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Lighting Geauly... 


Lighting in the home is decorative as well as 
functional. And lamps are profit merchandise 
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Automatic 
CLOTHES DRYERS 


Apex continues to supply a complete 
line of Home-Laundry Appliances that 
»- meet consumer demand on all counts... 


Clualily Levendabldly Econumy 


@ Everything possible is being done to maintain a steady flow of Hour- 
Saving Appliances to Apex dealers, Yes, production schedules are being 
met every day, but there’s one short cut Apex will never take . . . reducing 
the quality of Apex Appliances. Proof of this is supplied by the products 
shown here. Compare them with all others for quality construction, 


dependable performance, and downright economy. 


APEX /itct-Coitliollea = 
SPIRAL DASHER WASHER @ SS =4 
with Instinctive Safety Wringer a 


Apex-Lovell Instinctive Safety Wringer 


« vailable. If fabrics, or even your 


wringer washer that homemakers want 
lusive Apex Spiral Dasher 
“ . ever become entangled. an instinctive 
ringer, Automatically st f nm ch “ Mer STOPS wringse rits 
the Apex Fabric-Saver Gen push moves wringer tO new position 
tor 
ed washing time accord 
eazree of sol and 
ching features. The Apex SPIRAL DASHER 


self as it is used 


Complete Apex 


ery pre range 


FOLD-A>MATIC 1, ‘ Madel 4401 
4 Py 
lroner al. ~“ Automatic troner 
KEeM SouM t roner ew onomy model opens che 
g the FOLD-A-MATIC- “a1 08, Siluay 
, abin heat cont switch. and convenien > Guaranteed by ™ 
ox p-b cabinet that folds down to Good Housekeeping 
ov < vd . ‘ fac top * a . 


Or eat 
45 aoyransto 
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All over America, October 27 to 
Nov. 4, will be ““Freedom Week” 
for Westinghouse Retailers. This 
hard-hitting Promotion is going 
to make refrigerator history! 


“At Last! I'm Free 


thanks to my new 


women PROST. 
* 
FREE REFRIGERATOR 


You CAN & ‘ ; ‘ | 
R R et ‘ 0 OUSC 
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YOU'LL BE SEEING THIS WESTINGHOUSE 
Freedom Girl *NERYWHERE YOU LOOK 


SHE’LL DOMINATE AD Pe oie | pt om rece oF a 
PAGES in Life, The Saturday es q ey Me saints BOTHER 
Evening Post, Collier's, Sipw : a f. F wes 

Household, Pathfinder, Country \ a ey ronesir 
Gentleman, Successful Farming, eee J 





Good Housekeeping and Farm 
Journal. 


NEWSPAPER READERS from 
coast to coast will be hearing 
her cry of freedom. 











SHE'LL BE ONE of the star 
attractions on the Westinghouse 
“Studio One’ TV show, Oct. 30. 








IN SHOW WINDOWS and 
on retail store floors she'll be 











stopping traffic. 


PUT THIS GAL on your sales 
staff and watch her stir up lots 
of interest and action. 


WESTINGHOUSE ELECTRIC CORPORATION 
Appliance Division - Mansfield, Ohio 
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A.O. SMITH "SCOOPS" WATER HEATER INDUSTRY WITH TODAY'S BIG NEWS! 





NEW MODELS / 
New Low Frices { 









AUTOMATIC ELECTRIC WATER HEATERS 


NOW COST NO MORE THAN 
ORDINARY WATER HEATERS 


Mass production savings make possible these new low prices shipment 






of MORE THAN A MILLION WATER HEATERS from the huge Kankakee Works of 
4.0) Smith shows that public acceptance and unpre edented demand have 
made Permaglas America’s largest selling top-quality water heater. Why 

Because more and more prospects want freedom trom tank rust they 


j | 


want Permagias, the glass-surlaced steel water heater that can't rust 


because glass can't rust 





4.0) Smith dealers are now way out tront the have the ONE water 
heater that's eaver fo sell because it's the water heater that can be t 
demonstrated, Laster to sell because it's backed by the most powertul a 
CONTINDOT national advertising program in the water heater indust 
laue eli because Permagila has ow fined the snd exclusive teatures And 
too, A.O. Smith dealers have a complete program of advertising, mer 
chandising, and demonstration s« ng aids 
Cret all the details about A.O). Smith's &1 ele water heat news 
hill out the coupon and ma t toda 
NEW! EXCLUSIVE CERAMITRON CONSTRUCTION (Patent No. 226746 
assures parsitive protection of giass-su ced ste TANKS AWAINST Attack 
all corrosive waters. ONLY Permactla HA 
Glass Can't Rust! ich is: mirror-cmooth tant u 
sced rery Permaglas Awtomatic Lilect u r i 


py ue Ni lata RT A YO . Of course it’s electric! 


Clip... 


a 
(A0.Senith 


& 


UF 





' . 
AO. SMITH CORPORATION if Toda / 
Water Heater Division, Dept. EM. 1) ) Ma yy. @ 
Kankakee, Illinois 
I want co be shown how the bie news about Permag/as w : 
nake more money to ne e e 


Atlante 3 + Boston 16 + Chicago 4 + Dallas 2 * Denver 2 + Detroit 2 + Houston 2 
Louw Angeles 14 + Midland 5, Texas + Milwaukee 2 + New York 17 + Philadelphia 3 + Phoenix 
Pittsburgh 19 + Salt Lake City 1 + Sen Diego 1 + San Francisco 4 + Seattle 1 + Tulsa 3 
Washington 6, D.C. + International Division: Milwavkee | 
Licensee in Conoda: John inglis Co., Lid. 





City fare Mate 


be eee ee ee ee = 
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The East 





How Long a Boom? |) 


t ‘ 
i 
‘ 
i " i 


Changing Pattern. 
wee i 

‘ i 
t t g r 
i a . 


ELECTRICAL 
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onal Appliance-Radio-TV Picture 


Reports of Business from ELECTRICAL MERCHANDISING’s Regional Editors 





























, “ g at ist im g a Dost lealer ij rented his di 
s to five or 10 perce Both tributors on their efforts to keep him 
stribut ind dealers were work supplied My distributors have 
rR gai short iventories, and lone as well by me as they could,’ 
‘ were tte truggling e declared | cannot get electric 
wit ects iavatlabk Arig mn any quantity and wash 
ande t $ to something that was ire getting scarce My floor looks 
tock. S ar as sales promotions arer than for any months. Busi 
er distributors ha t re d it deliveries are my 
‘ erative advert 1g mud cada 
wet t t kone and several ma 
' thacks Sales Decline in Buffalo. Summ 
tional effort rhe Buttalo than in mar 
t ithe EFast—-and so, aj 
Local Conditions. Out n New arent 1 the ying boom. Four 
. Long Island dealers were t sre rt substantial declines in 
i larly short on washers, refrig lume in August. Said one dealer 
rs and TV. In August of 1949 \ sales appeared to have reached 
wer i drug on arket t t ¢ak about tw weeks ag 
August of 1950 everybod \ugust) and now are tapering 
e¢ and it didn’t seem t fia t There a good demand 
they were conventional tor three-way combinations and low 
at r semi-automati Mer price table rad Demand for 
re see at imorovement white « ! 1 not as heavy as at 
\ vht \ ipplies and were the cak t the summer boom. Re 
" g at ler fall weather igerator ire slower, but washers 
frigerat mand " ing ire very strong 
R Pe ty t ' tantial agreement came fr 
b i ‘ bufta etaticr Apph 
! i ipered off in re 
Washington Opinion Varies veek uid, “and custon 
t Va b eale re t t ‘ ‘ ng more looking and 
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i i i tt \ 
V it | aler { ted, however 
b t rea t i } ¥ ‘ At lad wr ! | th 
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The Midwest 


By TOM F. BLACKBURN 
ELMS Ae foe 


QO' RK shopping expert who, with 
a bundle under her arm looks 





like a typical housewife, reports a 
change in the selling weather that 
has come almost overnight 

Phe advertising is a fool It ha 


mitinued its warn friendly tone 


and interesting propositions, but go 


into the store in Chicago and you 
(when you 


will have a salesman say 


can attract attention Me in give 


you that one off the floor, but with 


this model it will take two or three 
weeks 

He is referring to name brand 
and uses this leverage to swing you 


to a private label which often can be 
had in all sizes for immediate de 
liver 

Perms continued elastic, with “n 
money down, two years to pay,” de 
pendent on the store's credit depart 
ment OK 
tion of new credit controls 

As Washington panicked the coun 


try with the 


right up to the 


Mmposi- 





war, j« ople with mone 
in their pockets 
to grab up the tuff the 


swooped down 
thought 
would be carce and the night 
apphance departments 
terrific lo anyone walking in 
that it 
market, 


window 


plenty of evidence 
had turned into a sellers 
with selling gone out the 

Television has continued to be 
offered with a tree demonstration in 


Middle West, no 


(if purchase includes 


the home in the 
down 
policy ) 


money 
service and two years to pay 
Trade-Ins to Some. Trade-ins on 
refrigerators and washers were ad 
vertised but werent too 
about accepting them 
stating it would be up to the credit 
department to make terms. One de 
offered $15 for the 
old box contingent on the 
of a model refrigerator, 
which amounted to about five per- 


salesmen 
enthusiastic 


partment store 
pure hase 


special 


cent allowance on the purchase price 
(Continued on next page) 
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Every 
appliance dealer 
in America 





has new customers and old customers 

who will see OSTER advertising in... 
LIFE — SATURDAY EVENING POST 
PARENTS’—GOOD HOUSEKEEPING 
House & Garden—House Beautiful 
Today’s Woman — True — Today’s Health 
My Baby —Life & Health — Esquire 
Bernarr MacFadden Health Review. 


YOU'LL DO BETTER WITH ALL 





ELECTRIC HOUSEWARES 


} 
r) 





osTeeiree OsrTeRerT 
liqueher Blende: Perteble Mixer 
Re 
$14.9 
Ret ‘ ” t mel t » $05 
me bove $39.50 





osree osrer 
Airjet Mew Dryer Message lastrement 


told wedish type soge. Re 
Reto rs eo $14.% . le t e $24.50 
JOHN OSTER MANUFACTURING CO., RACINE, WISCONSIN 
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New Radio Tactics 








By AMASA 6 WINOHAM 
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$44.95 List Price 





Expensive high 
towers - still unsat- 
isfactory reception 








Only ANCHOR mn provide your cus 


tomers with ALL of the most Ultra Hazardous _instal- 










Modern odvantag r consisten lations subject to 

‘ . top-notch, long TV ‘reception damageand repair iu 
Here's why! > ONE SALE 
@ ANCHOR hos + "a 

, Be a) Many trips to re PPKEIT ONE UNIT 





pair or maintain 
faulty installation 






@ ANCHOR bh 
Rot 
@ ANCHC Rise only 


‘, =e Atel 2 
availgoie, the vs Dissatisfied cus- @ 
@ ANCHOR'S Single Kr € onstructior 


















ONE CALL 


ONE satislied 


customer. 










tomer complaints 
costly 


avenient for Booster is ture 

be switched ond tuned o 
@ ANCHOR’S New ond Revalut 
sf construction If you are a dealer and have your own service men who make the installations 
s the only real enginemring odvonce on the TV sets you sell, it stands to reason that an installation of one of the many 
yon blk pein et fine simple-to-install antennas, plus an ANCHOR BOOSTER will make a faster and 
more profitable installation for you, or your service agency, as well as a completely 
ab calor grep ese wake eR satisfied customer. REMEMBER, return calls due to dissatisfaction cost you money. 
@ IMPORTANT ANCHORS TWO.STAGt SERVICE MEN: take an ANCHOR BOOSTER with you on every installation. 


BOOSTER is often the ansyer ! oT ORDER FROM YOUR JOBBER TODAY 


thal ties well within the rmo 


ett awe tae boner st cc siuaa all ANCHOR aapio corp. 
LOU 


jive mplete satisfa ™ ae 
2215 SOUTH $ 


@ ANCHOR’S TWO STAGE BOOSTER 


1S AVENUE ° CHICAGO 23 LLINO'S 


ANCHOR ENGINEERING ALWAYS A YEAR AHEAD! 
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Distributors —dealers—salesmen— _ It takes less SERVICING because it 
and customers—who have seen the has far fewer moving parts, and 
amazing new ABC-O-MATIC in op- they're simpler, heavier, longer- 
eration, are unbelievably enthusi- lasting. 
astic about its performance ! In fact, 

’ ' 
it's the talk of the industry ABC-O-MATIC IS DESIGNED 


—— ; 

It s an astounding job ! You ll agree BETTER AND BUILT BETTER! 

instantly with our dealer-friend that 

“for your money,” too, here's the ° Gearless Automatic Transmission 

automatic washer that really sells! * Unique “Shampoo” Cleansing 
Action 


it WASHES better, because ABC's Hendy Droin Pump 


patented "Centric’’ Agitation gives it 


ar Automatic Levelizer 
a new, better washing principle. 


One-Dial Control 
It RINSES better, because ABC's ex- Stops When Lid Is Lifted 
clusive 3-step rinse, with scum-free No-Stoop Top Loading 
overflow action flushes dirt away 


moaicalt Vibration-Free and Amazingly 
' ie Quiet 


Has exclusive “SPIN-AIRE” drying. * No Bolting Down 


For further information, write 


ALTORFER BROS. COMPANY 


PEORIA, ILLINOIS 





SPRAY AND DEEP POWER RINSE EXCLUSIVE FLUSH-AWAY RINSE SPLASH-AWAY POWER RINSE 
Ay? fills with fresh wate gitar Alte yi? tog water flow ’ ‘ With tub ful f wote agitot splashes 
wote sp ard t Dirt never gets o chance 


to settle back t mus? go ovt ! 


ALL DONE WITH ONE TUB OF WATER! 
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Serta rece gece aaa tas 
PATENTED *% 


“CENTRIC” AGITATION 


a Stone tJ 





The Demand 


oir ond centrifugal force SRT (aaa Sts FOR THE NEW ABC-O-MATIC 


removes all free water 


* “~ 
. 
from the clothes. The ab- j Desi a7 

sence of excessive speed . ’ \ 
% 14 
. = e. 
- . } 1m 
iN 4s | ee || a9 
San ‘ ‘ ect | Uta . . a | 4 HS ¢ iecekt pol 

ee aid iad bt eyes ’ S clceainatags aah oa. puto wettia ir aga 


A uniave combinction of 


IN spinning prevents creas- 


ing of clothes, and damp- 


dries them soft and fluffy 
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Commercial Service Manager 


Praises KLIXON Protection 


YORK, PA.: William G. MacBride, Commercial Service 
Manager of the York Corp., was quick to give credit to 
Klixon Protectors for reducing their service problems. 

“The application of a Klixon Inherent overheat protector to 
the solenoid valve in our ice cube machine has unquestion- 
ably reduced our service problems on this equipment. Our 
experience with Klixon Protectors on our hermetic re- 


frigeration compressors has been outstandingly good, also. 


We think a lot of Klixon Protectors.” 


Klixon Protectors Reduce Service Calls and Repairs 


are 
Lhey kee; 


ac 


gz out 
repairs 
that eq 
Protectors 


SPENCER THERMOSTAT 


Division of Metols & Controls Corp 
§ IxoO 2510 FOREST ST., ATTLEBORO, MASS. 


THE NATIONAL APPLIANCE—RADIO—TV PICTURE 





CONTINUED FROM PAGE 6 








Everything Selis 


i ta 





By CLOTILDE G TAYLOR 
| ERI R RE EL 





enith’s Great New Cobra-Matic 
Variable Speed Record Changer 


the easiest operating 
... Simplest... 
all-speed automatic 
record changer 
ever invented | 


plays any speed record now made or yet to come, 10 to 85 k. P.M. 


®@ Now from Zenith—and Zenith alone—comes this spectac- 
ular, all-time answer to every record playing problem! The 
exciting, thrilling ‘““Cobra-Matic” first and only record Only the “Cobra-Matic” has all this 
changer that plays any speed record now made or yet to 
come not only 3314, 45, 78 but any speed from 10 to 1. Super-Cobra Tone Arm Plays Every Record Size —7, 
85 R M.! 10, 12 inch .. . Every Record Speed From 10 to 85 R.P.M.! 

Now with the “Cobre-Matic” you can offer customers any 2. just Two Simple Controls . . . Dial For Record Size 
Dial For Record Speed .. . PLAY! 


ination with positive assurance that a new 
speec 1 will not make it obsolete. Demonstrate the 
nequaled tonal beauty of the new Super-Cobra 3. Reproduction On A Radionic Wave For Truer, Richer 

ts gloric reproduction of records on a Radi- Tonal Beauty .. . Practically Free Of Surface Noise! 

as ish in on the amazing simplicity of the “Cobra- 
| for speed, one di dial for size control! Sell 


na record changer that is without equal 


4. No Needle To Change—No Extra Attachments To 
Adjust! 





ord playing history 5. Easier, Faster To Load —Just One Simple Spindle! 
naking opportunity. So don 
the “Cobra-Mati« t 
ales with the Zenith “Cobra-Mati 





Available now in a brand new line of 
1951 Zenith consoles and table models of outstanding 


beauty .. . quality . . . performance! * iy /! / BS aor 
Lentth SE alte 


Zenith Radio Corporation, Chicago 39, Ilinois © Over 30 Yeors of Know-How’ In Radionics Exclusively © Also Makers of America’s Finest Hearing Aids 
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DEXTER Ee 


Americe S Finest Twin and Single Tyb Washers 





CONTINUED FROM PAGE 10 





Credit Jammed 


Promotions Resumed 


DEXTER 


Television Confident 


BUILD AN EXCLUSIVE 
WASHER BUSINESS 


Find out why DEXTER dealers are in 7 Los Angeles Encouraged 
the No. | position in sales and custom- 
er satisfaction. Yes you'll quickly a- 
gree when you hove the facts that the 
complete DEXTER line — exclusive Twin 
Tubs and exclusive Single Tubs — offers 


profit possibilities that are unequalled. 


Write, wire or phone TODAY for com- 
plete details of the exclusive DEXTER 


franchise 
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The Shortest Distance Between These Two Points 


YOUR STORE) 





America’s Finest Freezer, 
nith the Greatest Selling 
Features in the Industry! 





AMANA fits every family’s needs and preferences! 
Sizes from 6 to 30 cu. ft., chest or upright styles. 


shih een atieend ther inthe Mlle ta ear 


AMANA UPRIGHTS afford unequalled freezing speed and 
unmatched freezing capacity! Every horizontal plate 
shelf is a sharp freezing surface, and even the ceiling 
and floor of the liner are refrigerated. Food is never 
more than a few inches from a refrigerated surface. 
Four-way partitioning of the interior brings all food 
within easy reach. “See-level” visibility does away with 
stooping, groping and disarranging of packages. A 
minimum of floor space is required. 


AMANA CHESTS are lower in cost and offer convenient 
work space at table-top height, preferred by many 
customers. These superb models feature the famous 
Amana “Zero Wall’ —handy baskets and dividers — 
fully insulated, counter-balanced lids. 





ALL AMANA FOOD FREEZERS are masterpieces of design 
and operating efficiency. They are constructed by experts 
in the field of low-temperature refrigeration . . . men 


ne 18 with a traditional background of fine craftsmanship. 
cu cap 





AMANA FREEZERS are renowned for their superior fea- 
tures——hand-packed Fiberglas insulation—bonderized 


Amana,the name people know and trust, . : : 
all-steel construction— trouble-free condensing units 


has a strategic advertising and merchandising led in life-ti ty of oil ‘ : 
program that really does a job of education and = S Ne es SS we ee ee ae 
promotion for you! plus 5-year food protection plan! 


Tet"! in) Somes 


P” Guaranteed by > 
Housekeeping 
- 


45 overt OS 
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WASHINGTON CURRENTS 


By Washington News Bureau, McGraw-Hill Publishing Co. 





FARMER BECOMES HOTTER PROSPECT 


s were heading downward. Now 
price support egisiation 
forgotter The Department ol 


prort whe stat 0 nerecent 


ana te peep of 
! clouds hanging over the farmers prosperity 
agically cleared away and farm politicos in W ashington are 
“6 ’ ! 


reathing easier The ttle bit of inflation” that set in beginning 


v¢ 26 has had a more dramatic impact on the farmer thar 
y other economic group 

f Agricultural Economics put out a special issuc 

Situation” to rough out t the new out 


if means 





GLOWS AS iT BLOWS! 

- Emerson-Electric's popular COM 

= — . BINATION RADIANT & FAN.-TYPE 
- HEATER has 32 patented quality fea 

a) _ tures! Fon-duty motor ond exclusive 
individval Heotray-Reflectors com 

BRAND NEW FOR "so! bine penetrating fan-forced heat with 
@ warm, cheerful heorthside glow 


@ great new Emerson-Electric portable 
RADIANT HEATER... built to Emerson's exacting *#ta!l price $24.95 


top-quality stendords devgned to offer your ‘ acie _ 
ptomers plenty of quick, wide-angle, radiant 


heating comfort, at modereote cost 


Retail price $15.95 


2 GREAT MODELS...EACH 
2 POPULAR COLORS! 


Backed by the Famous 5-Year Guarantee 


There's oo limit to the heater protis ishes. And both carry the famous 
you can bag this Fall! Here's a com sales-clinching Emerson-Electri« 
plete line answer for every S-Year Factory-to-l ser Cuarantec 
customer use loaded into fwe fast Stock up now. contact your 
moving models! Hoth are available Emerson-Electric Wholesaler, of 
im new smooth baked metalescent write for new Catalog and Sales 
bronze of lustrous ivory enamel fin Help Folder No. 804 


The Emerson Electric Mfg. Co., St. Lovis 21, Mo. 





The Emerson Electric Mig. Co 
St. Lewis 21, Me 


Without obligation, please send me your new Catolog 
Ne 80} giving complet. ntormotion about your expended 


' 19580 


na Te S.-Russian relatior 1952. Trumar 
nning for reelection then, and you recall that 

Pree then, and | all that 
when he held onto wartime controls 


City Zone State 


ee eae eaaneae ae a a 
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fn. 
Heights, Mic 

+ Muskego" 2 : 

oe ba - Norge Service Dept. Plant, Muskegon. Michigon 


yord for" 
e yf 


Five Great Plants... 


All Operating “Full Speed Ahead” 


With five tremendous plants, and central showrooms in Chicago's Merchan- 


dise Mart and American Furniture Mart—“‘crossroads of America” — Norge, 


day after day, pours thousands upon thousands of high quality appliances 
into the nation’s supply lines. The Norge dealer is reaping the benefits 


today as he will tomorrow 


NORGE DIVISION, Borg-Warner Corporation 
Merchandise Mart Plaza, Chicago 54, Illinois 
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¢ A Great American Industry 
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The woods @re f@ll of pre-s@ld 
"Sentes” — git - ded shoppers 
who hove m@ad dieu! Cadiliat tn ~~ 
leading nevional megezinus. 





into your store for 


adiMlac 


VACUUM CLEANERS! 


It's easy, because hundreds 
of shoppers right in your 
own trading area* have 
read about Cadillac's fast, 
thorough cleaning .. . are 
ready now to buy Cadillac 
cleaners for themselves and 


for gift giving 


Cash in on this built-up 
consumer acceptance. Feature 
Cadillac cylinder and 


moom 301 
(yengle speed) 
Inehvding stack 
ments \fown 
vols for 


' $4995° 


upright models prominently 





in your window and floor 
displays. Demonstrate ‘em 
and you'll sell ‘em 


quickly and profitably 


ber oe? You make more 
Remensber- Xo mats co 
the “dirt-hungryv” four. Write 


tor complete information about the 


Cadillac line—ftoday 


CLEMENTS MFG. CO. 


Dept. A, 6666 5. Nerragansett Ave. Chicago 38, tit, 


CADILLAC 


Doirvleeng OU" "es A WERS 
m cLe 
VACUU 


ON ightig more 
wh hoes 


*Ask for cir ation 
breakdown showing 
coverage of Cadillac 
national advertising 


in your community 


Sold only by reliable dealers and distributors. 
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ring this Santa Claus trade 





WASHINGTON CURRENTS 


ONTINUED FROM PAGE | 








FTC ON DISCOUNTS TO CHAINS, MAIL HOUSES 


Manufacturers who sell both advertised and private bra: 
have gotten a treah reminder trom the Federal Trade Commins 
e + 


he pitfalis they may run into in figuring pr 


discounts 


In a decision against | S. Rubber. the Commission aga 





pointed up the important point sellers have to remember 


Special discounts are apt to be illegal—-even though retaie 
irket the product under their private brand, or one of 
producer unadvertised brands 
Reason the Robinson-Patma: inti-price diserimination ia 
seliers can t diseriminate in price on goods of “lke grade and 
wlity.” If the private brand or unbranded item is in faet 
ule and qua ‘ he advertised brand, it’s the sa 
‘ I he aw ind FT( And sellers can 
“ ed { the rive Decia 
eak | ste brat ' 
‘ " TC ‘ t 
‘ ‘ “4 age e (ireed 
iH " nee of figuring 1 ‘ 
rie , ‘ id applica 
‘ 
{ Ss. wr te a 
¢ n 1943 | 
‘ ’ ‘ e va 
I SK ~es 
| ‘ 
¢ ) ‘ ‘ 
‘ PT 1 now . - 
rie 
S. Ruble ( K 
Act—-t ‘ Te 
? he . = . 
‘ TS Liffe 
¢ ‘ t nat al 
' } ” \ r ’ ’ A t 
! 
, 
5 C.s. | by we 
w andles 
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SHOR TAG 


Please Wx Orly 


SAY! LIKE YOUR TIE! 
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This Fall--it8 the 
TOASTMASTER 


/ 

















































New TOASTMASTER 
“Toast 'n Jam"* Set 
@ {deal for breakfast use. Has strong 
child-appeal. A snack-time favorite with 
oldsters, too. 
@ Hand-rubbed walnut veneer trey is 
inktid with rich simulated leather. Re- 
sistant to fruit acids, alkalis, alcohol. 
@ Jam and toast plate of fine Fran- 
cw@ran Ware in wae bright yellow TOASTMASTER 
an leaf green. “Hospitality”* Set 


@ Famous “Toastmaster’’* Toaster com- 


@ For parties that almost give themselves! 
pletes this quality combination. ya gift for ; 
@ All parts of this set have many extra ideal every oxctalon 
uses that make it easy to sell. Tray is pain es Sag eat nonlin menalbchegAby ang 
always handy for refreshments. Pottery oe oo verage server, 


bas numerous table uses. 


make a smart luncheon set. 


@ Three matching relish dishes 
ite 


@ Four party plates of Viking crystal 
glassware 


TOASTMASTER Automatic Pop-Up Toaster 
@ Sell it with confidence—many are still 
serving faithfully after 20 years! 

@ Makes perfect toast every time—light, 
dark, or in-between. 
@ Completely automatic. Extra-thick chro- : : i 
mium finish is easy to keep clean. , r ; ie 
@ Handles fit the finger tips. Safe, sure- : : a 
sy 
aah | 


S Toaster, Amer: 
ica’s favorite, included in this 
handsome, high-profit ensemble. 





grip, always cool. 
@ Crumb tray opens at the push of a but- 


ton for easy cleaning. 








TOASTMASTER Automatic Waffle Baker 


@ Grids treated with “Siltect"-—a special 


TOASTMASTER Waffle Service 
@ Perfect gift for round-the-clock home @ Chromium-plated ladle measures out 





reatment that stops waffle sticking. No entertaining. exuctly one waffle. 

ne ee aay : @ Batter bow! and syrup pitcher in @ Hand-rubbed tray in walnut veneer is 
@ Automatic pilot light goes “on” and sprout-green Franciscan Ware have always in demand, for serving guests 
glows while — joes goes “off” to sig- countless extra uses. and family, too. 
nai when wale ® Gone. 


@ “Toastmaster” Waffle Baker— with 


@ Interlocking grids seal in batter, limit . “ oe 
} Sane Boo: ac gag completes this 
@ Temperature adjustment for light, medi- 7 4, 
um, or dark waffles 
@ Safe, cool handles are comfortable —even 
when baker is hot 


Know all FIVE 


TOASTMASTER 


AUTOMATIC APPLIANCES 
and youll Sell al FIVE / 


*Tossruasres Mosrrracrry Toast '~ Jam,” and “Sturecr” are trademarks of McCrae 
Electric Company, makers of “Toastmaster” Toasters, “Toastmaster” Electric Water Heaters 
and other Tomst master Products. Copyright 1950. Toserwssran Paowcers Dietssoe 
MeGraw Electric Company, Elgin, Iii 
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LEWYT’S EXCLUSIVE NEW 
NO. 101 COMBINATION RUG NOZZLE 


ADJUSTS 
ITSELF 
TO RUG! 


VACUUM CLEANER! 


CARPET SWEEPER! 


CLEANS ITSELF! 


HIGH-SUCTION WITH 
EMPTIES ITSELF! REVOLVING BRUSH! 


F OPTIONAL EQUIPMENT. The Lewyt Vocuum Cleaner may still be purchased with the world famous No. 80 Rug Nozzle. which we consider to be the finest single purpose rug nozzle ever monufactured' 
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presents... 


» Ne 
Appliance Invention 
of the\ear! 


LEWYT CORPORATION @© VACUUM CLEANER DIVISION, DEPT. 10 @® 76 BROADWAY, BROOKLYN 11, N. Y. 


ELECTRICAL MERCHANDISING—OCTOBER, 1950 PAGE 19 





{/ ) A= = 
J Lhe al 


—— 


gn = RMAey, 
Carrier 


a 


\ yi 


“, = : 
) aie: 


Get a better day’s work out of your Truck Dollar 


CHEVROLET TRUCKS 





CHEVROLET / You invest money in a truck to get work done. And 
. you can prove to your own satisfaction that a Chev- 
rolet truck does more work for every dollar you put into it. 


You get more for your money right from the start, because your Chev- 
rolet truck is priced at rock bottom. Chevrolet volume production— 
fac and away the biggest in the truck field— makes possible extra features 


and extra engineering advantages at lowest cost. 


y ou get more for your money every driving mile, bec ause Chev rolet 
trucks are economical to operate. The top-rated efhiciency of Chevrolet 
Valve-in-Head engine design saves money on gas and oil day in, 


day out. 


You get more for your money right through the years, because your 
Chevrolet truck cuts upkeep to the bone. Hypoid rear axles, diaphragm 
spring clutch, ball-type steering and many other great truck features 


help keep your truck on the job and out of the shop. 


Get the full “more-work-per-dollar” story from your Chevrolet 
dealer—and get America’s biggest selling, best performing truck: 
Chevrolet. 


CHEVROLET MOTOR DIVISION, Gesere! Motors Corporation 
DETROIT 2, MICHIGAN 





These Great Features Help Tell Why 
CHEVROLET TRUCKS 
ARE THE FIRST CHOICE OF 
TRUCK BUYERS EVERYWHERE 


TWO GREAT VALVE-IN-HEAD ENGINES: 
the new Loadmaster and the improved 
Thriftmaster—-to give you greater power 
per gallon, lower cost per load + THE 
NEW POWER-JET CARBURETOR: smoother, 
quicker acceleration response «+ DIA- 
PHRAGM SPRING CLUTCH for easy-action 
engagement «+ SYNCHRO-MESH TRANS- 
MISSIONS for fast, smooth shifting + 
HYPOID REAR AXLES—5 times more dur- 
able than spiral bevel type « DOUBLE- 
ARTICULATED BRAKES — for complete 
driver control « WIDE-BASE WHEELS for 
increased tire mileage «+ ADVANCE-DE- 
SIGN STYLING with the "Cab that breathes” 
+ BALL-TYPE STEERING for easier handling 
* UNIT-DESIGN BODIES—precision built. 
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19S50—ELECTRICAL MERCHANDISING 


MU RRA WY 


MEANS BUSINESS! 
-for you! New Features ...New Beauty...New Profits! 
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® Welded Construction for lifetime 
service! 

® Silent Brass Runs for all drawers! 
® Sound-deadened construction in 
doors for silent operation! 

® Rounded Edges; everything smooth 
to the touch! 

* Durable Hinges and dependable 
spring-action catches! 

® Recesses for comfortable toe and 
knee space! 





® Completely Automatic Cooking . . . 
oven, 6-quart deep well cooker, and ap- 
pliance outlet all automatically timed! 
Interval timer. 

® Big Deep Well Cooker, holds a full 
6 quarts; 7-heat burner on the bottom 
ean be raised to form fourth surface 
unit! 


® Giant Oven...fully porcelain enam- 


® Giant Oven, 18” x 15” x 20”, fully 
porcelain enameled, rounded easily- 
cleaned corners. Non-steaming clear- 
vue window. 

"One-Piece Seamless Top, no separate 
burner bowls with dirt-catching seams. 
One smooth, easy-to-clean top. 

® “Waterfall” Front, no seam at front 











MURRAY 


MATCHED STEEL KITCHENS 





MURRAY 


HIGH-SPEED ELECTRIC RANGES 


MURRAY 


STREAMLINED GAS RANGES 


ye~ el i “<0 a(S wo 9 
y cog = wreeee 
rat etre 


| Toi g CRE na ‘2 
| ar . inate 
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on 9 ae 
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® Adjustable Shelves! 
® Concealed Hand Grip on all wall 
cabinets! 

® Wearproof, stainproof Vinyl tops on 
all floor cabinets! 

® Hi-baked enamel on all cabinets! 

® Acid and Stain Resistant Porcelain 
on all steel sinks! 

@ Fluorescent Lighting provision un- 
der all wall cabinets! 






















eled, rounded corners—so easy to clean. 
17” x 18” x 20” size for ample apace. 

® Non-Steam Oven Door, always clear- 
vue. And entire range is Fiberglas insu- 
lated for greater efficiency, cooler 
kitchen. 

® Automatic Oven Thermostat. Signal 
lights when baking, broiling, or surface 
units are on! Fluorescent range lamp. 





top of range! No grease collecting! . 
® Titanium Porcelain enamel on 
welded steel—always sparkling white. 

® Electric Clock—with interval timer, 

that times up to 4 hours. 

® Giant Broiler with slide-out smoke- 

less pan and grid. Range fully Fiber- 

glas insulated for greater efficiency. 






NEW Lamy Line! 


es me RAemee Coe Sammes 














1950 


HERE'S THE FIRST of the distinctive 4-color Murray ads which will be 
read by millions coast to coast in these leading publications. 
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SALES ARE 
TERRIFIC 


WITH THE ALL 
NEW LINE OF 


BEN HUR Mode 
» 625 be of f 


or space thon ordinary 


BEN-HUR R.O.P." gives you 
that extra value that moves 
more freezers off your floor 





The BEN-HUR R. O. P.* Tag on every freezer in the 
great new line is only part of the all-out merchandising 
BEN-HUR gives you to move freezers, write a record 
year in freezer sales. 


And BEN-HUR R. O. P.* insures your profits, assures 
your customers of years of trouble-free performance. ¢ medivm to lerge vise families, 16. ¢v 
’ | 1651, holds vp te $00 Ibs of 


Your profits won't be dribbled away through expensive 


service calls. 


Have your BEN-HUR distributor give you the complete 
sales story on the new BEN-HUR line that features four 
great models, one to meet the needs of every family; 
more food storage space in less floor area; plus many 
other outstanding BEN-HUR values. Or write today 
for further information. 


Re i of Pe mance 
BEN-HUR MFG. CO. 
Fer large fami! a ee 
SEPT. GM, 634 CAST KEEFE AVENUE MUR 20 cw ff 1 205! is actually 6 
MILWAUKEE 12, WISCONSIN sherter then many 16 or 18 cu. ft, models 





REN- FARM and HOME FREEZERS = 


HAILED FROM COAST TO COAST FOR TROUGLE-FREE PERFORMANCE BY LEADING INDEPENDENT DISTRIBUTORS AND DEALERS 
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ig, spacious tub 
provides greater load 
capacity and a free-roll- 
ing space for thorough, 
gentle washing action. 


SILENT BALL BEAR- 
ING TRANSMISSION 


Rugged, powerful, quiet 
—the heart of the ma- 
chine and a big reason 
for Duchess popularity 
Sealed in oil for life 


DOUBLE WALL 
HOLD-HEAT JACKET 


Keeps water hot longer. 
Hi-Bake gleaming white 
enamel finish. Hard, du 
rable, beautiful. Wipes 
clean with a damp cloth. 
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Dependable, long-lived service — 
like the Duchess provides — earns a premium of good 
will. Duchess exclusive features and construction sell 
fast and make fast friends for you. A lifetime guarantee 
from the world’s largest manufacturer concentrating 
sales and production exclusively on wringer-type 
washers is positive assurance of /asting satisfaction. A 
Duchess sale now sells YOU to that customer for other 
appliance sales later. 

APPLIANCE MANUFACTURING CO. + ALLIANCE, OHIO 


Complete Step-up 
Line with Low 
End Leader. 
Extremely 
Competitive 

at Every Step. 












WASHERS 
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ALREADY PRE-SOLD 
FOR YOU! 


COMPANION 


COMPANION’S N 


Admiral Electric Range 

Bendix Home Laundry 

Cadillac Vacuum 
Cleaner 

Domestic Sewmachines 

Farberware Automatic 
Percolator Robots 

Frigidaire 


Cer OH eden EOL 


Frigidaire Aufomatic 
Washer 

Frigidaire Electric 
Ranges 

General Electric lrons 

General Electric Steam 
& Dry Iron 

General Electric 
Washers & lroners 

General Mills 
Tru-Heat Iron 

Maytag Washers 
lroners, Ranges.& 
Freezers 

Necchi Sewing 
Machines 

Perfection Electric 


(samen Ube the Compa in ae 


lron 


Speed Queen Washers 
& lroners 
MTA (Qh Sunbeam Coffeemaster 
» healing ¢ Sunbeam Ironmaster 
Sunbeam Mixmaster 


Universal Stroke-Sav-r 
Iron 


For sure-fire autumn selling power! Three exciting articles in the October 
COMPANION ideally suited for counter and window display! 


| “Choosing an Automatic Washer” — Jv “Sewing Know-how’ —the electric sew- Westinghouse 
spotlights automatic washers with ten ing machine comes to the fore with Frost-Free 


questions to be considered before buy dressmaking secrets that ensure perfect Refrigerator 


Westinghouse 

¥ “Rich Walnut Roll” — in the Picture ¥ Yes, for more sales to more women Roaster-Oven 
CoMPANION, how to make this party always display merchandise advertised 
special with an electric mixer! in the COMPANION (listed at right). 


ing and the answers to all! results! 


Westinghouse 
Speed-Electric Range 
: White Sewing Machines 


‘ a Youngstown Kitchens 
Automatic 
ae J rh Dishwasher 
a — — 


Youngstown Kitchens 
Electric Sink 
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erfect fo purpose... 


PACKARD 


fractional horsepower 


MOTORS 


Packard motors are the answer to your 
fractional horsepower motor require- 
































~~ 


ments. Their recognized dependability 
and efficiency, plus rugged design and out- 
standing uniform quality will increase the 
prestige and trade acceptance of your 
products. 


Packard motors are mass-produced by 
specialists who have built fractional 
horsepower motors exclusively for the past 
33 years. Today our enlarged plant facili- 
ties and all of our engineering and manu- 
facturing experience continue to be con- 
centrated in this single field. 


Profit now from this singleness of purpose. 
Remember, for superior performance, for 
quick service and complete satisfaction, 
specify Packard motors . . . the perfect 
answer to your fractional horsepower 
needs. 





GENERAL 
MOTORS 





Packard Electric Division, General Motors Corporation, 
Warren, Ohio 


DEPENDABLE APPLIANCE MOTORS 
FOR THIRTY-THREE YEARS 





1950 PAGE 25 


More and More Dealers SIGN 


Deeptreeze 


FRANCHISES! 


You'll want these selling advantages 
in the appliance line you sell! 


] Consumer recognition and respect of ‘Deepfreeze 

® one of the most famous names in the appliance in- 

dustry! This name won consumer confidence through home 

freezer fame. It is winning even greater acceptance with 

high quality and top performance in three new appliances 
Deepfreeze Refrigerators, Deepfreeze Electric Ranges 


and Deepfreeze Electric Water Heaters. 


2 Deepfreeze is rapidly becoming the specialist in the 


® four great appliance lines it now offers Deepfreeze 





dealers. Record sales for 1950 prove it' American home- 





makers find exclusive features they want most in new im 
proved models. There are Deepfreeze models in every line 


—to fit every family’s needs 


3 Deepfreeze appliance advertising in leading national 
e 


magazines iw one of the industry's greatest « impaigns! 


68,000,000 sales messages are at work in full page and half 
page ads--in full color and black-and-white! This great 
national advertising program is ba 
plete irray of sales prom tion and il 


by any appliance manufacturer! 


4 These, plus many more profit 
e ' 


chise features appliance dealer 
greater profits. That's why 1 
’ 


ine the Deepfres re Frat 


need. See your Deepfreeze 
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More and More Consumers BUY 


Deenitreeze 


APPLIANCES! 


_— 



















They Get More Features... More a 
Value... More Satisfaction with | < Fad sige: cocctos ot etme tow 
Four ‘FAMOUS NAME’ Products! 


Deepfreeze has long been a household name for fine qual- 
I £ 


ity in home freezers. With America’s first and finest home 


. , : iA Refrigerators 
freezer Deepfreeze brings better, more economical living 

. : al ae 5 all-new models! The only refriger 
to thousands of American homemakers. Satisfied users ater with tie Deepireeze Freezer Com 


know they get only the best quality, performance and partment! This feature meons more sales! 
value from products bearing the famous Deepfreeze name. 


Deepfreeze Refrigerators, Electric Ranges and Electric 


Water Heaters are consumer accepted! You are in a posi- 


; . ‘ , ‘ Electric Ranges 
tion to earn the steady profits of an enthusiastic consumer 

: * . - . ’ Where work ends avtometically --and 
public when you sign the Deepfreeze Franchise! And your sales begin! S all-new motels 


there are many more advantages! For complete details, new fratures! W's your customers chelsea! 


see your nearest Deepfreeze Distributor today. 





Electric Water Heaters 


... 14 @ll-new models! There's oa 


Deepfreeze Woter Heater for every home, 
O UY HE AME. ee j every family’s need. Best you con sell! 


Deepen eae 


See what the Franchise 
HOME FREEZERS « REFRIGERATORS «+ ELECTRIC RANGES with a Future will do for you Today! 
ELECTRIC WATER HEATERS 


Find out what Deepfreeze will do right now to help you 
sell. Have your Deepfreeze Distributor explain the 
Deepfreeze Franchise. Xk him about the national adver- 
tising program and the many practical selling aids available 
to Deepfreeze dealers, Don’t delay—see your distributor 
—or write direct to Deepfreeze Appliance Division, 
Motor Products Corporation, North Chicago, Illinois. 










x a om 


ducts of the Deepfreeze Appliance Division, Motor Product of poration, North Chicago, I tinors 


carry the trade-mark Deepireeze registered in the United States Patent Office 


eeeeeeeeeeeeeeeeeeeeeeee 


© 1950 Deeptreere App! ence Drvsen, Motor Products Corporation 


eeeceeeeeeeeeeeeeeeee 
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VOU GET THE FEEL OF LIFE 





WITH THE 
NEW, SENSATIONAL 19AP4D 


VITATRON  PickuraVishe 


SHEtpon presents, for the first time, a revolutionary advancement in television picture viewing 


with pictures so real . . . they're the nearest thing to a “live” performance. . . . Pictures where BLACK 
is BLACK, WHITE is WHITE, and between them all the natural intermediate shadings. 


Sheldon “Telegenic” VITATRONS have beautiful contrast and depth. Their specially-developed Frosted 


Face reduces Glare and Reflections to a minimum . . . with no appreciable light transmission loss. 


These strikingly different picture tubes are available** in the 
19AP4D, a 19” glass-metal tube. Write for detailed specifications 
on the New, 19AP4D Sheldon VITATRON. 


SHELDON ELECTRIC CO. 


Division of Allied Electric Products Inc. 


* TRADEMARK 





68-98 Coit Street, Irvington 11, N. J. 


Branch Offices & Warehouses; CHICAGO 7, ILL, 426 5S. Clinton St. LOS ANGELES 26, CAL., 1755 Glendale Bivd. 


** Delivery of 19AP4D is dependent on face plate delivery. Sheldon VITATRONS 
will be available in all-glass tubes if, as and when glass blanks become available. 
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URE, they're looking at T-V... Terrific Value! No other washer shows it 
SO cica;©riy sO drama ically, as Zasy. “nine Ose TWO WINnGOws In 1¢ 
learl tical) Easy. Behind tl t i th 
demonstration Spindrier, your washer prospect can see two tubs working as a 
ream proof that Easy will do her whole week's wash in less than an hour! 
She can see Spiralator Washing Action washing a// clothes in a// parts of the 
tub proof that Easy hangs out a whiter, brighter line of clothes. She can see 
Automatic Spin-rinse in dé uble-rinse action...saving water, rinsing in 3 


minutes and returning suds for re-use! 


And when you lightly lift those clothes out of the basket ...there’s proof 
Easy Spindrier extracts more water than the tightest-set wringer rolls. ..with 
no broken buttons! This specialty selling show that Easy dealers put on every 
jay all over the U.S. is the reason so many women buy Easy. So get set now 
for wet demonstrations... and greater Easy profits this Fall and Winter. Easy 


Washing Machine Corporation, Syracuse 1, New York. 
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Every ‘day more women Say — 
“Tr’s EASY for me!” 
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‘SIMMLE AS 


automatic electric 


WATER HEATERS 
with DWW’s smart 


_ merchandising 
plans 


There's a mighty good reason why dealers from coast 
to coast are stocking more of the DWW line. Not 
only is OWW a superior water heater—it's a cinch 

to sell with the help of our merchandising plans 

Here are some of the features your customers look 
for and get in a D. W. Whitehead Automatic Electric 
Water Heater: Plenty of clear hot water - Economy 

+ Trouble-free performance + Advanced design 

+ Precision engineering - Gleaming enameled casing 
+ Table-top models for extra work space, upright 
models to conserve floor space + Adjustable thermo 
stots + Extra-thick Fiberglas insulation - Underwriters 
approved heavy wiring - Double extra-heavy 
galvanized steel tank + Heat trap to prevent bock 
circulation in piping + Heavy legs for sturdy support 
- Inlet and drain located to offer greatest installation 





convenience + Cathodic protection by magnesium 
rod + Easily removable porthole cover « Chromalox 
immersion heating unit. D. W. Whitehead also 
features an exclusive baffle at cold 

water inlet. This prevents mixing of hot : . 
oe Lo abibe 7 . ant Nationally Advertised 
water with incoming cold, insuring LIBERAL 10 YEAR GUARANTEES 
consistently even water temperature and “4 ON EXTRA-HEAVY COPPER-BEARING 
GALVANIZED STEEL TANKS 

greater economy of operation 


WHEN ORDERED 
WITH CATHODIC PROTECTION 


aa 


ATYPEAND SIZE | 7) ) 
FOR EVERY PURPOSE | 


“iT 











D. W. WHITEHEAD MFG. CORP. 607 West Ingham Ave., Trenton 8, N. J. 
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CREDIT \PLAN 
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Chances are that more than half your higher priced appliance 
sales are made to customers who buy on time. 


And their purchases naturally account for more than half your 
merchandise profit. 


How much of those potential profits you will actually pocket 
depends largely on the kind of service you get from your financing 
connection. 


With Commercial Credit financing you can be sure of this: 
1. No good sales will be lost through superficial credit rejections. 
2. No bad sales will be made through careless credit investigation. 


You don’t have to tie up your capital—our money will carry 
these customers for you, at no cost to you. 


At minimum cost to you, our money will keep your showroom 
well filled with the appliances you want to sell . . . and to sel/ 
them, you have to show them. 


Commercial Credit service will ensure the greatest number of 
sound and profitable sales and protect to the fullest degree the 
profit you make on these sales. 


Consult your distributor about this. He will steer you right. 
Helps Dealers Make 

More SALES * More PROFITS 

More SATISFIED CUSTOMERS 











CommMERCIAL Credit CorPorRATION 
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Commercial Credif Company Baltimore ¢ Capital and Surplus Over $100,000,000 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 


1950 


A Subsidiary of 





RO Da er bs 























A Real Gift... 


The Westinghouse sl N 
LAMP. Lalke so many 
“workaday appliance s, this 
lamp makes a perfect \mas 
eult Its Apensive enough 
lo cXpress re al affection, 

vet well within the reach 


of vour average customer! 


A POPULAR PRICE... 
The Westinghouse Hit Al I AMP. Few 


of the items vou sell are priced so low 


as this lamp. Either the ruby red, spatter- 
proof lamp $2.95) or the regular 
infrared lamp ($1.10) is ideal for the 
many \mas buvers who want something 


different, yet inexpensive! 
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ELECTRICAL 





AN EXTRA PROFIT 


this XMAS! ».. With 
these 2 Westinghouse winners 
















































This Xmas “SELL” is the word. That's why appropriate fixtures with your Westinghouse Sun 

you will be putting pletity of steam behind large ind Heat Lamp displays. This kind of merchan- 

appliances. But... you can make many an dising helps sell more of both lamps and fixtures. 

extra dollar this season by promoting Westing- Get set today! Check your stock of Westing- 

house Sun and Heat Lamps. Both these fast- house Sun and Heat Lamps and your supply of . 
selling lamps are high profit gift-type items . . . display material. Order more from your West- 

and powerful new peent-of-sale display cards inghouse Distributor*. Or write direct to the 

will help you move them with a minimum of Lamp Division, Westinghouse Electric Corpor- 

effort. Here's a further sales tip . . . include the ation, Bloomfield, New Jersey. 


*Por the name of your Weating- 
house Lamp Distributor call or 
write the nearest Westinghouse 
Lamp District Office: 


BOSTON 10 High Street 
CHAMBLEE, GA 2260 Peochtree 

industrial Bivel 
CHICAGO 20 N. Wacker Drive 
NEW YORK 40 Woll Street 
PHILADELPHIA 3001 Walnut Street 
PITTSBURGH 419 Wood Street 
SAN FRANCISCO 410 Bush Streat 
ST. LOUIS 411 N. 7th Street 
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Westinghouse 





it’s the | Watchword in Every Step of the 


Design, Engineering and Production of 


PHILCO 


Balanced Beam Television 


tinues its QUALITY CRUSADE! In its vast 


1 a myriad of electronic laboratories in 


Yes, Philco f 


far-flung fact 
every step of design gineering verything 
towards higher qi ter ind guided 
care and painstaking attention to d ictured here 


es that go into the making of the finest television 


t Quality, First in Performan First in Value! 


oOcess 


Some 525 operations are req to make a 
PI LU capi t Ve ie 4 ar t a hine proc 
most of the rkmans! that makes up 

s the hand 

1 craftsmen 


[7 
je \\ 
VA PHILCON N 


Y 


Miniature TV Station 


T 


OCTOBER, 1950—ELECTRICAL MERCHANDISING 





IT’S HERE! 


ne New HIR 


a fully automatic 


ANTENNA 


—e 
ALLIANCE 


with the most 
accurate indicator 
on the market! 













AUTOMATIC — the new deluxe model HIR Alliance Tenna- 
Rotor is fully automatic. Turn the indicator knob and the 
antenna turns to any setting on the dial and stops. 


FASTER INSTALLATION —the only direction-indicating 
rotator where no orientation of antenna is required. Uses 
special "Zip" feature—4-conductor cable. 


NEVER OUT OF DATE— mark the best antenna position 
for each station right on the dial with removable stickers. 
New channels can be added at any time by customer. No 
expensive callbacks necessary. 


Just set the pointer and forget it! 
Works in any weather 
Guaranteed for one year 

















Aud Remember — 


Only Alliance delivers a 
national TY campoign to 










MYSTIC LIGHT — light moves along the dial, shows posi- 


five million viewers around : ‘ : a ane _ 
tion while antenna turns. Pointer indicates antenna position 


60 stations. : 
at all times. 


alliance 
' TENNA-> ROTOR 


TV ANTENNA ROTATOR 





lt pays to stock and sell 
Alliance Tenna-Rotor! 
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the better your information 


the bigger 
your profits 


- 


This modern “Class 200” National Cash 
Register gives you exact information, 
recorded under lock and key, as to every 
individual sale or transaction. 

Classification keys automatically separate 
sales by departments, by services, or by 
salespeople — a great saving in your book- 
keeping work and time. It also has pro- 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO. 
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vision for recording sales-slip numbers, 
quantities, weights, sizes, stock numbers, 
cost price, etc., on any transaction —a 
valuable guide to more profitable operation. 

This National Sales Register builds 
good will on every sale—cash or charge. 
It shows the exact price charged for each 
item. It adds all amounts mechanically, 
and shows the correct total, thus speeding 
service and preventing figure mistakes. 
And its built-in adding machine feature 
may be used for miscellaneous addition 
at any time without disturbing your 
locked-in cash register figures! 

The added information given you by 
the National “200” will increase profit and 
decrease your chance of loss. This 
National register will quickly pay for 
itself —-and then go on for years making 
money for you! See it today at your nearest 
National Cash Register Company Office. 


% 


i 
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Be 


Hej warecel: 


sie, ta 





La fae oS 


Me A Shag, 


SRS 


pease eke 


? 


ha 





Hh Si eee Se 
Af NEES: 7 4 















































“oa 


...with the sensational new automatic 


a SIR | w “ 
EAA Sa 
ahr Wh 


WONDER CLEANER 


| 


EUREKA NATIONAL HOME CLEANING SURVEY 
Based on the findings reported in the Starch National Survey for the 
Av th 


) SS 


o the present cleaning effi- e the actual amount of 
ciency of the various embedded dust and dirt 
types and kinds of electric that can be removed from a 
cleaners now in use. 9’x12’ rug or its equivalent in 
10 short minutes with the 
sensational new Eureka Auto- 
matic “3 in 1° Wonder 

Cleaner, Model $-250. 


ae 7 te 
ee 
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fans. 


A SHOVELFUL OF DIRT “ 


AMAZING OBSERVATIONS! 


Eureka ‘Test Demonstrations In Thousands of Homes Prove 


1) In most homes the rugs and carpets are saturated with embedded 
dust and dirt notwithstanding the current regular use of some type 


of electric vacuum cleaner 


(2) The rugs and carpets 


because most cleaners now in use cannot possibly do a thorough 


ure saturated with embedded dust and dirt 
job of dee p< leaning in fwice ver any one spot or section (mov 
ing the cleaning nozzle forward—then backward) which is the 
usual procedure of women in a hurry to get their cleaning done 


and done qui kly 


© In most homes, the sensational new Eureka Automatic “3 in | 
Wonder Cleaner, Model §$ 


from a 9x12?’ ¢ 


) will remove a shovelful of dirt 
or its equivalent in 10 short minutes even when 


the cleaning action is limited to twice over any One spot or section 


i 


Dealers and salesmen who will take 10 minutes to expose em- 
bedded dirt and prove the higher efficiency of the completely 
automatic cleaning action of the sensational new Eureka“ 3 in 1” 
Wonder Cleaner, Model §-250 with the new Eureka Test Dem- 
onstration, will have better than even chance to obtain an 


immediate Eureka sale. 


WRITE OR WIRE 


for full information on bow to make amazing 


new Eureka test demonstration 
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STARCH NATIONAL SURVEY 


Conducted for the 
Vacuum Cleaner Manufacturers 
Association in 1947 
Established the following facts 


of all users of electric cleaners have large 
rugs in their living rooms, or carpet wall 
to wall 


76 5% of all women who own vacuum cleaners 


state the cleaning of rugs and corpets is 
the most valuable service performed by 


91% 


their cleaners 


Based on these findings, the ease and higher clean- 
ing efficiency of the amazing new Eureka Automatic 
“3 in 1 Wonder Cleaner, Model $-250 on rugs and 


carpets should appeal to most women 


Eureka Williams Corporation - Bloomington, Illinois 








to sell MORE 
electric ranges! 


Are you using the triple-action way to build more 
Like other successful dealers and salesmen, use an Electric 


Electric Range sales for yourself? It works for suc- Range in your own home. That's the best way to get your- 
ful deal . f h di self enthusiastic, to be convincing when you're telling prospects how easy 
cess ealers im every part of the country, and it this range is to use; about its coolness and economy, how its automatic con- 
’ / P trols save time, and what delicious meals it cooks. First—install an Electric 

can work for you. Here’s what you do: eams io quae eune Sanne 











ON YOUR FLOOR 
Mave an Electric Range plugged in right on the sales floor, Then you can really give iN CUSTOMERS’ HOMES 
the prospect « demonstration. Flip the switches and the elements heat up right in 2 
froat of her She can see how fast this happens. She can touch the oven and feel Don't let the sale drop when delivery is made. Make 
how cool it is outside when it's hot inside. It's always easier to sell a “live” range follow-up calls on purchasers. When O Connaeer buys 
thea « “dead” one. Demonstrations build floor crathc, wo! an Electric Range, chances are she’s not too faxilier 
with its operation. Have the salesman or home ecoa- 
omist visit the customer once or twice after delivery, 
and demonstrate the range in the customer's own home. She needs only a little help aad 
she'll learn where every control is, and how to use it. Then she'll be the kind of a 
satished customer who is a good salesman for you, can bring youalotof other customers. 





Wire Your Store for Modern Merchandising 


Remember—when your store has a three wire service to demon CASA (WV ON THIE TREND 
een 


strate Electric Ranges, it is also wired for other 
appliances, such as Electric Water Heaters and 
Electric Clothes Dryers. This, of course, spreads ¢ 
the wiring cost; helps boost sales in general, be p Rat 
cause any appliance sells better “live” than “dead.” 1/ 
¢ 
\ (el BESS PER we 
~ 





eee EY ME 
Another million American families switched 
to Electric Cooking last year! 








Metene! Mectice! Menvtecturers Asteciatt 
195 Best 440 Street, Mew York 17M ¥ 
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CLESTNE RANGE SEENO * ADMIRAL + COOLERATOR + CROSLEY + PEEPFREEZE + FRIGIDAIRE ~- GENERAL ELECTRIC - GIBSON 


HOTPOINT + KELVINATOR + LEDO + MONARCH + NORGE + PHILCO + UNIVERSAL + WESTINGHOUSE 
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Sales Potential Unlimited 


a 


POLISHER sw» SCRUBBER 


Made and advertised by the largest manufacture’ 


Greatest Value 
of twin-brush machines in America 


Retailing at Lowest Price 


Distributors in all territories 


On nerten SPDR A WOON SAa 6 KO 


| 
| 
| 
: 


Nationally advertised to more than 28,000,000 
readers this fall in 

Life Good Housekeeping 

Ladies’ Home Journal American Home 

Saturday Evening Post House Beautiful 


Better Homes & Gardens Sunset Magazine Thy 3 THIS COUPON NOW! 


The REGINA Corporation, Rahway 2, New Jersey 


MRI Ceseciliibns, axicway, wew seb Please send 


Name and address of distributor for my territory ~) 
Regina Polisher dealer helps 2 


“Gity AND tone 
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OPENS RIC 





1001 OSES 


for homes, offices, factories, 
schools, churches, institutions 


RECORDS 
BABY'S VOICE 


MAKES 
DICTATION EASY 
; eA 


— 


9 BIG FEATURES! 


@ Records 2 full hours on 7 Tape 

@ Cannot erase accidentally 

@ Motor Rewind and Fast Forward 

@ Tone Control 

@ Instant Stop Switch (Foot pedal attachment 
available) 

@ Portable— Weighs only 17 Pounds 

@ lerge 5 «7 Specker 

@ High Fidelity—Wide Frequency 
Range 

@ External Speaker Outlet 





AMPRO-TAPE RECORDER 
90,000,000" MARKET! 


/ Haven't Seen 
Anything Catch On So 
Fast Since Television 

First tame In! 





Anyone Can Operate It! 


Anyone Can Afford It! 


$1000°° WORTH OF FEATURES FOR 


Sells Itself in One Demonstration to 
Parents, Businessmen, Students, Musicians 


Teachers, Ministers, Many Others! 


y new Ampro-Tape 
number of families 
businesses tn your 
1’ One customer 
nm ten more, every 


‘109° 


track, recording twice as much material as conven- 
tional recorders. On each reel upkeep is negligible 
The same tape can be used over and over again. Th, 
Ampro is easily portable-—weighs only 17 pounds 
And remember, the Ampro-Tape Recorder ts a 
yuality machine, made by a company which has been 
fer in the held of manufacturing fcr 

0 years! 


astonishing 


lea 
ver 
Write todey for f etails on this 
w 


ne 


AMPRO 


*Trade Mork Reg, US. Pat. OF 


AMPRO CORPORATION - CHICAGO 


A General Precision Products Corporation Subsidiary 


Don’t Delay...Write Today! 


' AMPRO CORPORATION 


2835 N. Western Ave., Chicage 18, illinois 


AMPRO.TAI 


OCTOBER, 


= 


Lewes aaseanen as 
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lets talk BUSINESS... 


This is an important message about a sound business opportunity. 
It is a straightforward answer to the three fundamental questions so 
important to your business. 


@ What are the requirements of the ideal business for you? 
@ Is there any business that fulfills all of these requirements ? 
ay if so, how can I get into this business? 


Here are the basic requirements and here's how the American Kitchens 
business fulfills every one of them. 


] Outstanding Product . Amer highest paying spot in your show- 
ican Kitchens, designed by the room. 
famous industrial designer Ray 
mond Loewy, are ALL new, leaders 
in style and quality, with more 
labor saving bole than any 
kitchens on the market 


High Volume . Of 22,000,000 No eccounts receivable ...no 
home owners in the United States, collection problems... American 
‘ame in the matket tee eee Kitchens are eligible for FHA loans 
kitchens—an untapped national you get ALL your money the 
volume of more than 4 billion day the kitchen is installed with no 
dollars a recourse 


No yearly model changes—no 
trade-ins .. . no clearance sales to 
make ready for new models, no 
in-between-models slack period. 


High Unit Sale The average No service problems... no mov- 
sink, wall and base cabinet com ing parts, no motors, no gadgets 
bination will sell for approximately with American Kitchens sinks and 
$500 and the initial installation cabinets. Disposers and ventila- 
opens the way for the sale of tors are practically service-proof, 


Strong havens ee 
High Mark-up... American Kitch Dramatic, hard-selling American 
ens at competitive prices will take Kitchens ads appear month after 
the highest mark-up in the major month in leading publications oe 
appliance field—-a larger margin liberal cooperative support dou- 
of profit for you bling your advertising dollar 


Small investment and inventory Strong merchendising support 

A 20 sq. foot floor display of ] American Kitchens conducts 
American Kitchens, containing all store-tested promotions to bring 
units, is less than $300. That's a ~ustomers into your store, provides 
20 foot space that can become the sales tools, trains your salesmen. 


dozens of accessories 


How Can You Get Into the American Kitchens Business? 


If you're interested in a business that is EASY TO GET INTO—EASY TO 
OPERATE—IS HIGHLY PROFITABLE--that will produce a substantial 
increase in volume with a MINIMUM CAPITAL INVESTMENT write 
today to American Kitchens, Connersville. Indiana. We'll send you our new Gold 
took that tells all about the American Kitchens franchise in your locality. Get in 
now on the multi-million dollar steel kitchens market—the American Kitchens way. 


Now— We've talked business — Let’s do business! 


AMERICAN CENTRAL Div. f CO CONNERSVILLE, INDIANA 


In designing their kitchen, the Chandlers, Country Gentleraan 
Maine family, studied dozens of magazine clippings. They have 
electric refrigerator, range, dishwasher, garbage disposal unit, 
home freezer, washer, ironer, inlaid rubber tile floor 


Your 
best rural 
customers 


These prosperous farm people ore pease 
Gentieman readers—typical of hundreds 
other families right in your own wading 
customers to cultivate. Country 
culation is con- 
that gets 9 
like this... 


orea — good , 
Gentleman + 2,300,000 cir 
centrated in the Top Half group 
out of 10 form dollars! And families 


see your best-selling brands in 
Country Gentleman 


gazine in advertis- 


aaa 








| 
| 


entiemon, No. | farm moa 


ised in Country G 
e advertised | pa advertised brands... 


; ; r 
Fast-moving lines o laa lly aS 


| ing revenvel So display ond p 


Ages Dish-A. Mot r ’ emg Wate 





yite c ut Home ere Kelvinator Freeze Speed Queen Washers and 
Arvia tron Deter Washe General f . Kitchen-Aid Food Prepare . 
Arvin Lects . Dometic Sewmachines won Elect p Maytag Washer speedway Milk jers & 
Arvia Portable Llectric Heaters Ovo. Therm Mesting Apple , 6 . M Matic Electric Per " Food freezer 
Arvin Rad Easy Washe . tree Rad Mot a» Radios Stewart Clipmaster & 
Beads ( sundsy tquipmeat g Electric Heating Cable Myers Water Systems Shearmaster 
Gig Ben & Body Ben Elects eed Bed Heater serail Clect ashe Nesco Electric Roasters Telechron Electric Clocks 
Alorm Choc b Fairbanks Morse Water Systed renes Home Apphances New Home Sewing Machines Toastmaster Toasters 
Carrie: food freezers us ub freeze Norge Electric Range Toastmaster Water Heater 
Crestey thet Ranges eta ‘ nae . Norge Retrigerat Unity Searchhght 
Water rely 
Home Pasteurizers 


Crosiey Products ‘ P son Norge Washing Machines 


Crostey Retr iger ators , hime 

Dazey Lectin Churn wit t " { actin Chant Westclon Clocks & Watches 

Deeptieere | ieere ter Freez > freezer bt Westinghouse Cleaners 
Reliigerat : t He te ter Westinghouse ror 

* Renge ” ‘ . 

Dei wei! 
Mt Coote 

Demung Wale 


Westinghouse Laundromat 
Westinghouse Radws & 
Radio PRonograph 


Westinghouse Refrigerators 














ELECTRICAL APPLIANCE DEALERS GAVE 
COUNTRY GENTLEMAN A LEAD OF NEARLY 2 te! 
ever the No. 2 magazine, with more votes then 
the second and third magazines combined! 
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WERNS 





Our quality is your guarantee of customer satisfaction. That is why 


folks who buy Raytheon television sets are satisfied customers. And 


no wonder! Every Raytheon set is precision engineered . . . made 


of fine parts and materials ...to give outstanding performance. 


Raytheon uses no short cuts... leaves out no parts... in orde® 


to cut prices. You can sell Raytheon with confidence because of 


its quality and dependability. 


Find out about the substantial profit opportunities that can be 
* 


yours with the new 1951 Raytheon line. Contact your Raytheoa 


distributor or write us today for complete information. 


List prices range from $189.95 to $625.00 





RAYTHEON GIVES YOU THIS 
PROOF OF DEPENDABILITY! 










cal O84 MiFiap 
“* it ore 


Good Housekeeping 


” 
© 45 sovearestd 


PROOF! Raytheon 
televisionisbacked 
by the famous 
Good Housekeep 
ing Guaranty Seal 





‘. 
© Guaranteed by » 

















PROOF! Backed 
by a liberal one- 
year Warranty 


PROOF! Backed 
by the Under- 
writers’ Labo- 
ratories Seal! 


(Lay) 
wil Tilévs, 


PROOF! Made 
by a leader in 
electronics for 
25 years 


Dependably Built for Dependable Performance 
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1950 


As Advertised in Life, Good Housekeeping, Saturday Evening Post 





RAYTHEON WILL NOT 
SACRIFICE QUALITY OR DEALER PROFITS. . 
TO ACHIEVE BARGAIN PRICES , 





¢ wOdteRcr718 
| SELMONY RADIO CORPORATION 
> geal W. Dickens Ave., Chicago 39, It, 












ied 


ars are eran, 
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Frigidaire’s parade 








FRIGIDAIRE—A Leader in Cabinet 
is : Design and Construction... 


j : Little more than 30 years ago the household ! an nod relrigera I daire also de veloped and introduced 
: mechanical refrigerator was unknowt ind the therent household cor rer xiuct ac wices n d at right 
food spoilage was a major problem today in milhons of Americar ve \ hese are includet xla smar 
: : Phe first Frigidaire marked a great ste; For exa le, Frigidaire 18 first to pro lesigned, feature-packed models. typifyur 
: 
: forward. For more than 30 years Frigidaire luce the turd ne-piec teel cabinet thie I ridiaire ilds im é 
and Cseneral Motors, as pioneers and leader * i 7 t stor 1 Frigida R rat And the prox 
ndustry, have, through constant t t i “ : er sali hes ore i 
engineering, product and laboratory cabinet mprovements hat mean longer million Fr daire refrigerating u 
eri tril ed many { tl ! i ife and | t performance been built and sold 


Frigidaire’s 3 types of Refrigerators for all food-keeping needs 





LEFT — | erial Models have separa 
‘ Locker-T | \ wal 
! 14 

Re 

CENTER — Le Luxe Mux 
' Suner-Freezer Chest. The 1 

r } ( 

4 
RIGHT — \last 5 Mode 
Fux 
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A Leader in Product Research 
and Development... 





Freon Refrigerant. Frigidaire 


Quickube ice Trays. The fa 
t and General Motors developed 


yuus Frigidaire Double-Easy 


LEP EIRENE AMOR 





Quickube Trays, introduced in Freon — the safe refrigerant. En 
1937 models, took the work out ables the Meter-Miser to make 
" { the procuring of ice cubes more cold on no more current 


The Hydrator. Frigidaire brought 
yut the first Hydrator in 1930 to 
keep fruits and vegetables fresh 


Cold-Wall Cooling. The Cold 
Wall principle was introduced 
by Frigidaire in 1939, This put 





rd no ‘ Ee : hi : - we 
days. A notable advance in Frigidaire’s Famous Meter-Miser chilling coils into the walls of 
the science of food keeping Compressor the food compartment to retard 


drving out of uncovered foods 
The Meter-Miser was developed and 
introduced by Frigidaire mn 1933, and is 





Rust-proof Aluminum Shelves the simplest refrigerating mechanisn 
<. another Frigidaire first ever built. Its ster Tee Fs “yy es _. The Cold Control—brain of the 
. - 4 I zu 1) it) ! mech 
} SS Formed from a single sheet of PROCS BN SNASINGY Cece berg ge refrigerator —was invented by 
) ; 1Ist™ machined to the precision of a on 
SL SF aluminur whic eliminates fine watct Today's improved Meter Frigidaire in 1928. It maintains 
a welded nts. Easy to clean Miser. while more compact than ever desired refrigerator temperatures 
rustproof, and ruggedly rigid produces more cold more easily. more and 1s used for defrosting 
quietly, and on i irrent tnan ever 


You Cant Match a FRIG! DAIRE 


America’s No.1 Refrigerator 
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Am dele Pn sation te 8 


ee Ee Re A EE TS Oi «PUN SPR 


doys in your home! 


wivet ¢ 
ay bower gre 
fight 


sue bc britonas Ure 


g SF SENERAL SD ELECTRIC 


\) ie folks will be decorating with lieht this vear than ever 
I before, And General Electric's big Christmas lighting 
promotion will help you make the most of it! 

The two big full-color ads shown above will spearhead the 
campaign, in Better Homes and Gardens, Life and Post. Plus 
spot radio and the Fred Waring Television Show. Customers will 
be hearing about G-b Christmas lamps and asking for them as 


never before. To cash-in do these things now: 


1. Order the G-E promotion packages at right from your 
lamp supplier. 


. Be sure to specify General Electric when you order 


tw 


Christmas tree lamps for replacement. 


3. Specify G-E lamps in all the sets and devices you buy. 





\ 


a 
——. WP ceneras Betecraicgy | 





This year your Christmas lighting 
market's as big as a house! 


Sell lighting for inside . .. sell it for outside! 








WARD 4 


TWO BIG PROMOTION PACKAGES 


One for tree lamps, which includes 
counter cards containing 10-lamp pack- 
ages of C9 44, 37 4, and C6 G-F lamps, 
plus a streamer, tuck-in cards, and 


“ideas” sheet 


One for large lamps, featuring 
PAR-38 and 25-watt colored lamps. 
This package includes counter cards, a 
streamer, customer give-away hooklets, 
and an “ideas” sheet with new and prof- 
itable ways to help make your Christmas 


lighting promotion pay-off. 


GENERAL €@ ELECTRIC 
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ELECTRICAL 





Here’s why! 

Heat that warms a home also dries the air! And 
dry air takes moisture from wherever it can get 
t. It draws moisture from skin, nose, throat! It 
takes it from furniture, floors, walls. That's why 
skin feels dry and drawn in the winter. That's 
why throats tickle, why your nose feels dry and 
stopped up. That's why cracks appear in walls, 
why furniture dries and breaks. And that’s why 
a Fresh‘nd-Aire Humidifier is essential to every- 
one who draws a breath! 

The Fresh’nd-Aire Humidifier pulls in dry, 
parched air — washes it—fans it out fresh-- with 
the exact amount of moisture air requires. 
There’s no need then for air to rob your skin, 
your body, your house of additional moisture 


Sk ise iio OP acim mnaaiaen. tL pani Ae a ek Le SRR oo Tle, AB 
























FRESH ND-AIRE 


lactic ROOM 
HUMIDIFIER 


Here’s what it does! 


@ Relieves night-time discomfort of coughs, 

stopped-up nose, difficult breathing. 

© Keeps air fresh with windows closed. 

e Filters germ-laden dust, dirt, smoke, and 

pallen from air. 

e Cuts down fuel bills 

with less heat. 

@ Preserves furniture, books, musical instru- 

ments from ravages of dry air. 

e Helps prevent dry, parched skin. 

@ Relieves suffering from Hay Fever and 

allergies due to dust and dirt. 
So practically everybody who draws a breath 
is a prospect for Fresh’nd-Aire’s new low-priced 
Humidifier! Be sure you get your share of this 
new appliance market! 


More comfort 


FRESHND-AIRE COMPANY 


Division of Cory Corporation 


Manufocturers of Cory Coffee Brewers * 
Fresh'nd-Aire Fans «¢ 


221 North Le Salle Street 
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Cory Electric Knife Shorpeners «+ 
Circulators 


1950 


Cory Electric Dishwashers 


* Humidifiers °¢ Hecter-Fans 


* Chicago 1, Iilinois 





NEW HIGH-STYLE DESIGN! 
Smartly styled os a piece of good furniture! ¢ 
Attractive, durable two-tone green-gray ond 
cream plastic * Neutral shades blend with any 
color scheme 


WHAT IT DOES! 


Moisturizes oir! Washes ond filters air! 


Deodorizes and purifies air! 
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VISIBLE VALUE 


You can see the difference! 


oo word has spread. The demand 
for Arvin is growing. Arvin’s high- 
powered TV advertising in leading maga- 
zines is being read by millions—and Arvin 
dealers are harvesting the profits. They 
know Arvin excels in clarity of picture, 
fine tone, beauty of cabinet, and service- 
free performance. There is still time for 
you to cash in on Arvin quality and 
value—Arvin’s great national advertis- 
ing campaign and Arvin’s displays and 
free newspaper mats. But time is getting 
away fast. There isn’t a moment to lose. 
Phone, wire or write for your distribu- 
tor’s name— NOW! 


Bs ee 
ARVIN INDUSTRIES, Inc. 


Columbus, Indiana 


Formerly Nobdiitt Sparks Industr 


<x x 

’ 
ARVIN MODEL 2121TM—You can talk “best 
value in town” and know this deluxe quality 
1244" table model will back up every word 
you say! Finest Mahogany finish; easy-view 
black tube; straight AC operation 3 
two-knob tuning; highest immunity from 
interference. Phono-jack and built-in an- 
tenna 





Table to match 


$] 8995 at slight extra cost 











ARVIN MODEL 2160CM 
—Superbly styled ma- 
hogany console with 
16-inch rectangular 
black tube; lucite and 
finish-o-gold appoint 
ments. Phono-jack and 
built-in antenna 
Straight AC operation 
for longest tube life; 
super-powered for 
sharp pictures every 
where! 


$969 


(Model 2160CB, Blond 
finish, $279.95 














ARVIN MODEL 2162CCM 
— Absolute tops in 16” 
TV-radio-phono com- 
bination value! Re« 
tangular black tube 
for sunlight-sharp pic 
tures. AM radio, 6 
tubes including recti- 
fier. 3-speed record 
changer plays 33, 45, 
78 rpm, intermixes, 
shuts itself off. Plenty 
of surplus power for 
finest performance 
everywhere 


$3799 : 
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ANY SALE made in the Greene Appliance Co., Nashville, is, 


dealer's 


*S not the person you couldn't sell 


your bleod pressure 


makes you want to quit the appli 


business and start shining shoes 


living. It's the customer you did 


sound like paradox 


atished buyer not only never 


tistaction 
hood and th 
get a lot of 
not to trade 
operates three 
i ‘ashville, says, 
“Keeping that customer satisfied with 


that first purchase is tremendously 


il lh ak 


Mh concn cbeeatiadins 





like any other 
a happy occasion for the salesman, who gets the commission, and the 


customer, who is delighted with a new possession. However, soys Lewis Greene, 
what happens after the sale may lose or keep the customer forever 


Catching Complaints Before They Happen 


A dissatisfied customer can cripple your business, 


says Lewis Greene, who runs three stores in Nash- 


ville, Tenn. 


That's why he'll spend all the profit 


on a sale to keep a customer happy 


By ROSS L. HOLMAN 


portant. If we install a refrige: 
do not make a 


and we 


claims we 


up llow up by 


mal visits to 


pers 
before it is even born.” 
this pol 


iance with 


y 


and 


stop every complaint 


Mr 


ues one practice that gives 


irs 


t 


im 


pressior 
Phat 


one that 


f the store and its personnel 
says, 1S the 
hardest. When a 


has never seen enters the 


ssion, he 
cling 
new lady he 


store he walks up with a disarming 
and introduces himself by name 


is Greene is my name,” he says, 


This friendly, church-social 


approach helps to condition the cus 
tomer’s mind toward a purchase. His 
store introduce them 
selves by name and try to open up what 
is hoped to be a friendly personal rela 
tionship 


salesmen also 


Post-Sale Calls 


When the refrigerator, range, 
freezer or hot water heater is installed 
Mr. Greene or one of his store sales 
men calls around at the home to see 
if it is working properly and to adjust 
any grievance before it time to 
fester. This solicitude may keep the 
from even bringing up trivial 
things about which she might gripe, 
such as a tiny scratch on the enamel. 

When Mr. Greene has more follow- 
ups than he or his personnel can make 


has 


lady 


HU} J]0 HUM §8HOW GREENE'S POLICY WORKS... Turn Page aman 
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Catching Complaints 
Before They Happen 


(Continued) 


Complaints Get Action 


wip p 


Even @ Less Builds Sales 


Greene Follows-up on Every Sale .. . 
| POST-SALE CALL oat the customer's home short! 


after delivery uncovers 


m the (oor which the salesmon promises to remedy 


Greene Goes All-Out to Make Adjustments... 
3 PROMPT ACTION 


Good Will is Cheep Advertising 


; y 
2 complaint about a scrotch ? 


+ 
2, 
% 


. Because This Would Happen if He Didn't 
NO POST-SALE CALLS would give the complaint 


time to fester, soys Greene, and eventually an angry 


housewife would call up the store and demand action 


... Rather Than Give Customers the Brush-Off 


4. 


OCTOBER 


"SORRY, LADY, tho your tough luck the sales 


might ls wnswer to her com 
customer 
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Happy Customers Tell Their Friends . . . . . . And So Do Unhappy Ones 
6 ANGRY over cavalier treatment, Mrs. Housewife would tell her friends 


about it, spore no words in warning them all not to buy anything from 


$O PLEASED is Mrs. Housewife at Greene's liberal treatment that she 
that cheap, gyp outfit.”’ 


te friends what a wonderful store it is. Impressed neighbor writes 


wn store addres 











ae 








Satisfaction Brings New Sales... ... Dissatisfaction Keeps the Store Empty 
1 BECAUSE he kept ustomer happy, even though it meont replacing GREENE'S STORE would be empty and his salesmen would hove 


retrigerat reer 


tore benefits from the additional patronage nothing to do, he declares, if he didn't follow his policy of keeping 
f one of her friend customers completely satisfied 


et neat ! d or t tart housekeeping—they said they so confused you won't make as good 

‘ ttra wanted ft op around some more a selection as you would make right 

Next to the gla front efore buying here while your mind is fresh on it.” 
Stre ( e-up Here i where Greene used his 


Offers “Clincher” 





g te ale psych logy to catch a 

t-time customer that he expected “And,” he added as a clincher, “it 

oe eo ey » Ke ippy ever altterw irds Now so happen that fy h Ave A Spec al pre 
reciate your natural desire to mium appliance here that we offer as 
O ! ridal couple ke the best possible purchase for a gift to every newly married couple 
oney,”” he l kvery stand who starts housekeeping with kitchen 

I Sth and Con ardl lime uppliances on display at equipment she purchases from us.” 
t walke ther store good and the dealer rhe couple bought a Westinghouse 

Dow n t c \iter being show re é f you insist on shopping range and refrigerator, went or 

1 refrigerator tw round the lances are you will look list of repeats, and later steered new 
they expect many of them you will wind up = prospects his way End 
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ALMOST TOO MANY for the cameron to record, 2,000 people crammed this ha temperature was |08-degrees, but 1,000 others waited outside for chance to 
in Madesto, € f., to attend degler Asbill's community carnival prametion. inside enter, and another 1,000 had shown up and left 


hun 


Dealer R. B. Asbill figured an attendance of 500 people would make his community carnival 
promotion in Modesto, Calif., a success. Instead, 4,000 farm people swarmed out of the nearby 
hills for a $1,000 program of free music and dancing, then bought $16,000 worth of merchan- 
dise in the following eight doys 


By HOWARD J. EMERSON 


LOCATION 
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Asbill’s Hillbilly Promotion Took Plenty of Planning 


Be 


~ 


aad 


. RA ae a 


x 


BRIEFING FOR STAFF. As guests of distributor, all salesmen and management of Asbill’s had a private dinner on 


seve of promotion 


Progress was reviewed, and special sales and product stories were provided by Ryan and John 


White, regional refrigeration representative for Crosley, to get sales enthusiasm 


y] MANUFACTURER sparked the idea Crosley’s West Coast advertising and 
#promotion manager, Rolph Stoddard, sold dealer Avbill on the community 


motion. Asbill saw that he could build good will in rural area 


$ general manager Shep Asbill works on 


tising details with Stoddard. One full page and one-half page newspaper 


4 DEALER stoff enters the planning 


pace, 500 direct il pieces and eight radio spots a doy were used by Asbill 


3 DISTRIBUTOR enters the picture. Calif. Elec. Supply Co.'s salesman Wolter 
« Barton offers Asbill help from distributor's staff, coop advertising money. He 
got in return, large order for refrigerators, ranges, radios, etc 


BRIEFING FOR MANAGEMENT. Distributor’s assistant sales manager Tom 
«Ryan reviews problems of managing sales during the promotion. Left to 
right, manager Shep Asbill, Ryon, sales manager Cohn, owner R. B, Asbill. 








Ward Work Prepared for Promotion 


HILLBILLY PROMOTION (Continued) 


SALESMEN were each gven an a ynment in preparations for the community 
ecarnival promotion The salesman, center, wos responsible for getting ns 


s checking results with scales mona 


i 


: | 
| 


~ 





o a7 

SERVICEMEN, their tru rd their orm FACTORY MAN John White gional refrigera ENTERTAINERS. Fred Maddox, manager of Mad 
emoved er rcohandise ’ ) etior list for ¢ le ushes ft jet freezer e dox Bros. & Rose, hillbilly bond featured at Asbill’s 
ide the 100-fox sploy ) firy ) sy ded t e froze ods succumb to the community carnival, had to set up his own PA system 


mplete kitcher } set u ng t 6-degree afternoo Every freezer was dis bov ~ with White, Ryan and Stoddard on 


EVERYONE 
ethe 9¢ ; 


' 
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ONE HOUR BEFORE the 
® wos pictured waiting in |10~« 


nmunity carnival Hundreds of 


SALES FOR 8 DAYS 
Following Promotion 
45 Refrigerators 

3 Electric Ranges 
3 Freezers 


nterest 
rated 


sented by 





scheduled 


pening, this crowd of approximately 800 


jegree heat to be sure of admission to Asbill’s 


thers were waiting along the streets in autos 


kground who likes the 


d who talks their 
ictures 


gram 


taunch 


4 


»CIOW 18 a 


ww the eight 
sotion. com 


nthiy sales 


1950, and 
| eS 


SALES PER MONT 


For 6 Months Previous 
21 Refrigerators 
2 Electric Ranges 
Less than | Freezer | 


sy entry for cornmercials to plug 
Prizes were many of rela 


sley's wilted Stoddard 


but 


Cr 


a 
ea’ 


awe 


ERT 
ome 


ENTERTAINMENT. Corny to many appliance markets, goudily dressed Mad 


edox Bros. and Rose, and MC Chet Smith, were biggest reason for overflow 
crowds, ond key to promotion success. These performers ore on air for Asbill’s 


ie ee 


7 


While Charleston craze may be returning in 


still tops in this rural area Asbill’s got 
Modesto recreation department to provide above exhibition by children’s class 


_ 
FUN for everyone was promised 
emony oreaos 


squore dancing is 


GOOD WILL created by Asbill’s cormmunity carnival was best evidenced when 
*«KTRB radio interviewer asked ‘Who is your favorite appliance dealer 
Modesto? 


and 2,000 enthusiastic voices yelled “‘Asbiii's 


in 


eeeert 
+ 
rerert peewee 
Het 
1144444077? 
nie eee 


” 
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Moisture Problem 2. 


— | | 


Frigidaire «<< Dehumidifier 


TAKES WATER OUT OF THE AiR 


HIS PERSONAL moisture problem stops o r wuderdale 


ther porte f tive untry his mort 


S ANDIN 
Rn _— r 
sp ! | 


window advertisement fehur lifter Like people in 


lehumidifier is one good answer t problem 





’ 
. 


Approval Plan Ups Sales 
M 


it Demonstrates Itself 
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McFarlane’s Uses These Three Methods to Sell Dehumidifiers 







building sales for dealers like 






McFarlane’s, Inc., Fort Lauder- 


dale, Fla., who are using dra- 





matic displays, demonstrations 






and free home trials to pro- 






mote a potent new appliance— 






the dehumidifier 








“ gle 2 








DRAMATIC DISPLAYS ore easier with dehumidifiers than some other appliances, because they can show the damage that 
humidity does. This display features moidy books, mildewed shoes, corroded lamps, rusty tools and heating equipment 












FOC eA CE A ROUEN F 5 


Display Is Effective 





\ v, ga 
| 
nix 
i t 4 ver 
: equiy A 
k with its pages stuck together and A FREE HOME TRIAL convinces Miss Isabel Hamilton thot DEMONSTRATION of the dehumidifier’s ability to combat 
wing isty gray mold appe a dehumidifier will protect the furnishings of her expensive moisture damage is impressive to prospects who immediately 
tly t looker winter home from moisture damage. McFariane’s offers the get the idea that in o space of 15 hours the appliance hos 
ese articles, a shiny lehumidifiers for five days of free trial removed more than a gallon of water from the air 
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Operating Ratios of IEEDA Appliance and Radio Dealers 


Average Percent of net sales during 


1946 1947 1948 1949 





NET SALES 100% 00% 100% 100% 


! 
COST OF GOODS SOLD 72.9 70 
GROSS MARGIN 27.1 29 


OPERATING EXPENSES 


Selling Expenses 

! lesmen 

2. Adv. & Promotion 

3. Other 

Total Selling Expense 
Administrative & Genera! 
Proprietors’ Salaries 
Occupancy Expense 


TOTAL OPERATING EXPENSE 
NET PROFIT 


5 71.0 
5 29.0 


— 


nN 
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SALES COSTS ARE CLIMBING 


The latest IEEDA cost ratio study shows that increased selling and occupancy 
expenses in 1949 shrank net profits to 4.3 percent of sales. Here's the whole 


picture, plus some remedies and suggestions for both dealers and manufacturers 


What's To Come? What's To Be Done 


Expensive Selling 


} 


49 


Other Expenses 
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A TRAINED SERVICE STAFF 

























s first requirement for successful cost cutting. Service men and delivery staff at Urner’s of Bakersfield are briefed on o new appliance by 
the pany’s specialist in automatic washers, Alonzo Krecklow 


SERVICE with a SYSTEM 


Large volume, specialist workmen, limited war- David and Phil Urner, joint owners postwar outlet has gradually become 


1 operator f Urner’s Appliance the selling center of the business as 
° ° Center of Bakersfield, Calif., started in well The brothers credit this in large 

ranty jobs, emphasis on shop work, plenty of with the combined premise that they part to the service departine nt itself 
‘ would give good service on everything In the downtown store appliances will 
parts, and a knowledge of what each job costs they sold and at the same time that be accepted for repair, but no special 

they would not let their service costs emphasis is laid on this work. In the 
are the keys to the money-making service op- wreck their business They have Center, however, the large appliance 
achieved their ends chiefly by being lisplay rooms across the front of the 
eration of the Urners in Bakersfield, Calif. superlatively good at the job. For building are really only an adjunct to 
expert service, they find, is at once the parts and service departments in 

e satisiactory to the customer and _ the rear 

By CLOTILDE G. TAYLOR cheaper to the dealer than half-way The customer is assured by a tre 

airs handled by a man who attempt mendous stock of parts that his ap 
t a jack-of-all-trades plianee can be taken care of and he is 
~ VI ' t t t y expensive item 1 Sistem dita tate impressed when the salesman takes 
4 ies ie within tadey rrowit him out to the shops to show him the 
A oualit , ‘ git t. Just ho j line It w largely to take care of their specialty departments in which wash- 
Does vour ervice department that they added the ers, refrigerators, radios and small 
1 profi How Ap e Center on the outskirts of appliances are handled. Salesmen who 
n busy town to the downtown store which has work from the downtown store have 
} to what shou c n appliance headquarters in a way of taking customers in their 
weak sakershield for the past 30 years A) autos out to the other building just to 

, ut their wn volition tl (Continued on next page) 
T 


eats : TURN PAGE FOR 
SEVEN WAYS TO IMPROVE SERVICE AND CUT COSTS» 
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RECORDS ARE IMPORTANT. Wilfred Wiebe, service monoger ‘ ’ SPECIALIZING results in better work ond is the cheopest way of handling o 
perpetual inventory file of parts. A coded system on worker's time enat jot This department handles wringer rolls exclusively and does such a good 
firm to analyze service costs and improve method b so rapidly that even washing mochine repair work is made to pay 


need 





Pa 


SELLING PARTS os © sideline mok« ) ble r the ‘ \ f stox FIELD SERVICE is necessary for permonently installed 
hand One of the best ways t it ° : iohe , re ave tems and to meet an emergency, but whenever possible 
ble, a y are expensive of »ppliances are brought in to the shop for handling. The 


wmnmoron SEVEN WAYS TO IMPROVE fia 


Service with a System 


(continued) 


? Service 9 yu * : ; ye “« y : s - 


with +} 
i ike the f 
ss. Maintenancs 


2. Smell Applionces 

3. Automatic Washer 
4. Vacuum Cleoner 

5. Used Vacuum Cleaner , nvent V er, { ‘ the 7 er id urge ag 
6. Cooler RB. te} ! 

7. Dishwasher ond Dispose! 

8. Dryer 

9. Freezer 

10. lroner 

11. Gas Renge 

12. Elec. Range 

13. Used Range 

14. Refrigerotor 

15. Used Refrigerator 

16. Sink & Cabinet 


17. Space Heoter 
18 Commercio! Pay Service 545'9 


A. Pay Service 19. Washer ( ; Warranty 348 
8B. Warrenty Service 20. Used Washer Installotion 123% 
C. Instelstion 21. Water Heoter Where the Time Goes Delivery 388 
D Delivery 22. Ports ’ E Marntenance 34) 
E Maietenance . . t t Interdepartment 291 


F Supervision 
G laterdeportment t t : t t TOTAL HOURS WORKED 2,039 
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te te rer 


REDUCING WARRANTY REPAIRS, which moke up cbout |7 percent of the KEEPING SERVICEMEN BUSY is accomplished by o backlog of trade-ins which 
total time, is a “must Neorly 85 percent of it is wa 


hing machine repair occupy spare time. Listed under “‘Iinterdepartmental Service’ 
work The store reduces the number of calls | 


, this tokes up 
by instructing housewives. 


about 14 percent of the men’s time; provides a salable stock of used items 





greater cost of transportation is offset by a better job 
done in less time These outside men 


SMALL APPLIANCE REPAIRS ore money mokers 
to keep a speciolist busy 
them to other merchandise 


but only if they are handied in sufficient volume 


are only part of They permit of flat pricing and bring people into the store, exposing 


e stoft 


LP PLP PLL ILD PDP APPL LE L PLLA ELLE AL ELRPP DEPP A PPP EP PEPE EP LEP RPP PEE PPEP PELL LLP POOPY 


s tor success In service 

it, if you are going to do it 

uld be done on a large 

small firm, which has 

ng a wide variety of 

that service costs are 

volume of jobs is 

specializa 
that « 
a true expert 

> handled n 


iter pront 


i 
hi 


to the customer. 
are prepared to d 


| / 
ec was reveaict 


which 


Poe wee 


Good Job Is 


THE URNER BROTHERS (Phil and David, seated) hove operated their joint 
enterprise for more than 30 years, with emphasis on service from the very start, 
and there ore few angles of the business they hove not onolyzed 


r 
Vv 


Standing are 
aves som and daughter (left) and Phil's oldest son, Jim, all in the business 
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\uper  aleswoman 


By A. B. WINDHAM Proving that women are as good as men, and sometimes better, Mrs. Elizabeth 
DuPuis not only directs the operations of Collins Appliances in Miami, Fla., as one 
of the few female appliance sales managers in the nation, but also is the store's best 


salesman and doubles as a top-notch home economist. Here is the way she works 





SP mm ¥ 


wn here looking over sale ? NEW PRODUCTS, |ike the dehumidifier, are di 


pretty good indication that they werent bod lir 


‘| EACH DAY'S WORK is plonned carefully by Mr ns and M 


figures for the preceding day The smile on the t face 


1 Mrs. DuPuis before meetings 


Wt bee 7 





3 DISTRIBUTOR 
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MRS. DUPUIS hands her card to a Miami house ? A CHAT in the living room with the women of the household sets the stoge for her to discuss the opero 





wife as she enters the home for a friendly discus tion of appliances which have been purchased from Collins. Pleasant visits like this one put the customer i 
m and check-up on the customer's applionce at ease ond pove the woy for future business : 
$ 

i 

RB | \USE Elizabeth DuPuis personally follows “My aim is to show the housewife how to best besides stew, for example, or opening the recipe ¥ 
> up o1 every major appliance sale made by use her appliances and how to take care of them,” book which comes with a range and persuading : 
( a knowledge of the company’s cu she explains Every customer is different and them to try an unusual recipe.” : 
t at 1, and the conditions and some people need more thorough instruction than When a new appliance is delivered, Mrs, DuPuis 9 

4 ule that maie Sa manage? others, so its a question of sizing up each and makes an effort to get the new owner to use it, : 

acquit As h economist she calls giving the time necessary to do the job right and use it properly, as soon as possible. After § 

i 1S eI } and I try to help even the proficient users by stir demonstrating an ironer, for example, she will say & 

. 

\ sles mat ring their imaginations with suggestions—getting to the customer, “But you don’t care how 7 iron & 

em to use their oven Thermizers for something your husband's shirts; let’s see you do it now.” 3 

4 

: 

t 

5 

4 

i 

; 

Q 

i 





ae't A 


And 








INTO THE KITCHEN goes Mrs. DuPuis with the housewife. Out come the CHECKING THE OPERATION of the dishwasher, Mrs. DuPuis explains to 
r the xdies have a fine time going over ideas for new the housewife how she can get more satisfactory use from the appliance 
w sd j ng the peration of the new electric range by stocking dishes in a certain woy 


t 


TO SEE HOW MRS. DUPUIS HANDLES SALES, TURN PAGE — 
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She Keeps Tab on Salesmen and Repairmen 


errr ree es 


I She Leads the Organization in Sales 


iy ST TEN at 
; ; 
r 

i 

h 


Wa 


I 


I 


IN HER CAPACITY AS SALES MANAGER, M:: 


t the fir 


oleamen 


Durin 


) 


Lali 


recito ¢ 


jue ¢ fetermine where he went wrong 


SHE KNOWS 


e 
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uis patiently listens to the hard luck story of one 


missed the sole she 


mentolly analyzes hi 


ssewores and sells them as easily as she does 


nm kitchen hos 
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work and deftiy shows him where he made his mistake. If necessary, she'l tion, gives Mrs. DuPuis the information she needs for a call on the customer 


n to help him close the sale She allows them two percent commission on sales for which they ore responsible 


? HAVING HEARD THE SALESMAN’S tale of woe, Mrs. DuPuis goes t 3 A DISCUSSION WITH TWO of the firm's service men, following an installo 


t with the slesmoa 








SHE DEMONSTRATES oppliances such os the automatic washer, then sug- SHE SHOWS oa customer the advantages of an electric water heoter. She 
gests the customer operate it herself. She believes that getting the usually recalls experiences in her own home, cites fact that 80 percent of 
ystomer to participate in the demonstration is a sure way to hold interest water used needs heating, that electric heater can do it better and sofer 
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OLDTIME DEALER Orr 
C. Lang chose kitchens as 
his specialty 


DUTSIDE CALLS on 


all at the hore J 


kitchen 
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$2,000 KITCHENS 
HEIR SPECIALTY 





ARE T 


& L Home Utilities’ se! ng « 
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Veteran Otto Lang licked 
the problem of competition 
in Rockford, Ill., by special- 


izing in kitchens—and out- 
specializing other kitchen 
dealers with expensive mer- 
chandise sold from a plush 
second-floor store 


By TOM F. BLACKBURN 
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LUXURIOUS model kitchen in second floor sclesroom of V. & L. Home Utilities Corp. so enthralls this walk-in prospect thot she 
can scarcely concentrate on remarks of salesman who is trying to discover her general needs and ideas 





UNUSUAL FEATURES, like this electric drver for tea towels IMPORTANCE OF o maple surfoce on one counter of kitchen 
re demonstrated by salesman Jack Griffith. He is careful not is demonstrated by Griffith, V. & L. creates homelike atmos 
call them dish towels; modern kitchens have dishwashers phere by keeping cabinets filled with food 





INITIAL REFUSAL of prospects to include a dishwasher in their LAYING OUT the kitchen in perspective and in color helps to 
kitcher ften turned into a later sale by substituting o 27 close soles. Drawing equipment is located right in model 
abinet, installing rough plumbing kitchen so salesmen can visualize prospects’ ideas immediately. 


MOSES 
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give her a 
General Electric 













automatic dishwasher 














sink and Dispesall, 





here for Christmas 
at an installed price 


Mer Rien by (Revenmes ond -eedy Me oer) 





no evens Mame 4 pee wrder by Oocome: @ 
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ONE RESULT of Menrrikoor efforts w t Mars? | Field & ivertisemer 


t De wher. the f t iv } } tory t ifer dishw 





” an installed-price be 








Diplomacy Sells 
Plumbers on Cooperation 


Misunderstanding of each other's field, aims and problems 





was the chief obstacle to plumber-appliance dealer har- 





mony, reasoned Chicago distributor R. Cooper Jr. So he 





sent on ombassador to the plumbers—with these results 
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APPLIANCE AMBASSADOR Robert E. Henrikson invaded 
the plumbing industry to explain how both appliance 
fealers and plumbers could profit from a cooperative 
program for the installation of piped appliance 


the Chicag ribune 1948 surve 


; j t , 14 re indenendent 
an On lowe ; } were independent 


One Type of Plumber Is Interested 


> 





The Situation Encountered 
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Portable TV Tower 
Aids Fringe - 
Demonstrations : 


You can’t sell TV sets in a fringe area unless 

. you can prove good home reception, so dealer 
Maurice Harold of Bristow, Okla., designed a 
portable mast which makes home demonstrations 
both possible and convincing 








TOWER BASE rotates on metal plate to facilitate orientation of an ERECTED in front of a prospect's home, dealer Maurice Harold's portable TV tower 


makes it possible for him to give home demonstrations that prove his sets will 
operate in the fringe areas of Bristow, Okla. Tower is erected in less than an hour, 
disassembled in 15 or 20 minutes 


Plote held t yround by three meta! rods which have been 
fJriver nt the eart?r Hooks m piate ire connected by choins to 


rig 1 supports. 


ee SR CNS 











f wn the picture 

; , place by a flat plate 

‘ t g thre meta xis are 

t it ground t wold it in 

tie i t \ T nding t I The Pp pe 18 Pp v ited in two 

ek ines for easy erection and rotation 

espe y ring c \ tripod is formed of pipe, as shown 

ve wive n the third picture, and attached to 

atior ften fail t the bottom mast section about 10 

ture for selling feet off the ground by means of con 

it ventional hinges welded to a ring that 

de ve also learned permits mast rotation Chains lead 

prospect from the bottom of each of these tripod 

" t always gets results pipes to the mast-base itself and are 

roble by devel attached by hooks that may be adjusted 

wn portable television to fit each individual location 

accompanying illus This portable television antenna is 

tographs at right it erected by Harold in less than hour 

j 1 e where the and dismantled in from fifteen to 

t given. It con- twenty minutes The three-section 

" ek ng mast mast telescopes into the bottom section, 
ade of light p with pins holding braces are folded to the side and the PIPE TRIPOD gives the tower extra stability, although ropes from top of tower 
ach section to ¢ ) below. The whole unit can be carried in an ordi- to stakes do main holding job. Tripod rods are connected to mast by metal collar 


light pick-up truck End which permits mast rotation for antenna orientation, 
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Everybody knows the tremendous influence Betty Crocker 
has on women’s buying habits. Every year on her recom- 
mendation U. S. women buy millions of General Mills 
products—General Mills Appliances included, of course! 
Now in this appealing Christmas ad, Betty Crocker will 
prove she has a way with the men (as well as the women 
looking over their shoulders) when it comes to selling them 
on completely modern General Mills Appliances. So look 
for lots of men among the record number of gift-shoppers 


asking you for “the appliances sponsored by Betty Crocker.” 






GENERAL MILLS HOME APPLIANCES, 1620 Central Avenue, Minneapolis, 
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“3 Betty Crocker has 4 way 
> with men customers, too ! 





YOUR CUSTOMERS WILL READ THIS AD 
IN LEADING PUBLICATIONS: 


@ Nov. 26 American Weekly 
—right on page 3! 

@ Nov. 25 Sat. Eve. POST 

BACK COVER! 

@ In the December issue of 
the Woman's Home Com- 
panion and leading farm 
magazines. 

They'll hear about it on: 

@ Betty Crocker’s daily ra- 
dio program. 

See it brought to lite on: 

@ Betty Crocker'’s sensa- 
tional new television 
program. 


OCTOBER 














Bete Crocker to weds name of (ieners! Mille. Ina 


ae 
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A FRIENDLY SMILE, interest 
Mrs. Folt hnson. ¢ 


sely the 1 adage thot 


are the 
She follows 


wd sympothetic attention assets 


unter receptionist # Royo! Supply Co 


the customer alwoy’s 


$60,000 a Year 
On Housewares Repair 


They have several different kinds of small appli- 


right 


ance service at the Royal Supply Co., New Orleans 
—special, rush, loan, cleaning, estimate—but 
they add up to $60,000 a year volume for the firm 








rrau x ele lize eaning it uch agencies, the Watkins firm his ways of looking out for the factory § 
‘ . y Rust spot R ¢, dust lows 25 percent discount on repairs ind taking care of the manufacturer, : 
| { f New ea move und chrome ! parts, and charges factory list while assisting the customer, On §& 
° I ‘ t é el parts cleaned and shine n labor, or a minimum of $1.50 minor work or adjustments to small § 
Tr. Watt t appliance returned to the 4) An unconditional 90-day quar ippliances, labor costs are rarely i 
3 est ‘ l! ervice erformed antee. Watkins stands behind all harged, and savings are effected for * 
| ne the « without extra charg ‘ s firm undertakes, with a three the customer in other ways 

- king after the te (2) Special rush jobs. lf the cu t guarantee on any repair out (7) Mamtenance of a complete stock 

, (3) taking tome f it of town and brings he warranty period of parts. One of the things Mr. Wat- 

s ure ' " ance in for repa Wat 5) Reports on the condition of ap kins hates to tell any customer is 

t vill make every effort to repair it mces. After a piece of equipment I'm sorry, but we haven't got the 

i ¢ t 1 se ‘ é tomer shops around tow repaired and restored to working part needed in stock right now and it 

t e it ready f m before he the Watkins workmen make a may take a few days to get it.” A 

‘ the cit Much of t plete report on any other defects large section of his big shop at 640 

e. 7 ’ work ‘ n hote u weaknesses which may be apparent Baronne St., is devoted to his $10,000 

under An elect zor, for example it information is passed on to tock of parts, which is kept as com- 

, up by a Watkins me istomer. Should he desire to have plete as possible at all times. On the 

at the ) ught repaired and r t e other defects remedied, the job helves of this section, each part is 

t ist efore 5 p ‘ % done for him but in no case ts irranged in an orderly way with its 

eck-out t work, other than that or name and price tagged on it, and any 

1 rvice department 1, done on an appliance without ember of the Watkins staff can in 

, nd utilities. Many times cus order from the customer tantly tell what parts are available 

! ent es and of ») Elimination of labor cost (8) Customer accommodations 

O | Service, In Wherever possible, labor cost of re While an appliance is being repaired, 

‘ t wr reconditioning an appliance f the customer suffers an inconven- 

ina to pr t for the customer. F ence without it, the company will lend 

, so of his I } ( inde ple, if a customer is dissatisfied him a similar one for use until his own 

t W for t ¢ ag ies a i new appliance, Mr. Watkins in working order again. No charge 

\ t 1s approximate take it in, send it to the factory is made for the accommodation. Irons, 

t ; ‘ department store and : t is repaired or ad toasters and fans are frequently loaned 

ew re ¢ ware stores and other selling ager ted, will deliver it back to the cu ut through the plan. 
t ‘ New Orleans. On repair work tomer free of charge. This is one of (Continued on page 38) 
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THIS HOUSEWIFE learns that prompt, occurate and dependable service on = 
her iron is forthcoming as Ray Puigh, shop foreman, accepts it for repair 
while Eben T. Watkins (right), owner of the firm, writes up her order, 
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Payday Canvass 
Sells 200 Washers 


Detweiler Brothers, Inc., first bombarded every Glenn’s Ferry, 
Idaho, family with three mailings, then, right after payday, 
moved in with sales crews to take orders from one out of every 
11 homes and followed up with immediate installations and 


home demonstrations 


x holder n 


pROMPTI Y 
ng forces } 


was mailed fr 
before B Day 


lix home laut 


lors (bright 


n by Canvass crews 
days before B- 
ng went out to the 
to every Glenn's 
PLANNING for their payday canvass of Glenn's Ferry, Idah : 
Detweiler (rear) and David Hilty of Detweiler Brothers that every one i vy wed out in Detweilk his ailit y more technical, a 
homes in the oreo would be covered by the doorbell ringing crews ¢ Tv ' 7) Idah low 1 ng] heet, printed on hot 
’ raietti les f nn's Ferry 3, V 1 : and explained 
ib ‘ . * het re i lau I the pend > Luxe Washe 





s later, and geared to arriv: 
ling was di 
one, a reprint irom a 
dix home laundry ad 
added the human 
house-to-house anv rest factor. It showed an installed 
were geared to arrive the Mor " h household drudgery was cut 
lay payday. With this d 
’s began to prepar hursday before B-Day Mor 
I I l took a quarter page 
Glenn's Ferry weekly 
evious “sottening 
no mention of a h 
‘ canvass; no mention 
te! ilesmen. It merely 


ld " ished hi ngle plug the Bendix Home Laun 
Seles Crews Cover Town 
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Machines from Mars... 


Land plane... Used to level land before installing 
irrigation... up to 60 feet in length, 10 feet wide. 

Holding chute .. . For dehorning cattle, has self-locking 
squeeze, head lock, nose lock, and gate in front. 

Contour plow ... At row ends, the operator turns, rolls 
the bottom over, plows same furrow, in opposite direction. 

Cow’s coat brush .. . With electric rotated strong nylon 
bristles, gives cow a massage and currvcomb at same time 

Multiple machine . . . Rolls, levels, harrows, pulverizes 
and packs in a single time-saving operation. 

Rain gun Rotates in a full circle, covers wide area, 
gives even distribution of moisture 

Superman sprinkler... Mounted on wheels, makes it 
easy for a man to move a quarter-mile pipe line. 


Not Martian marvels or Rube Goldberg inventions... 
but practical, newly designed devices, functional farm 
equipment, and modern machinery that lighten labor, 
save steps, increase efficiency .. . are profitable 
investments for the business man farmer. 

Farming teday is not done with pitchforks and 
hand plows but with specially designed machinery. 


a Progress and research is current, continuous, and 





prolific. All the items picturecl are from a “ingle recent 


issue of SuccessruL Farminc! 


Successrut. FARMING is the handbook, guide, and 
manual to better farming machinery, methods, and 
techniques, increasing production and profit for the 
nation’s best farmers... with the best soil, best brains, 
best mechanization, and best incomes—-50¢, or better 
than the average US farmer! 

Concentrating more than a million of its 1,200,000 
subscribers in the fifteen rich agricultural Heart States 
in a market mostly missed by general magazines 
SUCCESSFUL FARMING gives the penetration needed for 
top performance, maximum sales to today’s best electric 
goods buyers! Get full facts from the nearest SF office 
SuccessFuL Farminec, Des Moines, New York, Chicago, 
Cleveland, Detroit, Atlanta, San Francisco, Los Angeles 
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+) Super-Sensitive FM-AM Radios 


with Performance Superiority that makes Sales! 


Again Zenith lengthens its lead over the FM 
AM field 


Zeniths that were already the industry's two 


with new and better versions of the 


best sellers. With Zenith’s unrivaled Super 
Sensitive FM, they bring in a wealth of enter 


tainment, static-free and real as only genuine 


yyy 


COO OOOO YY 


New Super-Medallion 


Genuine Super-Sensitive Zenith-Armstrong FM plus Zenith Long 
Distance AM 


net* and Light-Line Antenna 


sutomatic volume control 


built-in Wavemag 
cabinet of beautiful maroon 


plastic with Roman Gold mesh grille and tuning indicator 


Zenith is Nal for 3 


ZENITH RADIO CORPORATION, CHICAGO 39, ILLINOIS 


«~ Now Rod 


ALSO MAKERS OF AMERICA’S FINEST HEATING AIDS 


FM can be. Truly . . . radio at its finest! 
Their newly designed cabinets are the style 
highlights of the radio year. Of course, both 
have Zenith’s famous Long Distance AM, big 
Zenith-built Alnico speakers and other Zenith 


advantages. 


TEELELES 


New Super-Triumph 


The same Super-Sensitive FM and Long Distance AM as the 


Super- Medallion, plus new broad-range tone control — jewel-like 


on off indicator—maroon plastic cabinet with ‘Flexo-Grip 


carrying handle— Roman Gold embossed dial 


ENITH / 4 > 


= 


° 
\* 
\s 


“on uate RADIO = 


ond TELEVISION \2 ayy «3 
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TIE IN WITH SPECIAL EVENTS: Since Duluth’s population is lorgely Scand representatives, and S. W. Skowbo, Coolerator comptroller. At right, Eric Ene 5 
novian, [ sthians turned out en masse to welcome a Swedish ship which picked roth takes advontage of an offer mode by Daugherty Appliance, Duluth dealer 
*C¢ erator refrigerators ot the foctory At left, the ship's car and records a pleo to relatives in Sweden for letters. If Eneroth succeeded in 
ante 1 Lejmark, accepts a message for the Coolerator distributor in Sweden locating his relatives, with whom he had lost contact since 1938, Daugherty's 

T ung, vice-president of A Aisdort Corp., Coolerator export intended to follow up with a human interest story in local papers x 

i 

: 

: 

¢ 

5 

< 





GIVE ELECTRIC HOUSEWARES SPECIAL DISPLAY: Soles of electric house ATTRACT CHRISTMAS TRAFFIC: To make his store stand out during the 

wares have jumped for Morganstern’s, Philadelphia, since the firm gave them Christmas rush, a Missouri retailer pulled a switch on the familiar stickers seen 
xy with major appliances. Double decker shelves at eye level aid on holiday gift packages, and put a ‘Please Open Before Christmas” sign on 

elf-service and easy inspection, and make it unnecessary to concentrate small his door. Painted in bright colors, framed in red satin and trimmed with bows 
r sys im one section of the store it brought him record traffic last season 
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SAN OUNCING 


Honeywell’s 


FOR ALL 











APPLICATIONS © 


H ERE’S the clock thermostat that is rapidly finding its 
place in the millions of homes now equipped with 
automatic heating systems. Every one of these 
homeowners wants day-nite control for convenience 
and economy—the market is unlimited! Strong national 
advertising is bringing the TM Clock Thermostat 

to their attention — gaining the acceptance and creating 


the preference that makes sales easier for you 


Equipped with the precision quality of Thermostat 
Magic, this new Universal TM Chronotherm offers 
the usual comfort factor of automatic aite-set-back, 
plus the automatic return to desired daytime 


temperatures 





Designed to fit ALL automatic heating applications, 
Honeywell's TM Universal Clock Thermostat is engi- 
neered and tested to give you the finest thermostat 


money con buy — of no extra cost fo you. 


Because the Universal TM Clock Thermostat now 
comes in one basic model, attractively packaged 
with eye-catching display material available, stocking 
and inventory problems are eliminated. The Plug-In 
type Chronotherm becomes a natural for over-the- 


counter sales as the homeowner can easily install it. 


Start, now, to swing your inventory to just one 
convenient model—the Honeywell Universal 
Chronotherm, leader in the field. You'll find it a highly 
profitable item. Minneapolis-Honeywell, Minneapolis 
8, Minnesota. In Canada: Toronto 17, Ontario. 


Honevwell 


R ! N Ne 
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Now, FOR THE FIRST TIME.... 


One Chronotherm packaged two woys for your con- 
venience. The TM 848A Plug-in for replacement jobs — 
the TM 850A for all new or concealed wiring installa- 
tions. Makes stocking, selling and installation . . . 
Simple as A BC. 


_... INCREASE YOUR SALES! 
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SOUNDING OFF 


Quotable excerpts from recent speeches 





HM. F. BERSCHE, renewal soles manoger of RCA’s tube 

department, in ao speech to the Notional Electronics Dis 

tributors Assn 
PLEXIGLAS for Thor WILLARD'S “Electronies distribution is a young business; 

' ine it’s the stest growing industry t S 
Because they're luminous yet glare-free at night, we e fast growing indust on earth 
ats » ' . » electronic me ’ , ‘ 

Pi exictas signs are highly visible and readable set eXamine the electronic renewa narke 


even at great distances. Equally brilliant in day . i By the end of this vear your home and auto 
| iv 


sale identifie@tion to hundreds of Thor dealers — aeeRY APPLIANCES r fe receiving tubes. By 1955 the home 
ee 


—~Untresee 


light, Prexiotas gives ‘round-the-clock point.of a radio market will contain 600 million aetive 
and auto 
re . ; radio market will contain over 800 million active 
ae PLEXIGLAS fer Chambers £ " sockets _ By he end of 1950 there will be ten 
CT. a C if million TV sets in operation. What does the 
am} Signs of al/ shapes, sizes, colors and designs possibility of 38 million television sets by 1955 
RANGES can be produced from Prexictas. One-piece © mean to you? Thirty-eight million TV sets 
sign faces are readily formed and can be com will add to your market a total of some 700 

COOK WiiE THs Gas RENAE | bined with other sign materials—easily de million active soekets. Your 1950 replacement 


rit de -r t t ] < ar 
rated with fade-resistant coatings —lighted in e market of 350 thousand pieture tubes will, in 
1955, have grown to approximately five million 
Each TV set in operation will require an 
PLEXIGLAS fo: Youngstown aver 
average of four hours of maintenance time 


Increased brilliance with reduced lighting each year. That means 150,000,000 hours of 
costs makes Prexicias signs the choice of —— work for the 1955 TV technician = a ee 


more and more cost conscious merchandisers Qn hilehens 


Less wattage is required to illuminate the 





variety ff striking ways 





time employment for 75 thousand technicians.’ 
oY MULLING 





translucent faces from inside, And servicing 
is just the easy replacement of standard 
inexpensive lamps 


D. A. PACKARD, Kelvinator household sales manager 


in a speech to the San Diego County Bureau of Radio 
PLEXIGLAS for Apex ; y ureat } 


and Electrical Appliances 





Resistant ¢t age, weather ar 


Prexictas has proved itself practice zian “Your future busine 


outdoor displays as well as smaller interior : dependent on the attit 


signs. Puexiatas is a true outdoor plast: to the produets you 
but a glamor material as well. N ther type thing else 
of plastk ffers its unusual con ion of ng and sales promotion 
advantages rests essentially in the 


PLEXIGLAS fo: Bryon!  Rgprtegger pede ely 4 ey aye 


It rore belief 


Many times stronger than glass, and less than | 
half as heavy, Prexiacas offers real economies | 
in shipping, erection and maimtenance, Carriers | an 
scoept it at straight first class rates. And shatter ' 


esistance keeps Piexiaias » the b year 


alter year 


Wine wont ora) PLEXIGLAS for Magic Chel 


Decorative ating are ecasily applied t 


: ” ns 
iC j parent Prexicias. Applied inside, they ¢ f 
| guarded against damage by the weatherresis JOHN R. HURLEY 
Tan 08 aa OTMER acrylic plastic. Interior lighting units : iv ern Rad Telev , 
manot same protection thus reducing maintenance tre ro 
costs still furthe 
ea 


PLEXIGLAS for You? 


Ye if you want the most brilliance 
egibility, and the most operating « 
Send today for ir new t . 


ileas it 


A of the PLEXIGLAS signs illustrated above are manvfact 

by Neon Products, Inc., Lima, Ohio. Interior-lighted with ‘ 

the PLEXIGLAS faces of these “Plastilux 500°” signs light up with 
nens per square foot. Full color and full reproduction of exact trade 


marks ond copy, give unusval visual impoct day ond night 





ROHM £ HAAS 
PLEMIOAAS ts @ Pde-mert, 
feo. U. & Poh. OF. end in COMPANY 
erm pel bere cpent es WASHINGTON SQUARE PHILADELPHIA & PA 
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announces a NEW finish for refrigerator interiors 


FAMOUS 


“DULUX” 


on the outside NEW 


“DULUX’ 


on the inside 





You'll see a knowing look in the eyes of your prospects 

when you point to the DULUX Enamel seal. Millions know 

the name Du Pont. And they know that a DULUX-finished 

exterior is good for years of service . . . rigidly pre-tested 

for color retention, washability and mar-resistance. Fa- Show your customers the DULUX Food Compartment 

mous DULUX has helped sell over 20,000,000 refrigerators Enamel Seal to make your sales story doubly effective. 

as well as thousands and thousands of other home appli- New DULUX Food Compartment Enamel for refrigerator 

ances. So point to the DULUX Seal . . . and when you interiors is another example of Du Pont research that has 

open the refrigerator door— proved itself both in laboratory tests and in home use . . . 
provides gleaming protection for years. More and more 
brand-name cabinets are finished both inside and outside 
with DULUX. Look for both identifying seals . . . and 


Use TH cunts 10 OSE Yup Di 4y renee 


“DULUX” IS AMERICA’S LEADING 
HOME-APPLIANCE FINISH 





























The Better the Finish—The Better the Buy 


LUX Refrigerator Finishes. 
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17C101. 17" rectangular black 
tube. Genuine mahogany or 
blond veneered cabinet with 
finely figured doors and swivel 
casters— easy fo turn. 


ane | x 
“7 * “~~ 
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ay. 


Poe acceptance is the root and trunk of the most valuable 
asset any business can have—customer goodwill. 





























Year after year, the most eminent market researchers in 
America find that no name anywhere enjoys greater public 
acceptance than General Electric. 


Today, this public acceptance is reflected in overwhelming 
demand for G-E Black-Daylite Television. Featuring new 
big-as-life, true-to-life pictures, lastingly beautiful furniture, 
advanced G-E rectangular black tubes, G-E Automatic 
Sound, powerful G-E built-in antennas—here’s quality 
the public wants, backed by a name your store and your 
customers can always believe in. 


Today, dependable performance is more important 
than ever before. You can look to General Electric for 
television quality that protects your most priceless asset. 
General Electric Company, Receiver Division, Syracuse, New York. 


16K2. Same beautiful TV-radio- 
phonograph combination as 16K1, 
shown at right, but veneered in 
handsome blond wood. 


















MODEL 16C113 


MODEL 16€103 


16TS. 16” rectangular black 
tube. Compact cabinet—gen- 
vine mahogany veneered. 


Be Fei erg oui athena Bre 





16C113. 16" rectangular 
black tube. Genuine ma- 
hogany veneered cabinet. 


16C103. 16” rectangulor 
black tube. Mahogany or 
blond veneered cabinet. 





16K1. 16" rectangular alu- 
minized black tube. 3-speed 
automatic phonograph. FM- 
AM radio, Genuine mahogany 
veneered console with full- 
length doors 






y 
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Appliance Dealer Has Less Service 


Calls and Replacements 
with Klixon Protected Equipment 


TRENTON, N. J.: Gilbert Levy, Service Manager of Bond 


Electric, Trenton’s fastest growing appliance dealer, proves 


Klixon Protectors prevent motor burnouts. 


“There is no doubt in my mind, or in the minds of my 
associates, that equipment with Klixon Protectors requires 
less service and less replacement than those not similarly 
protected. ‘A thorough check of our records over a long 
period of time has proven conclusively that motor repairs 
and replacements in equipment supplied with the Klixon 


Protector are negligible.” 


Klixon Protectors Reduce Service Calls and 
Repairs by Preventing Motor Burnouts 


The Alixon Protectors illustrated are built into 
motor by the motor manufacturer. They keep motors 
mn such equipment as retrigerators, oil 
burners, washing machines, et work 
ing by preventing the motors trom burning 
out. Reduce service calls, minimize repairs 


} 


and replacements by specifying that eq > 


ty 
ment has motors with Alixon Protectors 


SPENCER THERMOSTAT 


Ix Division of Metals & Controls Corp 
2510 FOREST ST. ATTLEBORO, MASS. 





COMPETITIVE IRONS, ol! 20 years and older, were prepared for judging, while 
more than !00 interested contestants viewed the latest model American Beauty 
ron, prominently displayed in Hale's basement appliance department 


Oldest Iron Search Clicks 


Contest sponsored by Hale's, San Francisco, 
draws entries from 105 Bay Area housewives 


Conceived by Buyer 


End 
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MEANS 
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Get Your Share of the Electric Blanket 
Market by Starting Early! 


Start this Universal Glamor Girl working for you, now! 


49 inches of eye-catching girl in Fu// Color to sit on your 
counter, on a cedar chest or cocktail table. Drape a Universal 
Blanket through her hand and watch her stop customers for a 


second look. Here's the best display yet to stop ‘em 


and sell ‘em! And what's more, she’s FREE! i / 
shes OF 


SEE YOUR UNIVERSAL DISTRIBUTOR TODAY 


Wut / 
and find out how to get this big colorful display. Ask him about shes BLAU 


the other selling plans Universal has prepared to make your Blanket 
sales boom complete, sure-fire programs to interest your SLUS! 
customers in Universal Electric Blankets and MAKE SALES PYRAMID! Si l4 ee 
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/ 
UNIVERSAL FEATURES THaTsZzé- ACCLAIM from THOUSANDS OF USERS 


2 SIZES — Generous 72" x 86" for double beds with 


plenty of room for tuck-in. 66" x 86" ideal for twin beds. Satisfied users all over the country have enthusias- 
SINGLE OR DUAL CONTROL for double beds. 


tically praised Universal Electric Blankets. More 
Dual control lets each sleeper choose his own tempera- Y 
core. Single centrel en tute bed sizes. and more people are hearing about better sleep... 
4 COLORS —Postel shades to blend with ony bed- more restful sleep that can be had with a luxurious 
room color scheme—Rose, Blue, Green or Heather. Automatic Universal Electric Blanket. Thousands 
FINEST QUALITY — Virgin Wool for warmth, rayon of customers are being pre-sold for you. Start now 
for easy washing and long-fibred cotton for strength. 


Blankets are bound top and bottom with 6" wide rayon- to take advantage of this ready-to-buy market. 
satin in matching colors for beauty. 


9 THERMOSTATS —Strategically placed through- 
out the blanket, they prevent overheating, assure com- 
plete comfort and safety. 


SLUMBER SENTINEL— Only Universal Electric 
Blankets offer the constant protection of this wonderful 
automatic control. You just set it... and forget it! 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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Here’s an angle 


When units are 
sheathed in Inconel! 


@ Try this the next time yo 
range prospec ta 


Point to the surface heating units 


and fart to sell' 


Folks take note when you explain why those 
surface units are so important how they 


are put to work three times a day, day after day. 


And how that calls for rugged dependability—the 


kind provided by surface units sheathed in Inconel® 


Inconel Sheathed Heating Units are tough 
ind strong. They can't rust. They resist corrosion 
by spillovers, fruit juices and spattered fats. And 
Inconel sheathing keeps heating units from warping 

| | 
caling or cracking, even at high cooking temper 
ire In fact, there is hardly anything that car 


ha ppe } cil en F will hurt neone 


incidenta 


rood on oO play especially 
the man of the house is along 


i bet he'll approve when you 


ow operat 


THE INTERNATIONAL NICKEL COMPANY, INC. 
67 Wall Street, New York 5, WN. Y. 


ur /nconel 


$60,000 A Year 
on Housewares Repair 


CONTINUED FROM PAGE 73 


yw obligation for 
housewares users 
in their appliances 
or recondi- 

do so, they are 
nd friendliness 

ft the extent 

ude tor 

amount 

repair 

told 


HELP YOU SELL 


= 


arses? 


IT’S STULL A LITTLE TOO CLEAR, JOE 
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introducing 


Moly Dre Mt” 
STROMBERG-CARLSON 


MV Mri 


— Big-as-Life picture with 17-inch rectangular 
“black” tube. True-to-Life tone with unsurpassed 
audio system. Exclusive long-life tuner. Circuits 
engineered to eliminate interference. Built-in an- 
tennas. Phono jack. Cabinet in genuine mahogany 
veneers, completely hand-rubbed. Dimensions 


88” high, 26%” wide, 2256” deep. $319.95* 


17-inch console with 12-inch speaker 


It*s compact, beautiful—at a new low price fora 


Stromberg-Carlson “Big-as-Life” television console. 
And remember: Now there are 19 Stromberg-Carlson receivers, 
all 16 inches or larger—a wide range of cabinets in America’s 


most beautifal television line. 


“There is nothing finer thana STROMBERG-CARLSON, 


*Plus tax. Slightly higher in South and West Stromberg-Cerlson Company, Rochester 3, N. Y.—in Conade, Stromberg-Carlson Co., tid., Toronto 
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SELL 


—EE———— 
—_— ee 


America's Pinest Gas Range 


for “Neat-As-A-Pin” 
CLEANLINESS 


Glistening Porcelain Enamel Burners 
Keep Beautiful Stay Easy to Clean NEARLY 7,000 PEOPLE A DAY swormed 
ngton, West Va., for ' store's recent three-day 
jesigned to introduce new Phiico TV line, al 
Porcelain Cooking Top : 
Oven Linings, Too a 


\ ee . 
sechegradbramepccirdig + \* Television Carnival Sells 
tome corey toda 353 Sets in Three Days 


ne desian all contribute to 


amazing cleaning speed and ease Frankel’s, Huntington, W. Va., draws 21,000 
with free family portraits, $10,000 in gifts 





: 
| 
3 
; 
: 
: 
i 








Capitalize on ROPER’S 


Sell ROPER... America's CROWNING 
Most Complete Line ACHIEVEMENTS 


~ Vv 


No matter what size range your uF faR RC Cooking Top 


prospects prete oven « 
bronler of Cooking pa anac 

ment they want you can offe e 
chem a oew ROPER Cras Range 

to exactly tt the veeds and their 
pocketbooks feature these fine 

anges to me with any gas 

cluding liqueted petroleum (bo 


tled) gas. Cashin oa ROPER now 


Geo. D. Roper Corporation « Rockford, Illinois 
Ofhces and Warehouses in Principal Distribution Centers SPECIAL BUSES pork outside Franke 
: : turn trios over tt 


e three m 


fay carrying visitors t 
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With FM.too! 


NOT JUST 3...BUT 4! 16-INCH “FILTERAY’’ TUBE, TRIPLE PLAY 
PHONOGRAPH, DYNAMAGIC AM...WITH FM, TOO! 


The backbone of your TV combination 
business. Beyond challenge today's 
greatest value. Complete with every 
wanted feature, including FM. Big 16” 
pictures ... clear as the movies. . . free 
of glare... and clear close up .. . because 
of Admiral's revolutionary new “Fil- 
teray” tube. Super-power for outstand- 
ing performance even in “fringe” areas. 
Built-in directional Roto-Scope antenna, 
New, improved Triple Play phono- 
graph. Powerful Dynamagic radio, 
with FM, too... the famous Admiral 
“Ratio-Detector” FM that brings per- 
fection in sound. Yes, you sell all 4 when 

you sell this sensational 


Admiral. Order today! 


NEW I95I 


16 TV'399: 


ON TV "Step the Music.” ABC-TV Network, Thursdoys, & PM, EDT Motel 36145 --Waleut. Plus Tes Mabognay slightly higher 
“Lights Out,” NBC-TVY Network, Mondays, 9 PM, EDT. 


Prices shghtly hagher south aad weet eutyeet to change without notice, 
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Diplomacy Sells Plumbers on Cooperation 








CONTINUED FROM PAGE 70 
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Complete Line of POWER and HAND MOWERS 2 grccea 


Since 1902, the name DAVIS has stood for precision manv- 
facturing -—and greater valve at lower cost for its customers . . . 
Now, more than ever before, the Davis Line For 51 means fast sales, greater profits, satisfied customers. 
Only Davis gives you: 
b > Sales-leading Davis 50/50 at $79.95." Safest. Simplest. Today's greatest value. 
> Heavy-duty models B & S-18, B & S-22 or C-22 at $99.95* and $19.95.* Heavy-duty value leaders. 
> Brand new rotary model 51 at $105.116.* Cuts tall grass to carpet smoothness. Sets new standards of 
quality and performance 
> Four superlative hand mowers—Competitive 33, 4-Square 66, Whispering 77 and Whispering 78. 
DAVIS streamlined beauty and mechunical perfection—iin every price class. 
> More DAVIS national advertising—o pre-sell the best prospects in your community. 


DAVIS is the stand-out line for '51... Lead with DAVIS. Place your requirements 
NOW to insure delivery. Sew your Jobber . . . or write us for full details. 


G. W. DAVIS CORPORATION 


RICHMOND, INDIANA, U.S.A. + Established 1902 


} 

















Built The Best B® DD 


biggest valve in 18° power mower 
Sales Leading Davis 50/50... 


Every quality feature plus exclusive Davis 
safety Flet-A-Matic Clutch. Simplest. Safest. 
— Briggs & Stratton or Clinton 1.1 H.P. Engine 
(Optional) 
~Hyatt Automotive Precision Roller Bearings 
Semi-Pneumatic Rubber Tires 
~Flex-A-Matic Clutch with Full Safety Releaset 





Heavy-Duty Model B & $-18 


* 
Briggs & Stratton 1.1 H.P.—Single V-Belt Drive $99.95 
serves as clutch, Roller Chain Drive countershaft to 
reel. Controls: Direct, conveniently located hand 
lever for V-belt idler. Fingertip throttle control 
Timken Tapered Adjustable Roller Bearings on reel 
shaft. Crucible Chrome Alloy Blades. Exclusive Davis 
Single-Screw Adjustment. Cutting width 18°. Value 


leader in its class. 
AMERICAN Heavy-Duty Model B & $-22 or C-22 
* 
| I MI Engine (Optional) : Briggs & Stratton or Continental $109.95 


12 H.P.—Simple, accessible Dual V-Belt Drive 
serves as clutch. Roller Chain Drive countershaft to 
reel. Controls: Direct, conveniently located hand 
lever for clutch. Fingertip throttle control, Timken 
Tapered Adjustable Roller Bearings on reel shaft 
Crucible Chrome Alloy Blades. Exclusive Davis Sin 
gie Screw Adjustment. Today's best buy in a heavy- 


* All Prices f.0.b. Factory Plus Tax duty mower with 22° cut. 


Whispering MODEL 77 


Streamline Styling + 10° Wheels « 
Semi -Pnewmatic Rubber Tires + Five 


{Exclusive Devis Safety FLEX-A- Competitive MODEL 33 
MATIC CLUTCH 


utstanding Value at Low Price « 


AV Belt Agtomatic Aut motive Roller Bearir ge 10” Solid 6” Reel Blades + Four Spiders S 

anser n! EF Rutber Tires « 5 Blades « Four Automotive Roller Bearings + High 
nate y for se pulers + High Carbon Steel - Ié Carbon Steel Lipped-Edge Cutter 
area “et 


Sut + Wood Handie with Metal Blades « Size: 16-inch Cut + Tubs- 








ou . neue oe die irons + Davis Unit Boxed + lar End Metal Handle with Plastic 
* control . Gold with Red Trim Handle Grips + Davis Unit Boxed - 
BSS trolied by thrattie lever Color: Comber Green with Gold Trim 
Prec ° Noe og 'equire 


4-Squere MODEL 66 
DAVIS UNIT BOXED! 
New! Improved! Smartly Designed - 


EXCLUSIVE! PATENTED! 10° Wheels « Semi-Pneumaty Rub 


s « Five 6” Reel Blades « 


Whispering MODEL 78 


Beautiful! Streamlined! - 10° Wheels 
« Semi-Pneumatic Rubber Tires « 
Five 6” Reel Blades + Four Spiders 
¢ Precision Automotive Roller Bear - 
ings « High Carbon Steel Li - 
Edge 

Cut 


Fou piders « Automotive Roller 
Bearings « High Carbon Steel Lipped 
Edge Cutter Blades + Size: 16-inch 
Cut - Wood Handle with Metal Handie 
irons « Davis Unit Boxed + Color 
Canary Yellow with Canterbury Blue 
Trem 


Cutter Blades + Size: 16-Inch 
+ Tubular Metal Handle with 
Ptastic Handle Grips » Chrome-Plated 
Reel Shield + Davis Unit Boxed «- 
Color : Canterbury Blue with Gold Trim 





BEL ibee my eh 
Deievinw® 





Bil! Shanahon 





Third and present home of Smithe & Shanohon Applionces, inc, 5500 W. Belmont Ave., Chicogo 


Three salesmen quit their jobs in 


a ae ti, «TaN Be 





Be me 1945. Now they do a half million 
@ dollars a year in appliances 


They started with coffee pots and 
can openers, added ideas and hard work, 





and outgrew two stores in three years 





Wolt Sethe 


ence, however, they made up in determina ourselves, so we set up an assembly line 
tion. For Walt Smithe, the former insurances right in the store. That idea brought custom 
sulesma his brother. Charlie. the taver: ers from all over Chicago. We sold enough 
perator, and Bill Shanahan, who had sold lights to pay our rent for nine months.” 
—_ Bue pote endl an Ganertenent sutomobils vercame handicaps which \s appliances became more plentiful 
\W oil oe ae SO Ee might have di raged those with less forti- competition became Smithe & Shanahan's 
pet cba ines nial lenin cammienhes tud number one challenge. Shopping traflic was 
SN debe Chale Sethe dead adam on poor. Loremedy the situation, they arranged 
aeolian Se” a ai, ee oa, Need merchandise and money to receive payments of gas and electric bills 
volume of half a million dollars As Charlie recall The two things we needed This helped, but they weren't satisfied, 
thy ok at nd the larwe. moder tore most were tranectipse anid the ipital te keep 
operated | Snitt A Shanahat liv il mint ies | we had a wiv antage They start to grow 
500 W. Beln t. Chicago, reveals the value becuwu here were three of us. One would Right from the beginning said Bill, “we 
of ideas and hard work in the appliance held ! the store, and the other two would start planned to move into the big shopping dis 
Im August, 1945, when the tiny store at t in opposite directions every day with a trict around Belmont and Central streets 
o7oo W Relmont opened its doors | the ear and trailer, looking for merchandise t After taking in $112,000 in 1946. we de« ided 
public, you might it have been impressed sell we were ready to tackle the busier. more 
About the nly thing the partners knew lo keep money coming in, we sold every competitive neighborhood. By September of 
about appliances was the fact that they wer thing we ild get our hands on. In 1946 1947, we had a spot picked out at 55090 W 
hard to get there was a shortage of Christmas tree lights Belmont, and we ¢ xpanded into a two-store 
What they lacked in inventory and exper Bill discovered that we could make them operation 
\ 
PAGE 94 OCTOBER 1950—ELECTRICAL MERCHANDISING 








The two stores were run alternately by the 
three 
the responsibility three ways. Walt Smithe 


partners. For efliciency, they divided 


has accounting experience, so he took charge 
of the bookkeeping. Bill Shanahan assumed 
responsibility for sales and the training of 
salesmet und Charlie Smithe became the 
buver 

Through 1946, washing machines and iron- 
unted for the 


teley ision 


ers aces bulk of their volume. 
Then “It didn’t take an 
expert to see that television was going to be 
big.” said Walt. “We jumped right into the 
fight for TV leadership 


cane 


Strong wind does it 


“Taverns were the first big market for tele- 


Vision, so we circularized all of the taverns 
in our part of the city. Charlie became our 
best television salesman because, having been 
a tavern operator, he knew the customer's 
viewpoint 

“Later 


into trouble. 


when home TV sales picked up 


we ran In one of our stores 
we'd spoil a sale when we tried to demon- 
set, because the reception was so 


strate “ 


poor. Thinking it was our location, we tried 
to dream up a substitute for demonstration 
Then one day a strong wind blew our aerial 
into another position. The reception became 
clear as a bell and TV sets started moving.’ 

With sales on the upgrade, the partners 
found themselves once more in need of space 
Sales records of the two-store operation made 
it clear that the big shopping district pro 
So in August, 1948 


they closed the two small shops and moved 


duced the most business 
into a large corner building across the street 
from store number two 
tion at 5500 W 


thei present loca 


telmont 


Large selection boosts sales 
We 


big vie 
f the 


store 


believe that a big selection helps build 


vhumnne said Charlie so we use most 


3.000 square feet of floor space in our 
We 


i television 


for displ ving merchandise have 


made third of the store into 


Here Charlie Smithe 


Demonstration gets a sole 


under way 


studio with comfortable chairs and couches 
for the customers. Pleesant atmosphere helps 
sell television because it gives the prospect 
an idea of how the set will look in his home. 

“We rely on demoastration to get a sale 
under way. You can't get a customer into 
the that but 
demonstration will do about 50 per cent of 


store way once he's in, a 
the selling job by itself.” 

While increasing their volume from $112,- 
000 in 1946 to $500,000 in 1949, Bill, Walt 
and Charlie have passed up few worthwhile 
selling opportunities. To help build repeat 
sales, the name and address of each customer 
is kept on file for use whenever circulars on 
new merchandise are mailed out. The sales- 
men work every lead by alternately calling 
on homes and working in the store. 

“We try to make it easy for the customer 
said Walt. “We sell on credit, offer 


a layaway plan, and if the customer desires, 


to buy,” 


he can pay for a refrigerator or a TV set 
with a coin meter. 


They believe in advertising 


“Obviously, no one thing makes a business 
go, but we're convinced that the biggest 
single factor in our progress has been adver- 
tising. We had all seen advertising produce 
results in our earlier business experience, so 
we included it in our budget from the begin- 
ning. 

“Because we were once located farther 
west, our trading area now covers a good- 
sized piece of the west and northwest sec- 
tions of Chicago. It’s pretty expensive to 
advertise to all of our prospects in an area 
that big with handbills and ads in neighbor- 
hood newspapers. That's why, in October of 
1947, when we first heard about the Chicago 
Tribune's Selective Area advertising plan, 
we decided to give it a try. 

“It turned out t 
First, it 


inexpensively 


be just what the doctor 


ordered. covers our trading area 
Also, it goes only to the pros 
pects located near enough to trade with us 


Because of the low cost, we can place big ads 


right) conducts a demonstration in the white lines department. 
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before our prospects regularly in Chicago's 
most widely read newspaper. The plan links 
our name with the names of well-known 
manufacturers whose lines we sell.”’ 

To date, Smithe & Shanahan has partici- 
pated in well over L100 Selective Area ads, 
most of them full page in size. The cost of 
these participations is small because it is 
split among the manufacturer, distributor 
and the many dealers in other parts of Chi- 
cago who are named in the advertising, Be- 
cause the ad carries the names of different 
dealers in each of the five sections in which 
it is published, only the names of a few deal- 
ers appear in any one ad. This division of 
cost enables dealers to participate in Selec- 
tive Area ads for as little as $32 for a full page. 


Trading area concentration 


“Selective Area ads give us the trading area 
concentration we want at less cost than any 
other advertising,” said Bill, “so that's where 
we put the biggest part of our promotion 
money. 

“In the first six months of this year, we 
went in on 36 Selective Area ads with the 
manufacturers of eight different lines. From 
all indications, we're going to hang up an- 
other volume record in 1950." 


* * * 


VANUFACTURERS: Your dealer sells your 
product with grealer enthusiasm when he ean 
see the effect of your advertising in his own 
store. 

Under the Selective Area advertising plan, 
you give the dealer the kind of advertising he 
understands, He gets retail-slore-ty pe copy over 
his own name in Chicago's No. 1 electrical 
appliance medium, reaching his best prospects. 
His cost is as liltle as one per cent of card rales 
Yel the entire program is factory-controlled 
and agency plac ed 

Dealers, distributors and manufacturers have 
already spent more than $1,250,000 under the 
plan in the appliance field alone. More than 
half of the 2,013 appliance retailers in Chicago 
and suburbs have made Selective Area adver 
lising a part of theur programs. 

Decide now to find out how the Selective Area 
advertising plan can win increased dealer sup- 
port for your product and help build the con- 
sumer franchise you want in the multi-billion 
dollar Chicago market 

Your nearest Chicago Tribune representa- 
live will gladly give you complete information, 
Why not call or write him today? 


Chicago Tribune 


WORLD'S GREATEST NEWSPAPER 


FOR GREATER SALES IN CHICAGO, 
ADVERTISE IN THE CHICAGO TRIBUNE 


CHICAGO TRIBUNE REPRESENTATIVES 
Aw 


Dreier, 1333 Tribune Tower, Chicago 11 

b.. P. Strwheacker, 7220 b. 42ad St., New York City 17 

WE. Bates, Penobscot Bidg., Detroit 6 

Fitepatrick & Chamberlin, 155 Montgomery St. 
aloo, 1127 Wilshire Bivd.. Low Angeles 17 


MEMBER FIKST 5 MARKETS GROUP AND 
METROPOLITAN SUNDAY NEWSPAPERS, INC. 


San Francisco 4 
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Payday Canvass 
Sells 200 Washers 


ees CONTINUED FROM PAGE 14 cemeememen 





The Yellow Pages’ help you 
reach out for new prospects... 


Right in your neighborhood there are probably plenty of Orders Phoned to Headquarters 


folks who could easily become your steady customers. But oe 
first you've got to tell them how you can serve them... as &: 
: t Baa 
well as where you're located. a 
® 
‘e ¢ 


One sure way to call their attention to your store is 
through the familiar ‘yellow pages’ of the telephone direc- 
tory. Remember, 9 out of 10 shoppers look in the ‘yellow 
pages’ when they're ready to buy. 

The ‘yellow pages’ put your name, address and telephone 
number and sales messages right in the homes of prospective 
customers in your neighborhood. You'll find them an effec- 


tive and profitable way to reach out’’ for more business. 


Call your local telephone business office for further information. ¢ b 
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that sells water h 


You have a silent selling staff that isn't even 
on your payroll—yet you can put it to work 
for you. These “salesmen” are appliances, 
not people, and they can help you sell a lot of 
Electric Water Heaters if you'll use their 
services. These “salesmen” are the electric 
clothes washer, electric dishwasher, electric 
range, and electric clothes dryer. 

To take advantage of them, here's all you 


need do: Every clothes washer or dishwasher 





you sell makes an A-1 water heater prospect 
out of the purchaser. Without plenty of hot 
water, neither can do a good job. So be sure 
to ask what type and size of water heater 
your washer customer now has in her home. 

Every time you put in an electric range or 
clothes dryer, that home then has a 3-wire 
service, making it a simple matter to sell and 
install an Electric Water Heater. 

Even if you don’t make the water heater 


sale at the time you sell the other appliances, 
put each customer who buys them on your 
“hot” water heater prospect list, and follow 
up frequently. You'll be surprised to find 
how easy it is to sell an Electric Water 
Heater, and how many actual sales result 
from this approach. 

The job is made still easier by the fact that 
people want electric hot water. Industry 
figures and surveys show that. 


They’re what people want! 


ELECTRIC WATER HEATER SECTION —- Notional Electrical Manuf 3 Associati 





155 East 44th Street, New York 17, N.Y. 


ALLCRAFT - BAUER - BRADFORD - CRANE-LINE SELECTRIC - CROSLEY - DEEPFREEZE - FAIRBANKS-MORSE - FOWLER 
FRIGIDAIRE - GENERAL ELECTRIC - HOTPOINT - HOTSTREAM - JOHN WOOD - KELVINATOR - LAWSON - MERTLAND - MONARCH 
NORGE - PEMCO - REX - RHEEM - SEPCO - A.O.SMITH - THERMOGRAY - TOASTMASTER - UNIVERSAL - WESIX - WESTINGHOUSE 
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DISCOVERED YEARS AGO IT WAS 
A SMART MOVE TO... 


Swi le 


for YEAR ‘ROUND Profits 





Like a lot of other good stores, Kaufmann's —Pittsburgh—finds that Hotpoint’s year ‘round 
sales program has helped balance its electric appliance sales for greater monthly profit! 


ape teste Greater Pittsburgh's largest store. Their ing old-fashioned, spasmodic selling methods for the 


electric appliance department is the largest and finest modern Hotpoint way to insure greater sales and profits 


in the Pittsburgh area. Constant, steady, profitable turn every month of the year 
over is mandatory with Kaufmann’s and that's why they Follow the pattern being set by the leaders. Make it 
a point to see the Hotpoint distributor soon about the 


modern up-to-date home appliance franchise—the Full- 


enjoy top position in their tield 


Hotpoint’s full line of Electric Home Appliances was 
selected by Kaufmann's long ago because Hotpoint’s year Line Hotpoint Franchise. Take advantage of this merchan 
round sales program fits perfectly into Kaufmann’s sound dising Opportunity to put your store out front in appliance 


merchandising plan. As Kaufmann's officials explained it sales month after month. 


we wanted a top name in home appliances—oa name 


commensurate with our own in prestige and public prefer 


ence. We wanted a complete line under one banner that 
stood out in front in product design and styling. We insisted 
on a fully developed year ‘round retail merchandis 
ing program to give our electric appliance sales 
monthly balance, We found all three in Hotpoint.” 
Kaufmann's “Switch to Hotpoint’ is only @ 
one example of how hundreds of the country’s 
leading home appliance merchants have 
learned the valve of the Hotpoint Full-Line 


Franchise. Dealers everywhere are discard for YEAR ‘ROUND Profits! 








RANGES + REFRIGERATORS + DISHWASHERS + DISPOSALLS® > WATER HEATERS * FOOD FREEZERS* AUTOMATIC 
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* No More “Letdowns” Following Hot Selling Seasons 
* No More “Doldrums” That Eat Away Profits 
* No More “Valleys” That Reduce Profit Peaks 
... But a Full Line of Products that Insures a Full Year of Profits 


WASHERS + CLOTHES DRYERS * ROTARY IRONERS © oped aes 


5600 WEST TAYLOR STREET, CHICAGO 44, ILLINOIS 
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Let your customers hear Revere and compare the amazing high fidelity 
tone reproduction! Unequalled for recording home talent and children’s voices 
sells on MU me 


. +. for adding sound accompaniment to home movies . . . 
for musicians, students, and speakers. 


Your customers will find the eye-appealing Revere a handsome 
| | - h asset to their homes as well as a source of unlimited 
seis on Sig t recreation. Compact . . . easily portable . . . magnificently 
finished in rich shades of brown and burnished gold. 


Leads the field in value! Point out to your customers that besides 
sel | Ss on being lower priced than other comparable recorders, Revere also saves expenses 
by giving a full hour's recording on each reel of re-usable tape. 


KeECVeCre 


RECORDERS 


By The Makers of World-Famous Revere Home Movie Equipment 


REVERE RECORDER-RADIO COM. 
BINATION = | ay» ler | 


j " }’ 


nh 


Mode! TR-200 $1995° NO OTHER RECORDER—TAPE, WIRE, OR DISC—OFFERS SO MUCH FOR SO LITTLE COST 


somplete 








Extremely simple controls 


for easy operation 








Recordings may be kept 
permanently, or avtomat: 
cally erased as new re 
cordings are made 


No tape ever wasted 
may be cut with scissors, 
spliced with Scotch Tape 

j . 

Easy to carry —complete 

in smart luggage style case 


MODEL T-100 


COMPLETE 


REVERE 
CAMERA COMPANY 
CHICAGO 16 
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New “W": 15 Percent Down, 
Time Limit of 18 Months 


New regulation similar to old; 
merchandise under $100 exempt 
from down payment requirement 


NSUMER credit controls ¢ mobiles; it expects the 15 percent 


turned to the American economy down payment to be the requirement 

month as the Board of Governors which will affect most appliance 
Federal Reserve System, art buvers 

the authority of the Defens The Provisions. The new con- 

, Act of 1950. once again trols apply to any person who is en- 

voked Regulation W gaged in the business of extending 


Aimed at restraiming inflationary instalment credits in amounts of 


TELEVISION COMEDIANS Sid Coesor and Imogene Coca give Crosley execu pressures and facilitating diversion of $5,000 or less, or discounting, pur 


tives V. C. Havens and W. A. Blees, a preview of their ‘Show of Shows ritical material and manpower to de chasing or lending on obligations 
NBC Saturday night TV program which will be sponsored by Crosley The “ roduction the new controls arising out of such credit Each 
firm will spend $10,000,000 on advertising during the next year pecat fiective at the pening oft such person is referred to in the 
m September 18. It marked regulation as a “registrant” and no 
time in mine years that such registrant may offer such credit 


lations have been invoked unless he has a license and com 


’ 


The 1950 controls are much the plies with the requirements set up 


Crosley Ends Showing of New Line same as those which expired on June by the Board. Each registrant must 


1), 1949. but they provide for gener file a registration form with the 

A Oo d eb h $100 Milli illy tightened credit. The imitial limi Federal Reserve Bank or branch 

Ss r ers eac | ion tations are in his district within 60 days of the 
ippliances, radio and television, 15 effective date of the regulation 

sige. percent down, a maximum of I18 Specifically listed in the 15 per 

Company to spend $10 million nomths to pay cent down, 18 months to pay cate 

mtomobiles, one-third down, 3 gory are the following items for 


on advertising in next year naximum of 21 months to pay household use: cooking stoves and 


wrniture and rugs, 10 percent ranges, mechanical dishwashers, 
A maximum of 18 months to pay ironers, mechanical refrigerators and 








T* Retrigerator output is now ap home repawrs, aiteraty r wm food freezers, washers and dryers, 
proximately double ’ it was provements 10) percen de w” combinathhon units incorporating any 
the beginning of the vear and eles months to pay listed article in the foregoing classi- 
tric range production has been ex Articles costing less than $100 do fications, room unit air conditioners 
panded “substantially” over first of not require specified down payments and mechanical dehumidifiers, radio 
hicago it the year hgures but maturities are limited. Instalment or television receiving seta, phono- 
nt f Crosley general manager John loans for the purchase of any listed graphs or combinations, sewing ma- 
ound the wuntry were Craig acknowledged that the Ko- article carry the same limitations that chines and suction cleaners 
ion of W. A. Blees ’ rean crisis has “tempered our plans apply to the instalment sale of the 
nanager he me tor the months ahead” but main article; other instalment loans are 





mpany’s hi : tained that “we are continuing to limited to a maximum maturity of 18 


Domestic Science 

panded production.’ The Background. Phe toard in Jail 
Ad Plans. Crosley will spend a worked closely with industry and 
record-breaking $10,000,000 on ad retailers in figuring the initial set of 


shipment it 1 map our programs in terms of ex months 


Appliance dealers may well have 
been overlooking an important 
market for washers, Commis- 

sioners of Hughes county (South 

According to \V ‘ Havens, as so important becaune erage © we Fisteatin\ Semen Reiliaiied ps of the 

appliances in the county jail. Pris- 

oners now do their own laundry; 

amd the county saves $300 to $500 
a year 

The South Dakota experiment 
resulted when a woman buried at 
county expense was found to have 
been buying a washer on install- 
ments, The county paid off the 
balance of the contract and began 
domesticating its lawbreakers 


vertising its appliances and tele terms. It discovered that in auto 


sion sets during the oming year mobiles the down payment wasn't 


sistant general sales manager in ally turned in a valuable 

harge of advertising and public re it was the monthly payment that 

ations, the expanded budget is spelled purchase r non- purchase 

almost double the amount spent for for a customer. For applhances and 

advertising in 1949 and is nearly furniture, the down payment was the 
ir times the 1948-49 figure hurdle 

Havens said that major advertis As a result, the one-third down 

r emphasis will be placed on requirements on automobiles, while 

refrigerators and the high, is not painful 
t sley television lit Phe ad bud Because monthly payments are 
been in é determining factor in pur 


gerators “ ypliances, the board set 








r ads rter time-limit than for auto 
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MEW DRYER, ‘ ' gn anutoctured i NEW IDEA in compact kitchens is studied by Stuart NEW DESIGNS in TV cabinetry catch the eye of 
Jab i Coa " fe } tribu Pow * Thor & Holmes and monufocturer’s Mrs. 5. Lachtman, M m Furniture, San Francisc 
Thermador range Showing the set designed by Notalie Kalmus of Tect 


nd W. Wirnick 


NEW LINE for California dealers made its bow as Thomson-Dig< 
th M ny range ind matched steel er T ’ m-Diggs a 


NEW WESTERN factured cabinet Tele-t retrige being sought | NEW CHANCE 
vet “ t ‘ Nick ‘ he t? i fic wx { ‘ ’ 5 P MA ‘ 


‘ wor port rw 
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GREAT WASHING 
COMPOUNDS NOW 
AT ONE SOURCE 
OF SUPPLY! 


~~ < 
-_ 






é r v ‘ 
} 
; thet Tor P ; 


} 
Gun SOAPrtC cnn 
IC LAUNDRY DETERGENT 
inced ombinat no! $0a ! 
water tener Produce 
freely. N ry 


For clothes 


washers! 
a 


SAMPLES available for demonstr purpose E 
ELECTRA‘SOL crreecenr. 

DETERGENT 
Fastest-growing dishwas! pound in Amer Stead 
business from every d istomer y l t 








- MADE BY THE MAKERS OF SOILAX! "ss" 


OR 
ECONOMICS LABORATORY, INC., St. Paul, Minn 








Are you selling only 


IHALFE 


of a vachum cleaner ; 


Half a cleaner — half the sales—half the profit — twice the effort' 
Instead of trying to overcome your customer's objections, why 
not eliminate them? Remember, she wants portability, ease of 
handling, convenience she expects time-saving, work-saving 


features as well as cleaning efficiency. And, as always, the 


customer is right' 


Complete your sales with... 
THE FIRST, FINEST AND MOST 
COMPLETE VACUUM CLEANER CARRIER 


Yes, complete your sales with Car-Ree-Vac’. For the first time 
you can break down all sales resistance to the tank type cleaner 
your customer can readily see the advantages—no more 
stooping, bending, lifting, or backtracking. Car-Ree-Vac saves 
time, work and storage space. Every argument against the 
tank type cleaner can be answered with the Car-Ree-Vac 


Increase your vacuum cleaner sales, as a combination unit, or 
sell the carrier separately making satisfied customers out of 
both new cleaner buyers and present owners attract atten 
tion and secure new prospects. And best of all, watch the cash 
register total new profits for you! Don’t let another day go 
by without Car-Ree-Vac the ‘other half of your vacuum 
cleaner sale (Over 40,000 Now in Use) 

Dealer and Distributor Inquiries Invited 


WRITE, WIRE OR CALL 


CAR-REE-ALL PRODUCTS, 
492 SEXTON BUILDING + 


Inc. 
MINNEAPOLIS, MINN. 
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New Infrared Lamps May Replace 
Conventional Elements on Range 


New Sylvania lamps are said to heat 

faster than gas; range manufacturers 

reported ready to market test models 
sheathed coil 


' 
r electri 


sibility 


G Slauer, 
s applications 
“ igh 


ne na- 


ranges 
imps instead 
its. (Jne source 
cturers hoped to put 
on the market early 


xt year 
Old Idea, New Lamp. Although 


ea of using a lamp tor cooking 


SYLVANIA’S Richard Slauer demon 
strates one of his firm's new infrared 
lamps, which may soon reploce con 
ventional sheathed coils as elements 
on electric ranges 


nd the adv 


with such a lamp have in 


antages of cleanliness 


apphance designers for 


year it took the development of 
new heat resistant glass to mak: 


} 


such a range unit possible Dr 


' 
Shaver of Corning Glass C« will have these 


! Slauer on the IES pro 
1 demonstrated the heat eae OA Ges, fa 
k resistance of new Vycor entional electri 

With an operational tempera 
of 800° C, a softening point of the degree of heat 
( and thermal shock resist the plate bright 
reased by a factor 


smoother top than now avail 


vam or reflect 
in either gas or electric ranges 

easy cleaning 

peedy cooking for small quar 


“ul because 


Release New Market Data 
On California Cities 


bers of house 


Ages were 


range 


ue ise the lamp 
odesto, Fresno and 

an aluminum or steel 
. Sacramento, Calif., planned on buy- 
that the face of the lamp } 
. hel +1 ing retrigerators, washers and sew 
quarter inch Clow he ° 
, ing machines during 1950 according 
A flat red Vycor glass 


parabl to tl fl 
ny l r rn ysis of the s« markets by the 
a 


range, is sd 
In Sacramento 7.4 percent of the 
planned on 
buying a refrigerator in 1950, 15.2 
waa I t a washing machine and 10.5 
percent a sewing machine. About 
two-thirds of those planning on buy 
owned 
me was true of washers 


to the fourth annual consumer anal 


at the stove New spapers 
makes an ideal top 


families interviewed 


and pans It absorbs 
nt of the light, leaving 

wercel 
visible 


flective 
the housewife can 
e element is. The 


f the I sid oe mw efrigerator already 


families also planned to 
n cleaners (9.5 percent) 
5 percent) and home freez- 
percent 
10.1 percent of the 

ved on buying a refrig 
washing machines and 
Other frequent 

intentions were re 
percent 


ent planned t 


14.1 a wash- 


A Sewing Ma- 
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Sl More, Profit Mon! 


WITH THE (U) ” 
BEAUTIFUL 
vew 1951 hilpoot 


Sensational ... nothing comparable in appearance and value! 
That's the verdict of profit-wise dealers and distributors 
after seeing the beautiful new 1951 WHIRLPOOL automatic 
washers and dryers, 





WHIRLPOOL . . . most wanted by most women . . . has 
more of everything to make it a fast seller and real money 
maker for you. It has quality, design, eye-appeal, buy-appeal 
plus promotion by the biggest advertising campaign in 
WHIRLPOOL history. 


You must see WHIRLPOOL to really appreciate its great 
profit opportunities. Don't settle for less . . . sell WHIRL- 
POOL, today's greatest home laundering sensation 


WHIRLPOOL 
Automatic Washer 

. with Suds-Miser and the Seven Rinses, 
Cycle-Tone, Ultra-Violet Lamp, Agiflow 
water action, water Saving on partial 
loads, automatic door release that glows 
when washer is in operation and other 
sales-clinching features, 


Whintpoo® Sime ahead, 


WHIRLPOOL CORPORATION 


e St. Joseph, Michigan 
I'm interested in the new 1951 WHIRLPOOL home 
laundry equipment .. . send me complete information. 


Firm Name 













Address 
For Over 50 Years Manufacturers of the World's Fines! Home loundry Equipment City 
/ 





Zone State 


Individual’s Name 
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Bigger Profits ahead! ... 
se from RCA 


joiners.” “WORLD LEADER 


RCA VICTOR 9X57! 
TABLE RADIO WITH 8-INCH SPEAKER 


It's RCA Victor's outstanding table radio... designed 
and engineered to sell! Customers get unbelievable per- 
formance with large 8-inch speaker, “Golden Throat” 
tone system, built-in Magic Loop antenna, plug-in 
phone jack. Completely modern styling. Available in 
rich striped mahogany on maroon finish (9N571). of 


modern blond mahogany on beige (9\572 


Moe e FIRST IN 


“VICTROLA" 45 PERSONAL— 
NEW “45” PHONOGRAPH 


For the first time—a portable RCA Victor “45” phonograph 


Plays on 60 evyele AC current. It's the “Victrola” 45 Personal, 
newest member of the famous “45” family, packed with eve 
appeal and “ear” -appeal. Feature this handsome maroon plastic 
case with collapsible carrving handle and offer customers the 


same RCA Victor distortion-free reproduction that has won the 


eeeeeeteeeete i 


hearts of music lovers everywhere. Plays a whole stack of seven 


inch records at one loading 


MEGS 2 o FIRST IN 


RCA VICTOR ‘FAIRFIELD’ (6T71)— 
16-INCH TELEVISION CONSOLE 


Here's the RCA Victor console that has evervthing—clear 








steady pictures with the world’s finest L6-inch screen, artistic 
cabinetry designed to blend with Traditional or Modern decora 
tion, bolliant “Golden Throat” tone system, and phono-jack to 
plug in record changers such as the RCA Victor "45." It's a 
favorite in the great new RCA Victor line that’s bringing “Million 


, 
Proof” satisfaction to over a million families 


RON I ICTOR BB 


ONLY BCA VICTOR MAKES THE “Vic TROLA V trot TM Beg US. Pot OF,” 


DIVISION OF RADIO CORPORATION OF AMERICA 
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when you push these steady sales leaders 


4N RADIO 


RCA VICTOR X55i— 
VERSATILE TABLE RADIO 


















RCA VICTOR BX6— 
NEW “GLOBE TROTTER" PORTABLE 


l able-model yrospects are sure to find * 

. rte ; Now, the newest version of the world's most wanted portable 

RCA Victor \551 the pertect extra” radyo ee a . 

the famous “Globe Trotter” by RCA Victor. Fashionable 

It's smartly stvled for the bedroom, kitchen 
#é case is made of lightweight aluminum . . . has brown plastic 

or den. Famous “Golden Throat” tone : 

ends and simulated leather trim, Big sales features include 

svstem gives authentic big-radio tone. 


built-in Magic Loop antenna, automatic “On-Off” lid switch, 
Standard plug-in phono jack takes RCA : 
\ ‘ tol Hand and tuned RF stage to bring in distant stations, Plays in- 
wtor b> and other record players and- 

I doors on AC-DC, outdoors on battery. Less batteries 
motte ly mode rn . ay ailable nm deep maroon 


\551) or antique ivory finished plastic 





(X55: at an amazingly low price! 


RECORDED MUSIC BARES 


RCA VICTOR 45W9—CHANGER WITH AM-FM RADIO 









The world’s finest musical entertainment, engineered to delight even the most 
demanding musician's ear! Large 12-inch speaker plus “Golden Throat” tone 
evetem . Extended Tone Range for truer, more realistix listening Roll-out 
changer unit plays a whole stack of "45" records at one loading. Handsome Tradi- 


tional cabinet holds a complete library of 400 seven-inch reeords-—or 60 albuma, 







TELEVISION 





rae. 


RCA VICTOR 6T86— 
COMPLETE HOME ENTERTAINMENT 
“The Rutland”, 


5 matchless home entertainment units to attract every prospect: 



















in a beautiful 18th Century cabinet, combines 


world's clearest and steadiest 16-inch television . . . powerful 
AM-FM radio... and two record changers—one for RCA Victor 
“45” records, one to hold twelve 78 of 33% rpm records, It's a 


great leader in a great new “sell up” television line! 


ONLY RCA VICTOR MAKES 
THE “GOLDEN THROAT” 


RCA \ ICTOR World Leader in Radio... First in Recorded Music... First in Television 
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War Boom Pushes Freezer 
Output to All-time High 


Mid-summer slump fails to appear 
as heavy buying holds most lines 
near record volume set in June 


i 


.--here’s an 7 ' wal vy “we - Others rien Refrigerat 


ELECTRIC RADIATOR : 


that’s different— more saleable. . . 
and there are a few high potential 
sales territories still open — 


FULL 
AUTOMATIC 


Washer Slip 


Three Up 





with such sales-clinching features as these: 


hermetically. sealed, non-freezing fluid heat which never needs refilling 
castor mounted for convenient portebility to any ploce where heat is needed 
can be plugged into nearest 110 volt outlet does not “dry” air but provides 
pleasant warmth comes complete with fully automatic snirols which provide 
evtomoatic shut-off of any desired degree temperature and save 
fe time available three ors (grey 


no moving parts fully guoranteed 


apie 

immersion-type element that lasts « ag Service for Home Service Reps 

walaut, ivery) to meet room decorations 
SIZES ... RATINGS .. . PRICES 

; ’ | ve | ~ Suze *FAIR TRADED 

® iv RETA PRICES 

Come 29.95 

l 39.95 

. | a 

large | 59.95 

Extra 69.95 








110 Velt Stendard 220 V er OC evellable 

All redioters overall height 214 « 4% wide. 4 tube. Shipped, asembied and seciled 
et fectory. Ready to pivg in 
*Slightly higher in West 


DEALERS: sec g0t in touch with on direct 
DISTRIBUTORS: Ast ws for details of exclu 


vive territories sow open 





HOME SERVICE REPRESENTATIVES / 


EASTERN METAL PRODUCTS co (Riiinae 


TUCKAHOE, N_Y Phone TUCKAHOE 3-8000 
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Check these Zuality Features! 


rr 
e— 


". 


ELECTRICAL 


e 


50-GALLON 


MODEL 


COMPLETE LINE. There's a com 
plete range of sizes to suit every cus 
tomer need. The Commander comes 
in 30, 40, 50, 67, and 82-gallon round 
models; also in 30 and 40-gallon 
table-top models 


NEW "LIFE-BELT’'* ELEMENT. The 
famous wide-area heating principle 
has been adapted to the new Com- 
mander. Operates at gentle “black 
heat"’— prevents liming even in hard- 
est water 


“HONODIC"* SYSTEM. Optional at 
small added cost. Helps prevent cor- 
rosion. Here's internal tank protec- 
tion that guards you against loss of 
valuable customer good will 


TEMPERATURE CONTROL. Gives 
finger-tip regulation of water tem- 
perature between 120° and 170° F 
Set “Low,” it gives maximum econ- 
omy; set “High,” it stretches hot 
water supply for extra-heavy de- 
mands 


FIBERGLAS INSULATION. More 
efficient heat-saving insulation that 
keeps heat in. Moisture-proof and 
vermin-proof. Outside surface of 
water heater stays cool—even when 
water is 170° inside! 

BUILT-IN HEAT TRAP. Keeps hot 
water from escaping into uninsulated 
piping system. Prevents heat loss 
Saves fuel, saves money, wins cus 
tomer satisfaction 

10-YEAR SERVICE WARRANTY. 
Covers the element aa well as the tank 
Builds customer confidence in the 
product ...in your store... in you 
UL-APPROVED. Carries the reassur- 


ing, respected seal of Underwriters’ 
Laboratories. 
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TOASTMASTERS answer 

the Selling Problems 
you face in a market 
of rising prices! 


SEVEN NEW LOW-PRICED 
ELECTRIC WATER HEATERS! 


@ With prices of many things inching upward, most people— your customers 
included—are weighing their purchases more carefully than ever before. And 
the new “Toastmaster” Commander line is designed for exactly such a market. 

This new low-cost line helps you sell many folks you might not ordinarily 
consider as prime prospects. It appeals to those who want safe, clean, de- 
pendable electric water heating but who, up to now, have felt priced out of the 
electric water heater market. 

Yes, the new Commanders give you many new prospects—/ire prospects. 
And while prices of this new line are exceptionally low, these water heaters 
are definitely not ‘price models.” Each is “Toastmaster’* quality throughout. 
Each gives full value, builds sales, profits, and store prestige for you, 

First, check the outstanding quality features of the new Commanders listed 
here. Many of these features are available for the first time in an electric 
water heater at really moderate cost. Then, return the coupon for full details. 


Built by the makers of the famous “Toastmaster” Toaster 


TOASTMASTER 
Ahitomatic Cleilwic Wally Healt 


. 

“aere ia wt” aed “Lowenee” ate trademarks of MeOraw Mleetric Company, 
Tomstemacter” Toasters Toartmarter’’ Kleetric Water Heaters, and othur 

waster” Producta, Copr, 1000, Clark Divides, MeCGirew Biectri: Oo, Chicago, Il, 


McGraw Electric Company, Clerk Division £-100 
5201 W. 65th St, Chicege 36, iinois 


Please send me full details on the 
New “Toastmaster” Commander Water Heaters. 


Basiness 


Address 


1950 109 


ea, 


2 Sere ere 


59 eS eA Cy eNO Rn ee AMER ES MMERE Saye et eet 


£1, Cate er de 























When Al Lehman, a paraplegi 


have to sell his appliance store 


learned that hie would 
i VA 


and return to 


hospital he set his heart on doing two things 


1. Sell as much merchandise as he could—fost! 


2. Retained for his successor the good will he 
had built. 


Al de« ided on the one j» rfe« t way to do both it he ld 


an advertised-in-LIFE promotion. How did it work? 


Here's what Al reported: 
“We hate toleave the appliance business but having 
a LIFE promotion our last 2 we ks was a swell way 


to wind it up! 


Sales increases were at least 50°) and if we were 
going to stay on with the store I know that some of 
the new faces we would be seeing 


Ww ruld bye chu to the 


promotion 


Pree oot OP ee 


The story of... 






an unusual LIFE promotion and how 


LIFE works every time you need it! 





Phe new manager, Bob Novak (picture at lower right), 
said that Al had lots of good things to say for this 
LIFE promotion. 

And added: 

“I feel that the LIFE promotion Al ran has helped 
to establish A & L 


vertised merchandise, 


as headquarters for LIFE-ad- 
and has built customer follow- 
ing in this neighborhood. | certainly plan to continue 
both the name A & Land the policy of pushing these 
national brands. | am planning an advertised-in-LIFE 


promotion in late October or early November.” 


rhis is another example of how appliance dealers 
have used LIFE in their selling to move goods...stim- 


ulate greater sales... produce more profits. 


In your town, make use of LIFE’s local coverage— 


tie in with products soon to be advertised. 
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Russell Larson, of Commonwealth Edison, who pitched in and helped 
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SING—OCTOBER 


TIE IN WITH LIFE 


MAJOR APPLIANCES 
Oct. 2 Hoover Vacuum Cleaner -—page, ¢ 
Kelvinator, All Products —page, ¢ 
Lewyt Vacuum Cleaner~—page, ¢ 
Westinghouse Range and 
Refrigerator page, ¢ 
G-E Dishwasher— page 
Oct. 9G-E Automatic Washing 
Machine—spread color 
Westinghouse Laundromat and 
Dner spread, color 
Adrural Refngerator — page, ¢ 
Hoover Vacuum Cleaner—page, ¢ 
Universal Gas Range— p., < 
Oct, 16 Frigidaire Refrigerator—page, ¢ 
G-E Refrigerator — page, color 
Hoover Vacuum Cleaner—4 p., ¢ 
Duo Therm Space Heater—4 p 
Maytag Automatic Washer—4 p 
Oct. 23 Hotpoint Appliances—spread, ¢ 
Hoover Vacuum Cleaner—page, ¢ 
Sunbeam Shavemaster—page, ¢ 
Thor Washer—'4 page 


SMALLER APPLIANCES 
AND HOUSEWARES 
Oct. 2 Super Kem Tone and Kem Tone 
page, color 
Club Aluminum Cookware— 
Y) page, color 
G-E Sandwich Grill-Waffle lron— 
Ya page 
Excello Kitchen Towels—1i4 lines 
Oct. 9 G-E Bulbs—'4 page, color 
Osterette Mixer—'4 page 
Clorox—% page 
Oct. 16 Cut Rite Wax Paper—page, color 
Sherwin Williams Paint—page, c 
Westinghouse Bulbs-——page, color 
Club Aluminum Cookware 
Vy page, color 
Sutherland Serviset—'4 page, c. 
Camfield Toaster and Coffee 
Maker—' page 
G-E Toaster—'4 page 
Universal Appliances—'4 page 
Oct, 23 Johnson's Glo Coat-—spread, ¢ 
Dormeyer, All Products—page, ¢ 
G-E Bulbs—page, color 
Super Kem Tone and Kem Tone 
page, color 


HOME FURNISHINGS 
Oct. 2 Englander Mattress-—page, color 
Velon Drapery Film—-page, color 





Lady Pepperell Sheets—page 
Welsh Juvenile Furniture— 4 p 
Cannon Sheets—'% page 
Lane Cedar Chests—-& page 
Thayer Carriages— Yq page 
Perm-A-Lator Insulators — 56 lines 

Oct. 9% Beautyrest Mattresses—page, « 
Bigelow-Sanford Carpets— page, ¢ 
Lane Cedar Chests——page, color 
Consider H. Willett Furniture —'2 p 
Restonic Mattress— Yq page 
Thayer Carriages— page 

Oct. 16 Alexander Smith Floor Coverings 

spread, color 

Dan River Sheets— page, color 
Kroehler Furniture —page, color 
Cannon Sheets— page 
Lane Cedar Chests—'% page 
Thayer Carnages—'4% page 
Comfort Springs—28 lines 

Oct. 23 Airfoam Mattress-——page, color 
Playtex Pillow—page 
Libbey Glassware—'4 page 
Thayer Carriages—'4 page 
Ostermoor Mattress-——112 lines 


RADIOS, TELEVISION, 
RECORDS, INSTRUMENTS 
Oct. 2 G-E Automatic Blankets—spread, c. 





1950 








AT YOUR STORE! 


RCA Home Instruments —spread 
G-E Clock-Radio-—page, color 
Crosicy TV —page 

Oct. 9 G-E TV—spread, color 
RCA Victor Records—-page 
Lester Piano-—Y) page 
Capitol Records — Yy page 

Oct. 16 Motorola TV —page, color 
Philco TV —page, color 
Arvin TV—'4 page, color 
Belmont TV—4 page 

Oct, 23 Du Mont TV--page, color 
Capehart-Farnsworth TV —page 
Crosley TV —page 
Sparks Withington Radio and TV 

Y page 


Capitol Records— Ya page 


JEWELRY, CLOCKS AND 
WATCHES 

Oct. 2 Telechron Clocks—page 
Sessions Clocks—Y page 
Marvella Pearis—14 lines 

Oct. 9 Aricarved Diamond and Wedding 

Rings— page 

Le Coultre Watches —page 
Keepsake Diamond Rings—y p 
Feature Rings— 4 page 

Oct. 16 Telechron Clocks page, color 
G-E Clocks page 
Girard-Perregaux Watches—') p 
Marvella Pearls—¥) page 
Wesiclox—4 page 
Movado Watch—'4 page 
Vulcain Watches—%& page 

Oct, 23 Swiss Federation of Watch Makers 

page, color 

Artcarved Diamond and Wedding 


Rings—\y & Y% pages 3 
SILVERWARE : 
Oct. 2 1847 Rogers Bros, Silverplate—p., c ‘ 


Oct. 9 Community Silverplate—page, ¢ 
Holmes and Edwards Silverplate 
page, color 
Reed & Barton Sterling Silver 
4 page, color . 
Oct. 23 1881 Rogers Bros. Silverplate—p., ¢ 
Holmes and Edwards Silverplate 
page, color 


CAMERA SUPPLIES AND 
OPTICAL GOODS 
Oct, 9 Ansco Film—'4 page 
Graflex Cameras—-y page 


Oct. 16 Eastman Kodak Picture Taking 


page color 









Kalart Camera Accessories— 4 P 
Oct, 23 Graflex Cameras— 4 page 


STATIONERY REQUISITES 
Oct. 2 Texcel Tape—page, color 
Nu-Ace Mounting Corners—-28 | 
Oct. 16 IBM Electric Typewriters-—page, ¢ 
L. C. Smith & Corona Portable 
Typewriters—page, color 














Waterman Pens—'4 page 






Fairchild Playing Cards—42 lines 
Nu-Ace Mounting Corners 28 | 

Oct. 23 Wearever Pens—page, color 
Sheaffer Pens—\4 page 
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9 Rockefeller Plaza, New York 20, N. Y. 
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2 WAXING BRUSHES, 


































Twin? 


with 






2 POLISHING BRUSHES, 2 LAMBSS-WOOL BUFFERS 


FEATURE-BY-FEATURE 


GENERAL’S THE FINEST! 





© Brushes outlast others 3-to-1! 
Bristles wearable to the wood! 


© Streamlined all-metal styling! 
No plastics to chip or crack! 


* Twin-mesh brushes—full 12” 
swath! No unpolished areas! 


© Most quiet and vibration-free! 


* Complete, genuine Lambs-wool 
Buffers—no mere felt pads! 


© Powerful *4-H.P. AC-DC motor! 
* Full year guarantee! 


* Extra-long 47” handle! 30 ft. 
cord! Save steps! Save work! 


Ondep Mowe ” 


WRITE FOR DETAILS! 











for the sensational | 


Here's the amazing BIG PROFIT appliance with the BIG 
SALES opportunity! Exclusive work-saving, floor-saving 
features found in no other floor machine! National adver- 
tising campaign paves the way—gets women up off their 
knees and into your store! Market virtually untapped! 
Backed by the builders of the world’s most complete line 


\. PS of floor machines—General! 
SD 
N Wherever there's a floor, there's a What's more, a General is easier 
YY WS t f 7" Sene » the lac le ' It’ 
WS \N prospect for the amazing General to use than a vacuum Cleaner: its 
Py \ Twin-12! It does every floor care the first and only perfectly balanced 
ac »' 9" 
job quicker, quieter, easier! Wood, floor mac — — hoe spread, 
asphalt, tile, linoleum, rubber, ter- counter-rotating Drusnes prevent 


‘‘walking sideways’! Attachments 


ZZO ind of floor. General 
razzo—any kind of fle yener snap on...snap off! 


glorifies them all, preserves them Look over this list of famous 
all' Makes new floors out of old! General features —and write today 
In minutes, brings mirror-like hard- for full details' Every floor needs 
wax beauty that lasts for months' a General! Cash in now! 


Gy BIG FALL ADVERTISING 
showssiats | DRIVE IN: 


SATURDAY EVENING POST 
HOUSE BEAUTIFUL 

HOUSE & GARDEN 
HOLLAND’S 

SUNSET 


Be ready to cash-in! 





EXCLUSIVE SNAP.ON 
SIDE HANDLES per rfect for 
’ *®. por 








GENERAL FLOORCRAFT, INC., Dept. 110, 421 HUDSON STREET, NEW YORK 14, N. Y 


Gomes Doms, SUSiNESs, ineesTaT, merireioes 
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FCC Approves CBS Color TV, 
But Reserves Final Decision 


Hope for other systems depends on whether 
makers turn out bracket standard sets 
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Equipment Manufacturers 
Name Blakeslee to Board 


ice-president 

and «general manager of the Cory 

as been named a member of 

ar f directors of the National 

Asst { Food Equipment Mirs. Mr 

lakeslee is also a director of the Na 
al Mirs. Ase 
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Here’s how 
Hudson’s hit 


Post item promotion score 
\ pt air 








\ 
success ter Petrol top store 


Ye 
and Ca 












ALL 


fi 


nwTR SHIRTS 


On Wednesday, July 26, The Saturday Evening Post hit 
the stands carrying this advertisement. Hudson’s was ready. 
The special Arrow point-of-sale material was all in place. 
The display department had installed a special Arrow shirt 
window tying in with the ads. 

















<tTh weeny 


s 
wee tHese saces cimenee 


On July 6, Hudson's received the POST’s Item Promo- 
tion kit covering department store products to be advertised 
in the July 29 POST. They laid plans for a POST-Arrow 
shirt promotion. The item sheet reproduced above gave all 


the information necessary. 





DEP ee ee eee ETL EP ee ee ee 
ee Cee eee eeeeeeeeeeeetee 





taverites everywhere! 


Arrow 
white shirts 


jn the styles ane 
collars you prefer 





eee 
SOCCER ORO eO Oe 


PEC bees 
Sete eene 






SPCC eee REE ES 






ne Gand Onw—terter & 


MUDSON’S store for men 





Oeebteececebeense 
SCRE CREEKS HSRC EERE EEE HES HAE eee 

















Hudson's promotion was carefully planned. They ran an 
advertisement in the Detroit Free Press featuring Arrow 
3 shirts in the Post ad. Hudson's knew the power of national 
advertising from experience. And from experience they knew 
how to make the most of this power in selling goods. 
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Here's the special POST-Arrow window that Hudson's in- 
stalled for the item promotion. There are three copies of the 
POST opened to the Arrow shirt advertisement, two copies 
displaying the cover of the issue. One glance tells the man on 
the street that here are the shirts he saw advertised in the POST. 


alalala| motte joy phe i iy ! Every week the POST's 


Item Promotion Service is 


A mailed to top department 

— 9 . PAT ha stores in the United States. 
P a ee a . | In plenty of time to make 

dq ¥ ( ) a a plans for promotions, it 

“ie ne provides advance infor- 

bs ee. mation on department- 
store products to be advertised in the POST. It also 

includes a merchandising newsletter, case histories of 


ca tide, > 
outstanding item promotions, and sales-training and 
copy suggestions. It was designed to meet retailers’ 
re 7" specifications, and it has won the acclaim of top re- 


tailers from coast to coast. For full details, write: The 
Seiturday Evening Post, Philadelphia 5, Pennsylvania. 


’ 
’ 


America’s 
greatest 


merchandising 


a 
Here’s what Hudson's said about this medium 
promotion: “The results were more than 
Ly satisfactory. It has been our experience that 
it pays to tie in with national advertizing. 
And we shall certainly continue to do so.” 
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WASHERS 


.. ARE REALLY DIFFEREN 
.. EASIER TO SELL 
+» ASSURE 








Strip off the name plates of various washers 
and examine their features. With only one 
exception you can hardly tell one washer 


from another that exception is Voss. 


THESE OUTSTANDING FEATURES 


Tangle-Proof Top Suds Washing * World's O 

“Electro-Safe" Wringer * Corrugated, Double- 

insulated Tub * Automatic Timer ¢ Ball 
aled-in-Oil, “Time-Tested™ Mechanism 


COMPARI 


s, all designed for easier sales. 
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CAPEHART’S director of sales, E. Patrick Tool, shows off a 19-inch com 
bination model to distributors attending the firm's annual distributor conven 
tion in Fort Wayne, Ind., in mid-August 


New Cabinets, Chassis 
Featured by Capehart 


Capehart-Farnsworth Corp 


nid-August showed its distributor 
a l3-model television line whi 
laces emphasis on cabinet styling 
1 +} erformance fat 
‘ 
Yists ! ed 
Va ‘) Theater t 
i tril rive 
t 195 . 
. r ! " 
1 t La i 
’ ] ; 
The TV ne begins at $279.95 for 
a I6-inch rectangula tube table 
del and woes up to $850 for a 19 
nbination “lel. Cabinets 
were shown in 18th century Englis! 
bre I Provincial and 
ws 
“ issis ha ea 
t i stability and ¢ 
i f a i t wi ike t 
' ept ble in ¢t 
i in v he it 18 t NY 
r FE. Patrick Toal, d 
al trod 1 9 
Other speak scluded pre 
I 1D. Wilsor ¢-presice 
I i Farnsw S.A. M \ 
i t K C and J. Willia 
‘ t manager 


International Trade Fair 
Shows Few Appliances 


' atay y tew ' ippia 
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A. B. Fare Armaturfabrik, Swed 


nanutacturer, exhibited a three 


rack dishwasher and Astral Equi 
nent t (Glasgow showed its sma 
refrigerator at $129.95 
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Sewing Machine Singer Sewing 
Machine, White Sewing Machine 
at d Lafayette kk ad 


Pettit Succeeds Manson 
in RTMA Advertising Post 
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st erg-Uarison s Sta H 
Mar vl resigned after three 
ea ‘ iirma Pettit ad served 
is ‘ 4 t $ ime a 
will be led in that role b 
IH | RCA-\ ‘ 





Wealthier Owners Get 
TV “For a Price” 
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y ently by John Meck 
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and theirs —depend on brand-minded customers. 


too, that 47.2% 


They 


know, 


The advertisers listed below know that your business — 


of your customers read 


LADIES’ HOME JOURNAL. That's why they spend more advertising 


dollars in each issue of the Journal than in any other magazine 


—to help you sell their products quickly and profitably! 


oe LES I 


FROM NOVEMBER, 1949, TO OCTOBER, 1950, YOUR BRAND HEADLINERS WERE: “Qu” 


Air-W 


ay Sanitizor 


Vacuum Cleaner 


American Beauty Electric tron 


Arvin 
Elec 
Arvin 
Arvin 
Arvin 
Arvin 


r 


Cadillac Vacuum 
Gas Ranges 


Cak 
Lax 

Elect 
Club | 
| ry 
Crane 
Crane 
( 


sie 


t sie 


ru 


Au tomatic 

cal Apr 
Electr H 
Ir 


Lect 


Toaster ar 


( 
Ste > R 

tric o 
ffee ware 
ee Br 
Baths OTT 
INKS an 
tr 


eC 


y f 
y Electr 


Ure siey Freezer 


Deepf 


Deepfr 
Dexter 


Dexter 


r 
ul 


Dietz 


Doray De 


Easy 
Electr 
Electr 


c nn 
pind 


reeze Hon 


ee7e Ref 


Twin Tu 
Washers 
Pioneer 
frostor 


rier 


Toaster and 
Han PS 
usewares 


g Tat eS 


ok 
id Lazy Susan 
leaners 


& Dry Iron and Casc 
g Pad 


ewer! 


Fixtures 
1 Cabinets 


c Range 


Water Heaters 


e Freezers 


rigerators 


Twin Tut 


b and Single 


Electric Lantern 


e Steem Room Humidifier 


e Steem V 


aporizer 


Farberware Stainless Steel 

king Ware 

al Enameled Ware 
Fletcher's Roastwell Roasting Pan 


Cor 


Feder 


Frigid 


Frigi ja! 


Thi Aart 
aire AU 


ymatic Washers 
re Ele cu 


ic Range 


Frigidaire Refrigerators 


G-E Automatic Blankets 

G-£ Automatic Toaster 

G-E Iron 

G-E Refrigerator and Refrigerator 
Freezer Combination 

G-E Tripie-Whip Mixer 

Gibson Electric Range 

Gibson Electric Ranges and 
Refrigerators 

Gibson's Refrigerators 

Gilbert Whirl Beater 


Haeger Lamps and Pottery 

Hamilton Beach Mixer and Mixette 
Hardwick Gas Range 

Hoover Cleaners 

Hoover Iron 

Hotpoint Automatic Dishwasher 
Hotpoint Electric Ranges 

Hotpoint Refrigerators 

International Harvester Refrigerators 


Johnson's Waxes and Wax Electric 


Polisher 
KitchenAid Mixer and KitchenAid 
Electric Coffee Mill 
KitchenAids 
K-M Liquidizer & K-M Products 
K-M Pop-Up Toaster and Waffle Baker 
Kold Pak Portable Electric Refrigerator 


L & H Lectro-Host Electric Range 
L & H Lectro-Host Home Freezers 
L & H Lectro-Host Refrigerator 
Lewyt Vacuum Cleaner 


Magic Chef Gas Ranges 


| 


May'ag Washers 

May'ag Washers and Gas Range 
Met-L-Top lroning Table 
Mirra-Matic Electric Percolator 
Mirra-Matic Pressure Cooker 
Monitor Aerator Washer 
Motorola Clock Radio 

Motorola Portable Radio 
Motorola Table Radio 

Motorola Television 

Motorola Television-Radio-Phonograph 


Necchi Sewing Machines 

Nesvo Electric Roaster and 
Kitchen Utensils and Containers 

New Home Sewing Machines 

Nore Gas Range 

Nore Refrigerator 

Nore Washer 

NuTone Door Chimes 


Pertection Electric Ranges 

Pfaff Sewing Machines 

Philco Refrigerator 

Philco Refrigerator and Electric Range 
Philco Television 

Presto Cookers 

Presito Vapor-Steam Iron 

Proctor Household Servants 


Revere Ware 

Rid- Jid Ironing Tables and Ladders 
Rivel Products 

Royal Vacuum Cleaner 


St. Charles Kitchens 
Sunbeam Coffeemaster 
Sunbeam lronmaster 
Sunbeam Mixmaster 





Sunbeam Toaster 


Tappan Gas Ranges 

Toastmaster Hospitality Set 

Toastmaster Pop-Up Toaster 

Toastmaster Toaster and Hospitality Set 

Toastmaster Waffle Service and 
Hospitality Set 

Toastwell Electric Toaster 

Universal Coffeematic 

Universal Electric Blanket 

Universal Stroke-Saver tron 

Universal Toaster 

Verplex Lamps and Shades 

Wear-Ever Aluminum Cooking Utensils 

Wear-Ever Aluminum Pressure Cooker 

West Bend Aluminum Gifts for the Home 

West Bend Electric Percolator 

Westinghouse ‘Commander’ 
Range 

Westinghouse Frost-Free Refrigerators 

Westinghouse Home Appliances 

Westinghouse Light Bulbs 

Westinghouse Refrigerators 

Whirlpool Automatic Dryer 

Whirlpool Automatic Washer 

Whirlpool Automatic Washer and Dryer 

White Sewing Machine 

Youngstown Kitchens 

Zenith Clock-Radio 

Zenith Radio-Phonograph 

Zenith Radio-Phonograph- Television 
and Radios 

Zenith Television and Radios 

Zenith TV Radio-Phonographs, 
Television Consoles and Radios 


Electric 


Nearly half—47.2%—of 72,012 women shoppers interviewed in 642 retail stores of all kinds reported they read 


ELECTRICAL 


MERCHANDISING-— 


LADIES’ HOME Jowmal 


Largest newsstand sale of ANY magazine, weekly or monthly 
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CALGON, INC., HAGAN BUILDING « 
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Add to your profits on automatic or standard washing 


machines by handling Calgon 


Calgon really performs wonders with water 


washing film and mineral deposits 


detergent wash better. Calgon i 
manufacturers of washing mach 
a favorite with housewives 


with the washers you sell sell 


Calgonite, the only me 
chanical dishwashing com 
pound that contains Calgon, 
is a watwral tor home dish 
Dishes 


washing machines 


come clean, silverware and 


glassware sparkle when Calgonite is added 


vents washing film and miner 
running goml as new 
You're selling top performance 


with Calgonite' 


Mives time 


The market is tremendous! 
bantshes 
makes any soap or 
s recommended by leading 
ines it's easy on clothes 

To guarantee best results 


Calgon, too! 





Calgonite pre- 


al deposits, keeps machines 
ind money on service calls 


and making a profit too 


Repeat Sales Come Easy — Profits are Steady! 


Housewives use up these products fast 


nore. One user tells another, « 


your profits! 


2,840,184,180 ads in 


come back for 


lemand increases and so do 


9 national women’s 


magazines and 193 leading newspapers as- 
sure quick turnover . . . pull traffic into your 
store. Cash in on this big business now! 


Worete f ieftevatur ’ 


Caigon and Cailgontite 


PITTSBURGH 30, PA. 





News Briefs 


New TV Plant. Westinghouse Elec War Division. Gibson Reirigerator 


wp. will begin construction Co. has established a separate war 
soon on a new television plant at products divisiwr under the direction 
Metucher N j which will nearly of Albert M. Gibson \ plant tor 
triple the firm's TV manufacturing meriy used for warchousing will be 
apacit The new plant will serve utilized by the new division The 
" eadquarters for the firm's tele move does not affect Gibson civilian 
radio division yw located at prod 
Sunbury Pa The new plant is 
ed . ‘ April 2 
19 Plant Addition. Hartzell Indus 
tries, | as begun work on a 
® $100,000 idition t ts maim tar 
No New Models. Coolerator ‘ has ant iqua, © 
tponed introductior f its 1951 
‘ 4 the tled Korea = 
‘ t ket Hoover Overtime. Produ 
rt na ‘ ‘ 1 plas H ver aners has been placed 
: ave ‘ 4 - ASI » meet sharp! 
, ‘ ite e Sept " Delve 
iting : and = district 
as 
+} ’ , 
° odes 
>» 
Lower — e 
in ‘ t I York Campaign. York Cort 
s4 xtra wit the firms new aut tt igwest ad 
. f £90.95 a rigina ‘ s t 
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Presenting the Complete New 195] Line of 


FLORE NC E Electric Ranges 


XCITINGLY NEW, the 1951 line of Florence 
E Electric Ranges is outstanding in its mod- 
ern design... its up-to-date styling that pairs 
work-saving efficiency with kitchen beauty! 
Most wanted accessories...new, Duplex con- 
vertible deep-well Budget Cooker. There's 
a 1951 Florence Electric Range for every 


kitchen—for every customer's pocketbook. 


AS ADVERTISED IN the October 14th 


This big, colorful 2-page 


vas sarvenay EVENING = spread, appearing in the Octo- 
Dy ber 4th POST, does a big job 
for every Florence dealer . .. 
building prestige ...and creat- 
" img a reputation for quality 

and value 


Space-Saver 
Medel 115 with 4 
top heating units 
-thown plain 
Available with ac- 
cessories A-16 oF 


\_n-= A-17, 


Spoce-Sever Medel 114 
Spoce-Sever Model 113 with Budget Cooker— 
-shown plain. Availoble shown with occessory 
with accessory A-16 A.17_ Available with ac 

cessory A-16 of plain 


“ 
144—shown with accessory A-16. 
Hable with accessory A-17, B18 of ploin 








Standerd Model 134—shown with accessory A-17 


Deluxe Model 164—shown with accessory Avoilable with accessory A-16, 8-18 or plain 


B18. Avcileble with occessory A-16 or plein 


GAS RANGES + LP-GAS RANGES + ELECTRIC RANGES + Oil RANGES : Onronce., 
DUAL-OVEN Combination RANGES «+ OIL HEATERS + GAS HEATERS 


ELECTRIC RANGES 
FLORENCE STOVE COMPANY General Sales Offices and Plant: Gardner, Mass. Mid- Western Plant: Kaenkekee, 


Southern Plant: Lewisburg, Tennessee Other Seles Offices: | Park Avenue, New York; 1452A Merchandise Mart, 
ago, 419 Western Merchandise Mart, Sen Francisco; 53 Atebama StS. W_. Attents; 301 North Market St., Dalles 
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he choice 


48 years ago, the frst world war was a thing of 
the future the second undreamed of. Which, 
indeed, puts thirty-eight years ago a long way back! 


Yet it was then that Landers, Frary & Clark— makers 
of the famous “Universal” line of appliances— selected 
Nichrome resistance wire for one of the most responsible 
jobs on its production line. The job of supplying heating 
elements of such exceptional efhciency and dependa 
bility that consumer good will would be assured for all 

Universal” heat-supplying products 


How well Nichrome has fulfilled that assignment — 
has continued to meet the higher standards required by 
progressive improvements in “Universal” appliances— 
is bese stated in Landers, Frary & Clark's own words 

We are pleased to give full credit to Nichrome Heating 
Elements. During the 38 years we have used Nichrome 
resistance wife, we have found no occasion to modity 
our complete confidence in this product It has contrib 
uted materially to maintaining our outstanding reputa 
tion and splendid service record.’ 


Coming from one of the nations foremost producers 
of appliances, such statement offers a significant sugges- 
tion for you: If your manutacturing sources are not 
already using Nichrome in the appliances you handle, 
profit by asking them to do so—tor Nichrome means top 
level performance and trouble-free operation...the very 
factors that build consumer acceptance, Customer satis 
faction, prestige and profit 


THE WEW 
UNIVERSAL COFFEEMATIC 


mopletely automat Ex 


ve Flavor Selector assures 


flee st the way it wanted 


nild, medium or strong 


Patented “Cold Water Purns 


tarts the Drewing quickly, and 


ompletes the ffee without 


ling. Red: Lite signals inv 


nediately the coffee is ready 


to pour. Heat “Sentinel” takes 
ver 85 SOON a5 brewing srops 
reduce the srrent, an 
keeps ffee at the right serv 
1a temperature for hours 
eed to watch—no tirm 


et, and forget! 
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NEWS BRIEFS 


oe CONTINUED FROM PAGE 118 commence 


Fresh'nd-Aire Allocation. 


‘ 


e 
G-E Expansion 


4 


New Meck Building 


Coffee Grinder 


Reduce Prices 


Copper Stand 


Bonus 
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because your | and because your 
t t . 
customers won’ | reputation demands 
uninterrupted 
TV enjoyment... | trouble-free operation... 


STED” 


Every Motorola set you sell is ‘‘per- 
formance tested” by experienced en- 
gineers who take nothing for granted. 
Take the “LIVE POWER” TEST... 
for example. Each TV chassis is sub- 
jected to repeated power surges of 
130 volts (on for ten minutes, off for 
two—on for ten, off for two, again and 
again) — this voltage is over 10% 
more than the maximum required for 
home operation. In this way, short- 
* “Shake Ta- life parts are immediately exposed 
ble” Test.. This and replaced. Other rigid tests insure 


electric “shake” table ‘ 
mokes cortela thet top quality and peak performance - 


pen argue tang gel one more reason why Motorola TV is 
anent .. . able to 

withstand all jars, all sure to be the BIG PROFIT LEADER 
weather tonditions. f th | 

BEST BY TEST is a Of te you: 

scientific fact with Mo- 

torola TV! 


i 
4 Rey 


Check this performance at Your Motorola Distributor's TODAY! 


Motorola Inc. \ =~: = 


Chicago, 51, Illinois 
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and all appliance dealers: 
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{ th mounted Ivertisements of Magi 
| | venveral ble Tapy Caloris 
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‘1000 In prizes 


Who is she? She's a reader of Woman's Day magazine. You've seen her often in your store. She shops in 
the A & P market near you (the A & P is the ONLY place she can get Woman's Day) and does much of 
her household buying in and about your store community. She can help you win $500 first prize, or 

one of a number of other fat cash prizes, in this Woman's Day contest. Here's the idea: 


1. You write us a brief factual letter relating a specific sales experience you have had with a Woman's Day 


reader-customer 
2. Your letter should then explain the reasons why you think Woman's Day readers are excellent prospects for your 
yo appliance sales. Never mind the literary style: it's FACTS we want. For example, your letter might start off 
“Women who shop in the A&P nearby, pass my store daily on their way to and from marketing 
and they're my best customers. Often they come into my store with Woman's Day under their arms 


For example, just yesterday there was Mrs. Smith. . 
3. Letters should be not less than 50 words nor more than 300 
4. Include a signed statement saying “I authorize Woman's Day to publish my letter in ads and booklets.” If you 
have photographs of yourself and store, send them along. They're not required, but we welcome them. 


5. Get your entry in the mail and postmarked not later than MIDNIGHT, December 31, 1950. Send it to: 
Appliance Editor, Woman's Day, 19 W. 44th St., New York 18, N. Y. Naturally your entry becomes the property of 
Woman's Day, and no entries will be returned. Then. . . 


6. Sit back and wait until January 30, when the winners will be announced. The prizes: for the letter which in the 
opinion of the judges tells the most vivid story about the sales possibilities among Woman's Day readers; 

$500 first prize. Second, $200 Third, $100 and ten $20 prizes Judges’ decisions are final. In case of ties 

duplicate prizes will be awarded 


these facts may help you win: 


@ Every month, 354 million housewives buy WOMAN'S DAY at the A & P market. They read it, like it, and buy 
from it. They give WOMAN'S DAY the sixth-largest audited circulation in America 


@ Magic Chef advertising and that of many other appliance manufacturers, is appearing currently in 
WOMAN'S DAY showcasing their products to those 354 million housewives 3°4 MILLION PROSPECTIVE 
APPLIANCE CUSTOMERS! 


@ Because WOMAN'S DAY is sold only in A & P stores, it's bought only by A & P customers; the women who 
shop your area almost daily! Many of them are probably your customers ... and we want to hear about them! 


So why not get to work now on that letter. It might win you up to $500 . . . not to mention lots of 
valuable publicity for you and your appliance store 


Woman's Day 


Sold by A&P stores in big cities and small. 
The National Magazine...with the NEIGHBORHOOD impact. 
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CHRISTMAS KUL) AED 


GET SET...STOCK JEILEX NOW! 





THESE .$ GREAT SALESMEN 
TELL 101,000,000 AMERICANS 
“ MAKE THIS A SILEXMAS’ 


Any day now they ll be heading your way — gift shoppers sold on 


Silex by Silex timely advertising in three of America most re 
ponsive selling mediums, Life, The Saturday Evening Post and 


Ciood Housekeeping 


Phrough October November ind December a hundred 
be reminded that tl year they can solve thet 


Coffeewarmer ind Silex 


ihead 


fle INLEX Cononey 


MARTFORD 2, CONNECTICUT 


htable S xmas buying 


rit} roe g your Siiex © hristmas : 


Celebrating with Predictions 


ti 


BUFFALO TV TUBE QUEEN 


A 





WE BELIEVE 


This year, ‘ 


' 
‘ \ 


Being businessmen 


The number of communities 


United campaigns 
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With This 


Timely Music 


Telechron Timers 
Make These Radios Timely 





4 ¢ wig 
iwake to the nh pot tial in clock radio 
ihe eve 1™ 4 4 lo ma 

4 re re t { i At i t that the r 
clock-radio sales had passed the million 
mark. Now practically all of the big 
names in radio have added clock radios as 
a permanent item in their lines 


How About You? 


If you are not stocking or pushing clock 
radios, consider what you may be missing. 
Every room in nearly every home can 
use a clock radio. Jn the bedroom, a clock 
radio can lull folks to sleep with beautiful 
of the 


news OFT a 


then, take the curse out 


“get-up” call 


musik 


with musk 


pleasant alarm. In the bedroom, Yoo, a 
clock radio can turn heating pads and 
electric blankets on and off at pre-set times 

even brew coffee while the sleeper 


dreams.* In the kiichen, a clock radio can 





‘ nr ' * +) io 
Im appliances on at the right time* 
and lift the housewife out of her hum 
dr ine by making ire she doesn't 
oap opera’. In che living 





clock radios shown have appliance oud ets 
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room, a clock radio can interrupt a card 
game or gab fest with news, baseball scores 


r hit or m 
or hit program 


Stock and Push 
Clock Radios 


When prospects learn how clock radios 
can enrich their lives, the sky’s the limit 
to your 

Now, 
approaching, is the time to give your sales 


sales 


with your best radio sales season 


curve an ex/ra boost by stocking and push 
ir 


gc ock radios 


... and Remember! 


You can depend on these clock radios to 
keep your customers happy. They're timed 
the low-cost plus 
They won't let you 
or your customers down. Order now from 


by Telechron timers 
that clinches the sale 
the radio manufacturer of your choice 
and wake 
music of clock radios 
220 I 


up radio sales with the timely 


tion Street, Ashland, Massachusetts 
A General Electric Affiliate. 


Telechron Inc., 
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American Central Goes on Tour 





GENERAL SALES MANAGER F F Duggan finds three of his distributors anxious 


ver the value of the Americon Kitchens gold pieces used during the sales 


meeting From left to right are S. J. Levy (Bergman Norge, Butfo Duggan 

( T. Leimbact r Lincoln Sales, Baltimore and Clifford Curtis (Bergman 
Norge etting New York's Hotel Biltmore econd tep for Americon 
entral executive luring September regiona nference 











‘ce 
el reo 
inet Com Opener 
Model 1209W 





FIELD SALES MANAGER G F. Keeton top 1 price leoder sink cabinet 
which ho en rolled mto the stage during the chicag meeting Other 
mterences were held in New Orleans and Son Francisc story on page 130 


ea! * Me fe NS FOR CURRENT Gir? DAY! 
THE PLUS FOR CONSUMERS : 
* NO ADDED COST FOR PACKAGE! 


* PACKAGE HAS MANY HOME USES! 
* PLASTIC TOP _ CLEAR VIEW OF PRODUCTS! 








SIRE TOR oF SALES Linear tert Kenneth Cook show Plan-A-Kit to Morr 


BECK AWPENUE a Max Henry > the New York meeting hwat 


CANADIAN BEPRESENTATI VE FOR AGENCIES LTO PORT CREDIT ONT a Ww ’ ‘ " 


LHI 5, Harrisburg: Henry is with Broome Dist ting. Binghamton 
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ELECTRICAL 


@ No matter how good looking a washing machine is or what price 
you pay for it.. 


. it is only as good as its transmission. Blackstone 


puts the best of materials and workmanship into its gear case because 


it values the reputation for quality which its wringer washers have 
won over 75 years. It desires above everything else to stay on top. 
Check these points of Blackstone gear case superiority : 


1. Every part subjected to maximum 
wear is made of case-hardened steel .. . 
eccentric pins, pinion gear, agitator drive 
gear, connecting rod pins, and drive gear 
shaft. This means long-life and depend- 
ability — greater customer satisfaction. 


2. Drive gears are helical cut thus in- 
suring permanent contact of teeth and 
smooth, silent operation 


3. The main casting is close-grained 
grey iron and all bearing surfaces are in 
the top, providing easy access to all parts. 


4. The main casting is surface-ground at 
point of contact with oil pan thus elim- 
inating possibility of oil leaks. 


5. The connecting rod between the 
main and segment gears is drop-forged 
for added strength. 


BLACKSTONE CORPORATION, JAMESTOWN, N. Y. 


BLACKSTONE 


PRODUCT OF 
AMERICA’S OLDEST,WASHER MANUFACTURER 


MERCHANDISING—OCTOBER, 


1950 


Medel 330 


ud 


“tops” in the Blackstone Wringer line. 
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MANUFACTURERS OF APPLIANCES - RADIO + TELEVISION 


PAGE 


4 


no matter what happens ino] 


whether there are lots of products— 
just a few—or none at all........ 


You, as a manufacturer, have a large stake in this multi-billion dollar industry and it's not the brick. 
mortar and machinery in your factory—it's more imporiant than that—it's your dealer organization —- 
and keeping it alive. alert and functioning. 


Whether production is booming ahead—slowing down to a walk or stopped completely, it has 
always been important for manufacturers to maintain dealer relationships and to be sure that product 
and brand name recognition continues. Right now there are still lots of products to sell and there should 
be for months to come, but. no matter which way production goes, there is a big job ahead for manufac 


turers — they must keep their dealer setups intact and fully aware of every aid they can give them. 


Yes, the year 1951 will have its problems. Produciion may be in full swing or completely at a stand- 
still, but the fact remains that manufacturers must keep dealer interest in products and brand names 
alive. There's no more effective or economical way to accomplish this than through the pages of 
ELECTRICAL MERCHANDISING’S January Statistical and Marketing Issue. That's the particular issue 
that dealers and distributors read and keep for reference the year round. Now, more than ever, they 
need the essential data it contains to keep abreast of trends in the field. market potentials and problems 
of replacement. Such other vitally important features as regional and national statistics, individual 


product reviews and a report on the expanding farm market, assure continuous readership of your 
advertisements throughout the year. 






ELECTRICAL MERCHANDISING STATISTICAL ISSUE 
ated by DEAL Zi ra. ir} Thnoughoul he YEOH 


For the past 30 years every type of dealer in every type of 
store handling appliances, radio and television has eagerly 
awaited this annual issue. It is, for them, a source of infor 
mation that in most cases is unavailable elsewhere. As a result, 
they have literally kept it at their elbows throughout the year 


for the accurate facts and figures it contains. 
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Within this cover will be the most complete annual 
report ever presented by the editorial staff of this pub- 
licettion. The statistics it will contain, broken down r 
gionally, will enable readers to clearly analyze prod 
sales potentials. The marketing section will contain 
latest summary of the ever-expanding farm mark 
there will be an important feature story on the g 
lems of the replacement market which will pro 

y valuable in these days of material shog 
cations. An analysis of a full line study 
among 5000 dealers will appear. As in the g 
years, individual product reports on the past 


and future of the following products will be 


HOME LAUNDRY DISPOSERS 
EQUIPMENT RADIOS 


REFRIGERATORS TELEVISION SETS 
CLEANERS ROOMAR & 

RANGES 

FREEZERS 

WATER HEATERS ELECTRIC HOUSEWARES 
KITCHEN SINKS KITCHEN CABINETS 
DISHWASHERS LIGHTING 


PA SAE Ee PO hare ek ARTE OOEL LC LEAR FR ARTI, 


sna a Ioan ge 


Because of the high value placed on this editorial 


as reference, it stands to reason that this issue is a FOR THE JANUARY STATISTICAL ISSUE 
perfect tie-up between manufacturers, distributors and 


dealers. Your advertising message carried in this issue CLOSING DATES 


material and the fact that it will be kept for a full year 


is the most effective and economical method to reach 


everyone concerned with selling his product. Copy to set Dec. Ist Complete Plates Dec. 5th 


@ LLECTRICAL MERCHANDISING @ 


330 W. 42nd STREET - A McGRAW-HILL PUBLICATION - NEW YORK 18, N.Y. 
publica jin 


APPLIANCE, RADIO AND TELEVISION STORES - DEPARTMENT STORES - FURNITURE STORES - HARDWARE STORES ~ UTILITY MERCHANDISERS 
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sOOD SELLING MAKES GOOD CUSTOMERS Duggan Urges Dealers 
M, To Continue Selling 


\ t 


la sand manufactur 


° : m€ , their selling and pr 
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~ ‘ . n programs during the present 
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|| \\ 4. PRESERVES another” = 


Help the lady buy the refrigerator that ca wning kiteWens were 


’ ! re ynal m 
best suits her family’s needs and digg Aer 
R ) 1 ‘ showr 
you have the inside track on profitable revolving r storage cabinet, a 


future business. Her day-to-day satis-  eebennaiiel 
faction with that refrigerator is the best 42-inch sink 
Y) ‘‘customer preservative” you could ask ; : : 7 conane — oe iw wt pli 
: for. Even in a seller’s market, there’s for a 25 cent booklet would pr 
f competition for Mrs. Consumer's dollar Pes: See eae 


A well-made sale today will keep her Other kers at the meeting 


ute Weseee. “habe 


\ | your customer—-for anything from another ak i be Pr gpenae i a intone 
/ | t r rr t 

appliance to a complete kitchen or laundry. tising ages G. L. Keeton, ma 

. . . : age f held sale S. E. Smalling 

Owens-Corning Fiberglas Corp., cihicer ebten imtmnnienr® OT: tee 

T ins, manager of product service 
Dept . 104J, Toledo l, ( Yhio. bins anag roduct serv ; 
. pk Hioward Jones anager of special 

an Ch ied 3 are -_ roduct und Kenneth Cook, diré 

‘ K, 
OWENS- CORNING 


\\ 
, ~ ; West Virginia, Florida Stores 
/ FIBERGLAS 
i } 
fe 






Win Prizes in Hotpoint Contest 








{untington 
Applhance 
een na | 
WW ‘ 
/ i ertising 
mt, 

\ all-electr 
™ ar 
was an al 

To . . 
Sa WAVE... 
TURE to sett 
*FIBERGLAS is the trade mort (® S. Pot. Off) of 
APPLIANCE INSULATION aut Racine teenie aches tena 
mode of or with gloss fibers 
‘ Ww 


FIBERGLAS IS IN YOUR LIFE...FOR GOOD! a gu additional 28 
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The KNAPP KM MONARCH 


CORN POPPER 


Only corn popper with “recessed 
reservoir” secret of bigger, light- 
er, fluffier popcorn. 


Extra-heavy, heatproof glass top. 


Completely insulated base for extra 
safety. 


Corn pops automatically——no stir- 
ring or shaking needed. 


ONLY $GOS 


RETAIL! 


The KNAPP KM MONARCH 


LIQUDIZER 


The original Liquidizer, still “most 
wanted” in its field! Only Liquidizer 
with all these features: 


Hexagon-shaped bowl for “whirl- 
pool” mixing action. 


3-speed, superpower motor—blades 
rotate 14,000 times per minute. 


Swedish steel blades -sharpest, 
strongest available. 


Double cap prevents splashing. 


onty #2495 


RETAIL! 


KNAPP @) MONARCH 
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No trick 
to it. 


You can get to the top 


with these two lines! 


- 


1. THE WASHLINE IS YOUR 
MARKET. . 50,000,000 WOMEN 
STRONG..(or rather, weak). 


2. THE LOVELL SALES LINE 
FOR THE LOVELL DRYING UNIT 
IS YOUR KEY TO THE MARKET 


@ ENDS THE MOST BACKBREAKING WASHDAY JOB! 


‘ , , @ GIVES SWEETER, FLUFFIER, MORE SANITARY WASH 
if you just remember this ' THAN SUN DRYING! (Tests prove it). 


Any woman who has ever had the back fam ; @ ONLY THE LOVELL ORYING UNIT GIVES YOU 


You ll be at the top with your future secure 





breaking job ol hanging up a“ wash will 
be really interested when you remind her 


of the drudge ry a clothes line can be. 


That's the time to use your “sales line” 

about the Lovell drving unit-—“Amer- 

cas newest household blessing”. 
The dryer market ia waiting to be sold 
Now is your opportunity to make the moat 
of it. More than ten years ago Lovell in 
troduced ite drying unit. Now Lovell makes 
deying unite for such famous names as 
APEX. BARTON, CONLON, DEXTER, 
HAAG, HORTON, THOR, and others 


Get set for a great future now. Lovell’s 
sales line will turn the trick for you! 


ALL THIS: 
Fully automatic ...no time clock necessary. 


Automatic temperature shut-off... cute 
heat waste. 


Vacuum system of air flow. Minimizes lint 
accumulation within unit. 


Preheating of air. Speeds drying, reduces 


operating cost. 

Air-cooled cabinet 

Parts are accessible for simple maintenance. 
Lint trap with safety by-pass. Prevents 
clogging tf user fails to empty lint trap. 


No condensation inside dryer. No trickling 
water to rust parts 


America’s Newest Household Blessing 


_ DRYING UNIT 


Lovell Mfg. Co., Erie, Pa. 





NOTE: Prices given are those prevailing at close of issue. Not responsible for price changes that occur between closing date and dote of issue 





BENDIX Washers 


Bendix Home Appliances, inc 
South Bend 24, Ind 





WHIRLPOOL Woasher-Dryer 
Companions 


Whirlpool Corp., St. Joseph, Mich 


of 


G-E Vacuum Cleaner 


Generol Electric Co., Bridgeport 2, Conn 
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DORMEYER Toaster 


Dormeyer Corp., 4300 N. Kilpatrick Ave 
Chicago, 41, ill 
never eT 
“ all bread 
shade you want; “Chek 
permuts mapection during 
ess without interfering 
yele; timer dial 

» get heht, golden brow 
automatically 
compensating 

torm olor 


device 


TELECHRON Clocks 
Telechron Inc., Ashland, Mass 


/ Dew alarm 


Mentor 


Mentor, « iramed in polished 


ass ard backed with a plastic case 


nerals merced on @old-color hezel 
it ile, 24 in. deep 


Suave, encased in bubble of crvstal 


lined with polished metal 
lor; white-cowled bezel has 
nerals and hands in. higt 
4 im. deep 
Colomal design, mahog 
with decorated glass pane! 
72 in. wide, 34 in. deep 


Yachtsman, nautical design, imetru 
‘ 


nent-like dial, polished brass berel 


m and spokes 


Tribute mxiern design, feature 
cut sun tint cial, wide-ang! 
m and bell alarm; cylindrical bax 
ase of buffed brass; 544 in. high 

w icte 
Everset, Mentor, $8.95; Tel 
6.95; Suave, $19.95; Somer 
Yachteman, $7.95; Tribut 


Ver: handisin Oct. 1990 


YORK Air Conditioners 
York Corp., York, Penna 


New line of 6 Yorkatre 
ners available for any size 
¢ include models RC-552 
d 200; RC-352; HC-7 and 10 
HAC.200 
velimg features All model 1 
ealed circuit conditioners for use wit! 
reed warm air heating or air di 
tribution systems; features smrcluck 
easy, economical installation; V 
r greater cooling; Atmostat hum» 
mtrol; large Ié-ply disposabk 
filters; Freon-12 refrigerant 
Matic controls on twin refri 
ircuit models 
52 has 6-cylinder compres 
p motor; RC-150 and RC-200 
twin reirigeratiig circuits, an 
2 and 3 cylinder compress 
tively; RC-150 has two } 
ind RC-200 has tw l 
RC-352 has a 4-cylinder « 
pre r and a 3 hp. motor; HC-7 and 
HC-10, designed for air cooling ar 
ir drying have complete refrigerating 
plant in compact unit with 2 and 
respectively 


vlinder compressor 
netor capacities are | hip. and 1 hp 
ively; HAC.200, equipped with 
frigerating circuits has 3-cylir 
essors and two | hp, motor 


ma Chet 


‘ 








: 
| 








PHILCO Refrigerators 


Philco Corp, Philadelphic, Pa 


BENDIX Oryers 


Bendix Home Appliences, in 
South Bend 24, ind 


AX 


ESSICK Room Coolers 


Eusich Mig Co. 1950 Senta Fe Ave 
Leos Angeles 21, Calif 


ELECTRICAL APPLIANCE NEWS 





BEN HUR Freezers 
Ben-Hur Mig. Co., Milwoukee, Wis 


a 


WHIRLPOOL Automatic Washer 


Whirlpool Corp., St. Joseph, Mich 





LAUNDER-KING Washer 


Lownder King inc , 8275 East 8 Mile Rd 
Base Line, Detroit, Mich 


STOVER Iron 


Frank Meier, Inc., Box 934, Menlo Park 
Colif 


PENGUIN Refrigerated Furniture 


Springer Industries Inc 
13.15 131 St, College Point i. |, N.Y 


SETH THOMAS Clocks 


Seth Thomas Clocks 
Div. General Time Corp 


Thomaston, Conn 


GENERAL Refrigerator 
General Air Conditioning Corp 


4542 E. Dunham St 
Los Angeles 23, Calif 
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DOMINION Coffee Maker 


Dominion Electric Corp., 
248 Park Ave. W, Manstield, O 


‘ 
\ 


WASTE KING Garbage Disposer 


Given Mfg. Co., 3855 Santo Fe Ave 
Los Angeles 58, Calit 


LOOMCRAFPT Sleeping Pad 


The Ettinger Mfg. Co 
1319 S. Michigan Ave., Chicago, Iii 
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SCHWITZER-CUMMINS Blower 


Schwitrer-Cummins Co., 
1125 Massachusetts Ave., 
Indianapolis 7, ind 


COLEMAN Oil Burner 
The Coleman Co., Inc., Wichita 1, Kansas 
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square meade! in walnut of birch has 

black face and white dials; two round 

madels—ane in brass on a curved 

support, the other m wood resting on 

two rear metal props; wall clock uses 

a large cork tace with white dials 
From $12.50 to $19.50 


ctrwal Merchandising, Oct. 1950 
EMERSON-ELECTRIC Heoter 


The Emerson Electric Mig. Co., 
St. Lowis 21, Mo 


verson- electri 

rd fan-type heater 

Featurs Portable heater 

with 2 radiant heater ele 
formed of nickel chrome alloy 

eramuc rods placed in tront 
sq. in. chromeplated Heat-Ray 
t rachate heat wer a ? it 
area at a distance of 3 ft. fr 

4450 btu per hr. capacity 

on 115 volts, a.c. or dc, ; avail 

Metalescent-bronze or tvory 
| with chromeplated trin 


DUITALL Electric Table 


Karryall Body, Inc., 3163 W. 33rd St, 
Cleveland 9, Ohio 


$15.05 


ui Merchandisin 


¢¢ Combination electric appliance 
and serving and utility tabl 

ctim Features ! olding pack panel 
as double “no-shock” outlets permit 
tig the use of tw appliance at a 
tune if desired ) it. special heavy 
luty meulated cord built into folding 
back panel plugs into household out 
et; back panel folds out of raht 
vn used tor serving et¢ civided 


SUPERSTAR Waffle trons 41 ~ paar arity Tener oat 
Stern- Brown, Inc., 42-24 Orcherd St., chrome towel racks; 4 steel casts r 


Long Island City, |, N.Y cups; chrome legs with 2-in. ba 
‘ , " . bearing caster are ther features 
bs 24 and 24A waftle irons 27 xl6x46 it available in a cl 

stures: Automatic dial per fw 5 lors 
ny degree of brow Price: From $17.95 to $19.95 
light imdicates 


for hatte and " 


trwal Merchandising 
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HEETAIRE Heaters 


Markel Electric Products Inc., and 
La Salle Products inc., Buffalo, N.Y 


Iwo new series radiant t pe 

wall Heetaire 107 and 208 

ing Features Have patented Neo 
(slo elements with wattages of 1500 and 
100): available with ; i 


eating 
f with) tasit thermo 
Manual control 
ice of 2 heating speeds 


have thermostat butlt-in-—onm dial 


automatically controls Heetairs 


CHRONOPAK Clocks 


Howard Miller Clack Co., Zeeland, Mich 
Richards-Morgen-Thaw Inc., 225 Fifth that it produces and maintamy tem 


Ave, New York, national distributors perature from 40 to 85 degs. F, turn 
me itecli off and on as necessary; 


V od } new table alarm clocks and polished chromium plated reflector 
J 
finished in polished Nichrome ; baked 
graytone or baked ivory 


w wall model 
Features New table clocks 
' ; : s 
“ript numerals on dial faces; Electrical Merchandising, Oct. 1950 
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thoy get wnat they PY oy pay! 





COUNTRY AIRE Ventilator 


inc 


Lakewood Engineering and Mfg. Co 
1756 W. Loke St., Chicago 12, iii 











try Aw 
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" not 
r ad i iver 1 
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W-i8 
450K 
RV iValia f 
< thow 
: . . ‘ ‘ 
" wrist . t 
r transor 
\ *44 50 W.2 =4 
| \ . 
i 1 Cal irly prove to your customers that they ar 
t buying “just a food mix They ta od prepa 
ind they get what they pay f ! at isetul s 
: c eth ( years itistact 
' Dern trate’ Tell and show them how t neat chopper 
= 
colander and vegetat and any uu othe COLEMAN Oil Space Heaters 
ron j t hment ‘ ' rit Oo | } t} - 
A enAid tla i } a : ) ? a y the The Coleman Co., Inc., Wichita 1, Kansas 
power-packed A nA t S| } th ; . 1 
) | ‘ 
| \ part of the initial fj that i 1 as 
" " al are eded ittac! 
I} d trate Hoba Pla \ Sho how 
he bow nains stationary [ I il il tra : 
round ut hy they don't d anual ( ectard 
he bow x knit poon. Tell them how 
hy " act t t vhv it assu 
1 ‘ | t timed mixin 
2 A { ind y i itica p 
they pay r 





Improved HEDGSHEAR 


The Porter-Cable Machine Co 
Syracuse, 8, N.Y 


KitchenAid 


World's Largest Manufacturer of Food and Kitchen Machines 


TROY, OHIO 
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ELECTRESTEEM Vaporizer 


Electric Steam Radiator Corp., 
Paris, Kentucky 


1 Electre 





FAN-GLO Heetaires 


Markel Electric Products Inc., and 
Loa Salle Products, Inc., 145 Seneca St 
Buffalo, N. Y 
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CHROMALOX Heater & Thermostot 


Edwin L. Wiegand Co., 7500 Thomas B'vd 
Pittsburgh 8, Po 


PERFECTION Oil 


Burner 


Perfection Stove Co., 7609 Plott Ave 
Cleveland 4, Ohio 


SAFGARD Water 


atgord Div , Grand Sheet 
Co., 1501 S. Laflin St 


Heater 


Meta! P 
Chicago 


fucts 


if 


| Rpwtepe 


utchen, 


ARCO-SAW 
Arrow Metal Products Co 
140 W. Broadway, New York 13, N.Y 


From a careful study of field reports from KitchenAid Home Dish- = 
washer Distributors and Dealers, we have compiled the following facts 


1. That the front opening door and two racks that slide out 
independently assure the easiest, most convenient loading of 
tableware 


2. That the Hobart revolving wash principle provides the most 
complete, most powerful coverage 


3. That the two power rinses effectively rinse all tableware 


4, That the uncompromised quality built into the KitchenAid 
Home Dishwasher is paying off in complete user satisfaction 


That the separately powered, circulated, electric hot air drying 
is the most efficient drying action so thorough that no “tear 
drops’ are left even on glassware 


That the KitchenAid self-cleaning, sanitary features eliminate 
washing or rinsing of food particles back onto tableware, Wash 
wy and rinse water ts constantly strained 





1 


FRIGIDAIRE Woter Heater That the KitchenAid service record has been remarkably 


troublefree 
Frigidaire Div., General Motors Corp., 


Dayton 1, Ohio That installation is the simplest of any home dishwasher 


fhowwtn. because of this remarkable record, 


the demand for the KitchenAid Home Dishwasher has been 

SO great, we are temporarily unable to keep up with the 

needs of our present distributors. We have been forced to 
revise our plans for extending our distributor coverage for the present 
As soon as our expanded production permits us to catch up with demand, 
we will proceed with our program for increased distribution. In the mean- 
time, we suggest that dealers write Dept, KD, Troy, Ohio, for name of 
nearest distributor 


KitchenAid 
KitchenAid Wivision fe wan —y co. TROY, OHIO 


{ 


World's Largest Manufacturer of Food and Kitchen Machines 
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Medel 423-CVM—Mahegeny. Also 
colortawt Bond — Model 423-CVB, below 





Sentinel TV 
Snubs 


Service 





ALE. 


it speaks your language... 


Quick PROFIT! 


You know where the dollars are: they're in the 
fast moving models! Sentinel gives you a com- 
plete line — all fast moving, all quick profit 
models for you — but these two beauties beat 
out even Sentinel's own lower priced numbers! 
And what they do to competition is plain 
m-u-r-d-e-r. Luxuriously rich Mahogany or 
genuine colorfast Blond Korina wood — giant 
16" Eye-Resting picture tube—and all the other 
sales-building features that make Sentinel 
America’s fastest growing line. Phone, wire or 
write your Sentinel distributor — or Sentinel 


direct — IMMEDIATELY. 


) Sentine 
ClEeVtgeton 





SENTINEL RADIO CORPORATION e EVANSTON, ILLINOIS 


OCTOBER 


ait 


/ 
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Handling Equipment Mfg. Co 
Wixom, Mich 


me I eatures Lorn bines a 
autyware white porcelain 
' . 


automatic Bowen electri 


satan tel plumbed ; 2 in. Fibergla 


rmostatic contr 


is fot water 1 


; Ver han cn thea 





BARTON Water Heater-Shower 
Barton Products Inc., Defiance, Ohio 


tures Automatic 

Zs mto any socket 

tat keey water 

* " at actor 





GENEVA Defroster-Clock 


The Equi-Dyne Sales Co 


511 No. Peoria St., Chicago, 22,'Iil 





BOWEN Woter Heater-Lavotory 


¢: Combination lavatory and 


abinet that cont 


i Auxiliary shower and ek 
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GIVES YOU TH 

















No one cloe teed lhene! 


Get the facts 
on all the new 
1951 Gibson 
Refrigerators 


© Two 7-cu. ft. models 
@ One 8-cu. ft. model 
« Two 9-cu. ff. models 
« Three 1 1-cu. ft. models 


A size for every family 
at a price that enables 
the Gibson dealer to 
make a satisfactory 
profit. 


ONLY THE BEST 
CAN BEAR THIS CREST 


ELECTRICAL 





MERCHANDISING 





You don’t need to be told what sells rvfrigera- 
tors! It takes features—different, practical, truly 
helpful to the housewife in her kitchen work! 
Most “boxes” have many quite common “fea- 
tures”—most of ‘em pretty much alike. Only 
Gibson—and Gibson alone—has the features 
shown here, the appeal-packed kind that helps 
sell top-of-the-line merchandise. That's why so 
many dealers who enjoy making more sales—and 
more dollars per sale—are switching to Gibson! 
Get money-making facts from your Gilson dis- 
tributor or Gibson direct! 


eam oo amnanaee aa ee 
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— REFRIGERATOR 
SE FEATURES ! 









Touch-A-Tap 
Toudm-atar 
coher runniog 




































| 
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LIGHTING 

















































The Choice of Quality-and-Profit 
Minded Merchandisers Since 1922 


Feature this complete EMPIRE line of fine 
Electric Housewares tf you want genuine .* 


quality merchandise to meet ALL price de ve G-E Ozone Lamp 


General Electric Lamp Dept., Nela Park 
Cleveland 12, Ohio 





mands of your trade 


ON-A-LITE Tree Set d 
On.A-Lite Corp., 47845. E. 17th Ave if ‘ ant 


2 New “EMPIRE’ 
AUTOMATIC 

































Portland 7, Ore eatur A gia 4 
. t at ' : ‘ alt ‘ 
PERCO-DRIPS mn , ¢ f ba 
© Dual element with Cold aad It Ori eser ¢ [™ tible 
Weter Pump starts perk ket arc nme itd ' se 
ing within 60 seconds!! { ila ig 
x i , Gxture 
© Stops perking eutometi : : aie 
colly when coffee is MY i escape e 
done’ 7 nd - ) 4 < ; sitra et ci 
. Singte thermostet euto i f n k € 
moeticaily changes te tow a 
heat a ‘ 
@ Keeps coffee serving hot , : : sadly 2then : 
for howrs t rerato! P 
© Pertect cofte everytime t lal effect 
simply put in coffee No. 1921—5 Cup, List 95 
end connect Moe. 1922-—8 Cup, Live $7.95 
: 
EMPIRE Aristocrat 
ELECTRIC TOASTER DORAY Defroster-Clock 
Doray Inc., 2601 N. Brood St 
Toast at its best—golden brown Philadelphia, 32, Pa 
pee) 6 em, tae Be wey MARKSTONE Laundrilite 
you want it! Smartly modern 
in lustrous chrome finish, toast Markstone Mtg. Co., 2460 George St tchetr 
warming flat top. Turns toast Chicago 18, til ‘ i ” 
autematically by flip ef door 
Extra large toasting element Ma , ‘ 
Listed Underwriters Labora W 
Ne. 769 Suggested ‘ - 
Retail, $3.95 on ur V hit i f any itlet 
ri ] 
The New EMPIRE , 
Sandwich id 
Toaster & 
Waffler ‘ 
The hostess’ delight 
combDining true 
beauty of design Ne. 788 re, 
with utility, Toasts Combinetion Sandwich . ‘ 
one large > , Toaster & Weoftier, $11.95 
emall sandwiches 
tries beacon, eggs, of griddle cakesgrilis steaks and chops 
right at the table. Waffle grids removable and interchange “4 
able. Beautifully chrome finished. with cool handles 
' ' 
| \ 
: Every sporteman, mortorist 
vacationist, wants this brand 
new HILO Pivot-Lite Two SEPCO Water Sterilizer 
beams, at side and top 
: swing in a vertical are trom Sepco Corp., Pottstown, Penna 
pivet im lantern bese. Only 
lantern permitting use ol . 
beth lights at same time 
Stands, carries, hangs up DAWN AIRE Ultra-Violet 
stays put at any angle Generator . . ies 
Comfortable bail handle : . 
Throws brilliant single or Midwest Noturlite Co, 278 W. Kinzie St : , . t radiat 
double light wherever } i 
wanted. Long lasting battery Chicago, 10 
and Masda bulbs 
Mightty Higher Retail 
“is Weet 
Order EMPIRE Electric 
Nowsewares Now 
i ‘ 
Ain 


NEW YORK a cem thai 2) CHICAGO ar No a , i 
200 Sth Avenue PWISCONSIN Room 1411A' Merchandise Mert | tal 
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Once again you've got to regard your sales outlook with 
cold realism — move to supplement your old sources with 
new ones... for you can’t draw business to an empty store. 
So thoughtfully, open-mindedly look at Preway electric 
ranges, a line that matches big name brands in style, in 
features, in quality construction and in cooking and baking 
performance. It isn’t unimportant, either, that Preway leads 
them all in price — a competitive advantage near and dear 


to every woman's heart — and yours. 


You can see these things for yourself by any comparison 
tests you care to make — and Preway ranges are guaranteed 
by a multi-million dollar company, America’s fastest-growing 
manufacturer of major home appliances. The Preway rep- 
resentative in your area will be glad to show you this well- 
balanced short line with the greatest selling story in the in- 
dustry. If you'd like to have him call, or if you want complete 


information at once, please write 


ELECTRICAL MERCHANDISING—OCTOBER, 





1950 


Electric Ranges 


he line with the greatest 
story in the industry 
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wa HLECTAICAL APPLANCE NEW 
stat ate NON-ELECTRICS 


q RMR. me. 
to sell Complete Kitchens! = 


* 


o<, 


SEYMOUR Ironing Table 


— 


V 
wy 


Seymour Tool & Engineering Co. inc 


, Seymour, Ind 


UdN. 





LS lle SAS he Lalit ate 


RAP-A-CORD 


: 
- 
; . | 
\ ~ Rap-A-Cord, Inc., 200 E. 14th St 
eneral Electric Plastics j Elmira Heights, N. Y 
; I é é ap A i v4 | < | } 
ops can help goost ba , ling Features: Keeps co 


our appliance sales 


ut Greneral Electric Textolite* Plastics Tops 

) display to help sell your whole line! 

omen are attracted by these colorful sparkling 

rfaces that set off gleaming white 

pliances so beautifully. These bright tops 
strike a spark in a woman's imagination—make 
her want a whole new kitchen 


Beautiful colors and original designs are not 

the only advantages of G-E Plastics Tops. This 
sturdy surfacing material has exceptional wearing 
qualities to back up its good looks—like 

resistance to food stains, heat, and household 
chemicals. It's no wonder that G-E Plastics Tops are 


the surfacing material so many women prefer.** 


CAR-REE-VAC 
FIND OUT MORE about the way you can boost e Car-Ree-All Products, Inc, 492 Sexton 
re 
appliance sales through G-E Plastics Tops , en ati Bidg., Minneapolis, Minn 
Just write us at Section L.23, Chemical Department 
General Electric Company, Pittsfield, Mass 


* Ree +h of 


- ‘ , . . os . 
Gn CEA PHL GOR: COTGCAERG 
J , 7 
/ ‘ 


GENERAL ELECTRIC 
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1. Qne Knob Picture Control 
with Channel-Eye Tuning 





3. Miracle Turret Tuner 6. Picture Line Suppressor 


a 


10. Styled by World-Famous 
7. “Concert Grand” Tone Furniture Stylist 








2. Amazing Dyno-Power 
Chossis 


STEWART WARNE 


ELECTRICAL 


ROYAL DELUXE 16 (Model 91208) 


14°, 16° and 19°’ 
Models in table 





5. “Gated” Avtomatic 


ond consoles 
8. Rectangular “Black 
Gain Control 


Tube 








R See your Sttivart-Waran Distiibucter Today | 


STEWART-WARNER ELECTRIC Division of Stewart- Warner Corp 


1826 Diversey Parkway «¢ Chicago 14, illinois 
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July 8th 


rd a 


yy 


ME Crus shoul 
nn i “Joan morn ch 
h yore ee ad Advt uantty | f 
a sate ¢ ots ; 


a 


os 


| AQ UAIRE constretien 


More versatile than an air conditioning unit — yet sells for 





a fraction of the cost. 


® lowers room temperature LIST PRICE 
¢ has “‘moisture control’’ feature $49.9 5* 


@ filters, washes, circulates air 














NO OTHER SINGLE UNIT OFFERS ALL THESE COMFORT-CONDITIONING ADVANTAGES 


MIMARVEL STARFLECTOR 


3-heat Hair Dryer 


Provides fan-blown hot air, 
" cool air and radiant heat. 
of heat—plus cool air. Coils glow to form a pictur- 
Mimarvel is glamorous and esque star when unit is used 
unique. Can also be used as a heater. Sells on sight. 


Produces feo intensities 


es a heater, a cooling fan 
or a jiffy breeze-dryer for UST PRICE 
lingerie, stockings or nail 


«enamel. $24.95° 
ust parce $14.95" 


*Prices Slightly Higher In The West 


MIMAR PRODUCTS ARE BUILT FOR SALES—THEY GIVE THE BUYING PUBLIC WHAT IT WANTS— MORE 
QUALITY FOR LESS MONEY—THEY'RE PRICED WAY DOWN FOR THE MASS MARKET MILLIONS. 


MIMAR PRODUCTS, INC., Myrtle Ave. & Spencer S$t., Brooklyn 5, N. Y. 


Branches: El Monte, Calif. * Chicago, i 


y. Cor V 
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CAPEHART Consoles 


Ceopehart-Farnsworth Corp., 
Fort Wayne I, ind 


Spanet Black 


ZENITH TV Console Combinations 


Zenith Radio Corp 
6001 W. Dickens Ave., Chicago 39, ili 
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TELEVISION 


uilt-in Wavemagnet 
ha 

$549.94 

$499.94; 113267 

$449.95 


H34755 
$429.95 mahogany 
H3477R, $650; H3478E, $695 
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RCA-VICTOR TV Consoles 


RCA Victor Div., Radio Corp. of America, 
Comden, N. J 


VW odels: Two 12}-in. models: Cumber 


land and Somervell; seven 16-in. mod 
els: Kent, Kingsbury, Highland, Fair 
field, Regency, Modern and Provir 
cial; and two 19-in. consoles: Hills 
! nd m 

nberland, 2T60 

mtemporary styl 
tution over 
wany, and limed 


namet 


TV-AM phono 
negers a tor 4 
34 rpm; 24 tubes 


mahogany 


Tel-Ensemble, 1 
with mahog 
under picture 
t panel with dummy 
' 
iit-in antenna 


rif 


cabinet, same 


in. model, half 


ture tube and contr 


val panel treatment 

6174, 16-in. model with 
ling effects to simu- 
antique brass 

rdw re 4 alr ] 2 rT al war 
Modern 6175, 16-in. swivel-mounted 
specially designed base so it can be 
face any part of room; full 
hardware; limed oak finish 

wt or mahogany 

| 6176, 16-in. model, full- 


leigth panel doors; French Provincial 
design ; maple finish as well as walnut 
or mahogany 

Hillsdale 9T77, 19 in. model with 
halfi-doors and  diamond-patterned 
grille lattice: walnut, mahogany of 
lined oak 

Northampton 9179, 19 in. Regency 
atunet; 4 doors completely enclose 
set; walnut or mahogany only 
Preces: Cumberland, $199.95; Somer 
vell, $299.95; Kent, $239.50; Kings 
bury, $259.50; Highland, $279.50 
Fairfield, $299.50; Regency, $329.50 
Modern $349.50; Provincial, $359.50; 
Hillsdale, $389.50; Northampton, $425 
(‘imed oak finishes extra.) 
Electrical Merchandising, Oct. 1950 


DU MONT Consoles 


Alien B. Du Moat Laboratories inc., 
1 East 57th St., New York City 


\fodeis: 17 and 19 in. consoles, Tarry 
town, Burlingame, Revere, Brookville, 
‘\ndover, Park Lane, Strathmore, Mt 
Vernon, Westerly and Ardmore 
Selling Features: 17 in. models Tarry- 
town, Burlingame, Revere, Brookville, 
Andover Park Lane, Strathmore, 
Carlton, Ventura, and Sumter feature 
a new 17 in. glass rectangular tube 
with 150 sq. in. direct-view picture; 
a single magnet beam bender on this 
type gives a sharper image, and the 
short length (188 in.) makes possible 
cabinets of shallower depth 
Tarrytown has 32 tubes including 
4 rectihers and picture tube; FM-AM 
radio, and a 3-speed automatic record 
player; mahogany cabinet with doors 
turlingame, Revere, and Brookville 
have 26 tubes including 3 rectifiers and 
picture tube; FM radio and phono 
ack attachment for record player 
Burlingame has modern console; Re- 
vere colonial cabinet with doors; and 
Brookville a functional design 
Andover, Park Lane and Strath 
more have a new improved RA-117 
chassis containing 23 tubes including 
! picture tube and offers 
I range TV with FM sound channel 


“Ctihers ar 


ack attachment (no ra 
1 receiver has automat gain 
al-cistant swit narrow 
plier: Andover and 
ive mat wany ‘ abanet 
rathmore i a tum 
abinet 


Mt. Vernon, West 


erly and Ardmore—have a 208 sq. im 
direct-view picture and all the latest 
Du Mont electronic features ; cach i- 
clades an all channel TV; full range 
FM radio; plug-in receptacle for auto 
matic record player Lifetone picture 
circuit; Sensituner; Stedibeam and 
Signalock; each set has 26 tubes, in- 
cluding 3 rectifiers and picture tube 
Ardmore has a functional mahogany 
console; Mt. Vernon, a Georgian pe- 
riod cabinet; and Westerly a modern 
console with doors 

Prices: Tarrytown, $575; Burlingame 
and «6 Revere, $399.95; Brookville, 
$359.95; Andover, $349.95 ; Park Lane, 
$339.98; Strathmore, $209.95; Mt 
Vernon, $479.95; Westerly, $459.95; 
Ardmore, $399.95 (all mahogany mod 
els available in blond at 5% increase) 
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STARRETT Consoles 


Storrett Television Corp., 
601 W. 26th St., New York City 


Models Washington Irving; Eli 
Whitney; Peter Stuyvesant; James 
Madison and John Marshall 
Selling Features: Washington Irving 
has a 17-in. picture tube in a full door, 
mahogany console 
Eli Whitney, 17-in. model in a full 
door blonde cabinet 
Peter Stuyvesant, 19-in, open ma 
hogany console 
James Madison, 19-in. full door ma 
hogany console and John Marshall 
19-in. full door FM-AM phono com 
bination in mahogany or walnut 
All models have 19 tubes including 
2 rectifiers ; built-in antenna; provision 
for UHF channels; 2-knob simplified 
controls: RF and IF amplifiers; 
“Acousticlear” sound system; air cir- 
culation for cool operation ; John Mar 
shall has full channel AM-FM radio 
and an automat S-speed = record 
changet 
Washington Irving, $349.95 
piney $199): Peter Stuy 
$349.95 - James Madison 
john Marshall, $499.95 
Electrical Merchandising, Oct 1950 


TELE-TONE TV Combinetion 


Tele-Tone Radio Corp., 540 W. 58th St., 
New York City 


Model TV334 6-way combination 
msole, top model of new Imperial 

line 

Selling Features: Equipped with 20 

in, rectangular tube; includes AM-FM 

radio; all-speed phono and automat« 

record changer super-powered” 

chassis: mahogany cabinet with full 

doors 

Price: $599.95 
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@ Mplo-action 
HOOVER 


MODEL 29 ® 


Great new Hoover triple-action 
cleaner in popular-price field... 


Iriple-Action Hoover with Model is running in leading magazines right 

now. Matched with it is strong advertising on 
the new low-priced Hoover AERO-DYNI 
Model 41 Tank Cleaner and the great Hoover 
lriple-Action low-priced Model 115, making the 


name HOOVER mean NEWSall through the fall 


Here is the newest 
all-new, all-exclusive, all-Hoover features 

The new Hoover Model 29 gives Hoover 
lealers new opportunity for creating ex 
eaners among Customers if 

Ihe new Hoover Tri Yes, 1950 is a great year for Hoover dealers, 
tyled by Henry Dreytu na beautiful modern 


th all its new 


with four won rtul new cieaners supported by 


maroon and beige color the greatest ile in Hoover 


vaiue pri or this new cleaner iS 


, 


features, the nmistory 
hats why we know 


ist $87.9 Cleaning tools, $19.95 extra I 


lucing new Hoover You'll be happier with a Hoover! 


| 
National advertising intr 


Model 29 $87.95 


low down poyment, easy 
monthly terms. Cleaning tool 
in handy tit, with new Veriflex 


hose, $19.95 








PAGE 


THE HOOVER 
COMPANY 


te ~ 
North Canton, Ohio 


— ~~ 
Moover . ~ 
~ : Hamilton, Ontario, Canada 


Tr wile Acton 


Model 62 


146 


Triple Acton AERO DYNE AERO.DYNE Hoover 
Floor Polisher 
Model 5! Model 4! Dustette 
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Triple- Action 


Model 29 Model 115 


Perivale, England 















































































RAYTHEON TV Combinations 


Belmont Radio Corp., Div, 


Raytheon Mig. Corp., Chicago, ill 


, Santung, and Adams 


ay re 
‘a mati 
V AM radio and 
[ g all record 
gany 4 
i available wit 
ar tube 


$409 95 Sant 


nd Adams, $595 
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STARRETT Table Telesets 


Robert 


Starrett Television Corp., 
60! W. 26th St. 


New York City 
Fulton and William 


tively 


mahogany 





Es 


ECTRICAL A 








PPLIANCE 


NEWS 


He free 





TELEVISION 


120-F pen faced consoles in dark 
wany and blond Korina respec 
9120-D and 9120-E consoles 
have half-length door; 9120-D dark 
9120-E Korina; 9120-C 
as 18th Century Sheraton cabinet 
loors with grained ma 
all have 16-in. rex 


lack” tube; 26 tube Dyna 


an 











Power ac. chassis (23 tubes plus 3 
rectifiers antenna; I-knob 
ture ntrol; channel-eye tuning, 
acle et tuner; “gated” auto 

atic gain control 


TV-AM-FM combina 
3-speed phono has 16-in. rec 
“black” tube; built-in an- 

31 tube Dyna-power a.c. chas- 

l-knob picture control; channel 

eye tuning turret tuner 

{ control; 18th 


gated automatic gan 
cabinet in dark ma 


Century Sheraton 
hogany, full doors; giant 9121-B has 
rV and record player side-by-side 


No. 9122-A, TV-AM-FM combina- 


tion, has 19-in. glare-free picture tube 


’ 
nmiiracie 


FM-AM radio, built-in antenna; 31 
tube Dyna-Power Af chassis 
l-knob picture control; channel-cye 
tuning; miracle turret tuner; “gated” 
automatic gain ntrol; 18th century 
English cabinet in dark Honduras ma 
hogany with full length doors 
Prices Nx 9120-B, $289.95 I 
$309.95: DPD, $329.95 FE. $3 49.95 ( 
$359.95; 9121-A, $429.95 1-B 
$499.95; and 9122-A, $525 

trical Merchandising, Oct. 1950 





CAPEHART TV Combinations 


Copehert Farnsworth Corp, 
Fort Wayne |, ind 


Models Ticonderoga, Saratoga an 
New Amsterdam 
Sellima Features All models have 


CX-33 chassis super powered for per 
formance in fringe areas ; “Symphoni 
Tone” system 

Ticonderoga, 327-M, 
tangular picture; combination radio 
and 3-speed phonograph in English 
18th century mahogany cabinet 

Saratoga, 17 in. rectangular picture 


has 16 in, re 


unbination AM-FM radio and 3 
peed phono with Capehart “Noise 
Eliminator English 18th Century 


nahogany cabinet 
New Amsterdam 
AM-FM radio, 
“N ofse 
lish 18th Century 
sign, mahogany. 
Prices: From $550 for Ticonderoga 
to $850 for New Amsterdam 


trical AMlerchandising, Oct 


19-in. combination 
3-speed phono with 
Eliminator,” Eng 
chest-on-chest de 


apehart 


19580 
















Features 
black tube; 
built-in antenr mi sin 


hers; 


Both models have 


plus 19 - 
Static FM; mn 




















and Ii amplifiers 


























od gual filn 
1 for cool 
iuggargt 

























































































































































































S-W TV Consoles 


Stewort-Warner Corp., 
1826 Diversey Pkwy., Chicago 14, lil 


catures 


ELECTRICAL 








1120-B,F,D,E, — 
mbination 


9122-A, TV- AM-FM 


Models 9120-B and 
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MAGNAVOX TV Consoles 
The Maognovox Co., Fort Wayne, ind 


Mod Biltmore i Cosmopolitar 


Magna " ig-picture systen 

th 16-in, rectangular type synchro 
matic chassis 20 tubes including 
2 rectifiers and picture tube; Magna- 
Lok pt r syn mizes tomatx 

ir interference; 12 in. 

v loud 


speaker; built-in antenna; signal lev- 
eler adjusts aut atically for varying 
ignal levels ther teatures nclude 

No Hazard ircuits, automatic 


saiety device Tropic Zone” 
ment for receptior 


matic conditions 


treat 
umider adverse cli 
mahogany cabinet. 
msole with doors has 
picture tube; 12-in 
magneto dynamic loud 
cabinet available in mahog 
any or white oak finish, equipped with 


Cosmopolitan « 
6-in. round TV 
Mammen x 


speaker 


same synchromatic chassis and fea- 
tures as above 
Price: Biltmore, $259.50; C 


osmopoli- 
tan, $339.50 mahogany ; $349.50, blond. 
Electrical Merchandising, Oct. 1950 





1950 


TRAV-LER Table Telesets 


Trav-Ler Rodio Corp., 

571 W. Jackson Bivd., Chicago 6, ill 
M ode 62R50, 6350 and 64250 tele 
62RS), 16-in 
table model with 
rabricoid covered wood cabinet. No 

iRSO, 16-in. rectangular tube model 
in mahogany finished wood cabinet; 
and 64R%), 16-in. rectangular tube 

msolette in mahogany wood cabinet. 

All models have continuous tuning; 
simplified operating controls; auto- 
matic gain control; automatic lock-in 
picture circuit; intercarrier sound cir- 
cuit; 18 tubes plus 2 rectifiers; Alnico- 
V speaker; and ratio dector FM; 
built-in antenna. 

Prices: G2RSO, $149.95; 63R5S0, $179.- 
95; and 64R50, $199.50. 
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elling cature No 


rectangular tule 





SIGHTMASTER TV Consoles 


Sightmaster Corp., 20 E. 35th St., 
New York 16,N_Y 


Seles Office 
111 Ceder St, New Rochelle, N.Y. 


Wodels: Viking, Sussex and Tropican. 
Selling Features All models have 
19 in. tubes; 12 in. speakers; Sight- 
master deluxe chassis; Sussex had a 
DuMent Tuner with FM radio and 
Webster record changer. Viking cus- 
tom built mahogany cabinet has 
Crotch doors; Sussex, mahogany cabi- 
net: and Tropican blond mahogany 
only. All models available with Sight- 
mirror at extra cost 

Werchandising, Oct. 1950 


trical 





CAPEHART Table Telesets 


Capehart- Farnsworth Corp, 
Fort Wayne |, Ind 


Models: Nantucket, 321-M and Bed- 
ford, 321-B table telesets 

Selling Feotures: Features the CX-33 
TV receiver chassis super-powered for 
performance in fringe areas; “Sym- 
phonic-Tone” system; 16 in. rectangu 
lar picture tube. 

Price: Nantucket, mahogany, $279.95; 
Bedford, bisque, $289.95 
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TELE-TONE Table TV 
Tele-Tone Radio Corp., 540 W. 58th St, 
New York City 


Models: TV3A2 and TV322 


sets 


table tele- 


Selling Features: TV342 has a 16 in. 
rectangular tube in a mahogany w 
cabinet; TV322 has a 14 in. rectang- 
ular tube in a plastic cabinet. Both 
models have the newly developed 
“Duo-Dynamic chassis and feature 1- 
knob tuning. 
Prices: TV4324, TV322, 
$149.95 


Electrical Merchandising, Oct. 1990 


$199.95; 
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Ranges equipped with TK Mono 

tubes sell faster. That's because the 

TK Monotube is the most easily 

‘ cleaned unit ever made. House wives 
‘ “go for” this easy-to-demonstrate 
advantage. Just lift the coil... remove triangular sup 
port wipe the drip pan and you're already halfway 
to a sale! Women quickly visualize hours saved in the 


kitchen, promptly sell themselves on your range 


Easier to Clean 
All the Way. 


Monotube equipped ranges 


have no exposed wiring to ac 


~ » 
~~~ ° 
1) w 


‘ 
cumulate dirt and grease. Lead 


wires and terminals are conce aled and protected by 
A spec ial sealed sleeve. Wiring is out of sight, out of 
mind a feature women like, There's no need for the 
housewife ever to we the wiring or the terminal 


connections 


Fast, Simple Operation 


All heats from “high »’ are in the same 


single coil. There are no special switch positions to 
The home 


maker has as much or as little heat as she wants— 


remember, no “hot spots” or “cold spots 


simply by turning the switch. And when she’s in a 
hurry, she gets faster heat with the TK Monotube 
because its flat surface provides up to 42.8 more 
contact with cooking utensils. These and other advan 
tages are the reasons why most manufacturers today 
equip their ranges with Monotubes—the units that 
appeal to pretty hands—the units that help you pile up 


pretty profits! 


Pretty Slick——That TK Mono- 
pack Merchandising Package! 





It's bringing new business into 
service departments every 


where! 12 units, an attractive 

display, envelope stuffers—evervthing you need to 
put your crew to work on profitable remodernization 
business is in the one handy package. Ask your dis 


ributor tor details. Or—write to us 


Want to know more? 


This new catalog contains complete information 
on TK Monotube replocement units, expicins 
how to install them in all ranges. Write for 


your free copy 


TUTTLE & KIFT, 


LUINODIS @ 


UBSIDIARY OF FERRO ENA 


OCTOBER, 


STROMBERG-CARLSON Table 
Telesets 


Stromberg Carlson Co., 
Rochester 3, N.Y 


y 116TM and 
1) table teles 
Mercury 
black-glass 
screen; built 
automat 
tuner; phon 
reduction vernier 
accurate channel s« 
ogany veneers 


Treasure Chest 116TD similarly 
equipped in modern cabinet, mahogany 
© avodire; 2 full opening doors of 
rotch mahogany pattern 
Prices: Mercury, $259.95: Treasure 
Chest, $279.95, mahogany $289.95 

wical Mer 1 
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LINCOLN Record Changer 


The Lincoln Engineering Co., Record 
Changer Div., 5701 Natural Bridge Ave 
St. Lowis 20, Mo 


1 cart tridge 
cartridg 


nger 
' 
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BIG LOAD 
CAPACITY 


TOP 
ECONOMY 











6% -ft. Ford F-1 Stake shown here, GVW. rating -4.700 Ibs. Available with 
95-n.p. Six of 100-h p. V-8. One of over 175 modets metuding 145-K.p. Big Jobs. 


America’s No.| Economy Stake 


@ For fast, low-cost hauling of bulky 5 greater frame section modulus. 
loads, choose the reliable Ford F-1 Me Ba net torque, Oil filter and 1-qt. 
half-ton Stake—the only 6'4-ft. Sake oil bath air cleaner standard. Choice 
offered by the five leading truck of economy-proved V-8 or 6-cylinder 
manufacturers! engine. 


The Ford F-1 Stake gives you load In the half-ton field, as in over 175 

length of 80-inches, load width of other models ranging from 95-h.p 

67-inches. G.V W. rating is 4,700 Ibs. Pickups to 145-h.p. Big Jobs, Ford 

leaving 1,410 Ibs. for payload is America’s No. 1 Truck Value. 

capacity Switch to Ford Trucks. See your Ford 

ONLY FORD— You get heavy, bridge-type con- Dealer for good trade-in allowances, 
struction in the platform. Seasoned liberal terms, prompt delivery! 

AMONG THE 5 SALES hardwood floor planking is protected For heavier hauling, Ford hes bigger Stokes, 


and interlocked by steel skid strips too. A 7\4-f. Stake is available on Ford 


ome And at no extra cost, you get these Sertes 18 suted «? PSD Se. GVA, and 
LEADERS—OFFERS Series F-3 rated at 6,800 Ibs. G.V.W., @ Ft 


extra value advantages over the 4 Stoke on Series F-4 rated at 10,000 ths 
other leading half-ton trucks. Up to G.V.W., and 9-4. end 12-1. Stakes on Series 
A 62-FT. STAKE! 18% more brake lining area. Up to F-5 end F-6 rated up te 16,000 Ibs. O.V.W 


MAIL THIS COUPON TODAY! 


FORD Division of FORD MOTOR COMPANT 


Ford Trucking Costs Less Becauvse— 
3275 Schaefer Rd., Dearborn, Mich. 


Sead me without charge of obligation, detail 
specifications on Ford Trucks for 1950. 
PULL LINE HEAVY DUTY MODELS [) 
LIGHT MODELS (| EXTRA HEAVY DUTY MODILS [) 
Name 
(Please print plainly) 


Address 
Using letest registration deta on 6,592,000 trucks, 
life insurance experts prove Ford Trucks last longer! 


ELECTRICAL MERCHANDISING—OCTOBER, 1959 149 
































Model 516 





@ Model 510—G-E “Wake-up-to-music” @ Model 522—Deluxe bleached mahogany 
and gold plastic cabinet. Also available in 
dark mahogany and gold (Model 521). Both 
511). Same low price $29.95° at the same low price $39.95* 


@ Model 515—Rich Congo brown. Also in 


alobaster ivory (Model 516). Persian Red Clock-Radio in rich Congo brown. Also avoil- 


(Mode! 517) or porcelain white plastic (Model able in alabaster ivory plastic cabinet (Model 


518). All at one low price $34.95° 


Ol COR ful jor N t» a A 
COMfULERCE q 
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CASH IN ON TODAY'S 


Greatest: [endo Succes 


GP (LOCK-R 











The world’s most useful radio 


For five straight years people have bought more 
G-E Clock-Radios than all other makes com- 
bined! Today, sales are clicking off the second 


office. The one radio more people want because 
it does more than other radios. 

And today, backed by dominant G-E promo- 
tion, sales are easier than ever! All colors in each 
model sell for the same price! Dealers everywhere 













million. “A sale an hour!” one dealer reported. _say that’s the best sales-clincher they ever had. 


Recognized as America’s bedside favorite, the 
new General Electric Clock-Radio is also the 
world’s most useful radio. The one radio that's 
ideal for bedroom, kitchen, living room, den or 


To cash in on today’s greatest radio success, 
see your G-E radio distributor today or write 
General Electric Company, Receiver Division, Elec- 
tronics Park, Syracuse, New York. 


"Prices slightly higher West ond South, 
subject te chonge without notice f 












In Every Room— Smartest table radio ever! Beau- | 

tiful tone. Starts a favorite radio program avte- | 

motically. G-E electric clock. Ideal for living room, : | 

den, guest room, any room or office! 
~~ 


pi a | 


in the Bedroom—lt's delightful! Lulls you to sleep 
to music .. . then turns itself off! Next morning it 


wakes you on time, to sweet music—automatically! \j if 


: — 
Tells time, even in the dark. Vi ef 
"ewe - A 
4 . b 










Qn 
e 


A . 


° 
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Betcha never saw a ELECTRICAL APPLIANCE NEWS 


water heater with > ws 


as much to offer MA, RADIO 


GS Giue 


GLASS-LINED 


—( Forcelined ) 


FOWLER te. aa 


One look will convince ; ok oo ilities: AM and RCA Victor FM 
: Provincial, Chippendale arn turs , ey. 
you... Fowler has everything ies ty “pert peed record reproduction 









gang t g condenser is another fea 










ture t this model; walnut 

any tine?! liamed oak extra 
\-91—A 5-in-1 entertainment 

provides facilities for AM 

Victor FM 











and 3-speed record repr 
45 rpm y mo and separate 


al-speed changer (78 and 333 rj 










4-drawer vest che at” Sealed 
maer doors roll t mbination 
me - AM-FM radio with 45 rp pe 


¥ t ; rawer wit iu et 


CAPEHART Radio-Phonos har 







ger at iet ) 


Capehart-Farnsworth Corp., 4 ' 
Fort Wayne |, Ind 





1951 line of phono-radios in 



















it takes to make a water heater 


BEST! 



































































tae A = \ in pe aly it drawer a r 
Made by a national manu- , L Pt me, 10M a AM ecord storage partments beneath 
) PM radi }-speed phono, and record anges also feature , 
facturer with more than 435 rage compartment; cabinet in ma lenser pe ance 
years of water heating experi French Provincial, 1002-F, AM-FM 19) ¢o 11 watts pusl foe pone tt 
" ; } tas - phor record eax - ys, 7 tes Ae . : * 
ence, Fowler has features you he ~— peed pl , rag put in. permanent ret ¢ 
won't find in other heaters titwood finish ig bene 
Chippendale, 1003-M, AM-FM rz egers ee 98 igs 
features that make customers , — 4 een eueeel ai lane n mahoga r walnu ‘ 
lio $ phono, record storage aot 
want an automatic Fowler thogany cabinet Py 45-\W-9. $179.95: A-R2 $199 
tur 100. ; } radi : . y Dis 
; Futura, 1004-B, AM-FM rad - Fo ghe de - : - 
and nothing hut a Fou le r eed phot record storage sie gun 5 4.9]. $239.95 4-108, $- : 
‘ , ’ bisque finish klectn Verchandising, Oct 1950 
First with Fowler! ... assurance of rust-free Pr From $229.95 for the Classi 


ir hot water always. 2 coats of flawless, durable to $395 tor Futura 
glass-lining porcelain enamel line tank to give a smooth, non- rm ercnandismn ret vm 
< 


porous, sanitary surface. Water never touches 









metal. Tank is corrosion-proof, lasts longer 


ELECTRIC WATER HEATERS 


Patented 3-Way Built-in insulation aie 






















tasy Adjustable Avtematic Temperature Controls 


big features sitet ce “ 


Cepper Heat Trap 





Approved by Underwriters’ Loberotories 


Capacities 






ZENITH Table 





Radios 


Zenith Radio Corp., 600! West Dickens 
Ave., Chicago, 39, fil 


GAS WATER HEATERS 


Extra Heavy Insviat 



















RCA VICTOR Console Radios 


Over-csised Tapered Meet Pies . RCA Victor Div., Radio Corp. of America 
Camden, N. J 


Snap-Action Thermostat 1 





















f One-Piece Raised Port 





onomy Burner 


AGA Approved 










Capacities n \\ . 
- mena ‘ \\ 
Warrant Glass-lined Fowlers are backed by the : ‘ ‘ , 
' ' shines ala 
manufacturer. Electric heaters and gas : : ' whit 
) i x al 
heaters carry 20-year and 15-year 








prorated warranties, respectively 













P t r , ew Uo Mat type aut it ar 
Fowler is lowest priced of all non-corrosive tank ‘ ‘ 


t ‘ 4 , i ‘ t ' har 
water heaters now offered independent dealers = 










Delors — PU |S") MANUFACTURING COMPANY =)” niger; available : rus tone control and aver 


ahoga ak a ‘ rectiher ; 
18. 2545 5. £. Gladstone, Portiend 2, Oregon \-8 All-spee Victrola console eakers. Carleton has natural-grain 
Distributors eatures an automatic Pyroxylin cover i nahogar 
ao water Waete 4 anger n i with stand jlonde; Beacon Hill has wa 
WRITE for " Re te anne nal ny neer binet 


full details 
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35 Million homes are prospects for 


ELECTRIC BLANKET 


PRICED 
AT ONLY 


With prices going up everywhere, you 
can attract customers galore by fea- 
turing this fine quality, uncondition- 
ally guaranteed, completely UL tested 
and approved electric blanket—for 
only $27.95— including excise tax! 
Made by the World’s largest manu- 
facturer, LECTRICOVER blankets 
are guaranteed for a full year against 
defects of any kind, including moth 
damage. Nine concealed midget ther- 
mostats assure perfectly even distribu- 
tion of heat. Sensitive control box 
automatically adjusts itself to changes 
in room temperature, “Private-Eye” 
glow-light helps locate switch and 





14 | A feces ° 


temperature selector in the dark. 

Luxuriously made and finished, 
LECTRICOVER Electric Blankets 
come in 6 exciting decorator colors 
with matching 6-inch rayon satin 
binding. One of the greatest values 
ever offered. Get your order in now 
and be sure of an adequate supply of 
LECTRICOVER Electric Blankets to 
meet your winter and Christmas gift 
needs, Check with your local distribu- 
tor today for the best deal in electric 
blanket history! 

Look for — and tie in with — the 
local newspaper and radio advertising 
for LECTRICOVER in your locality! 








Cash in on this big untapped market 





Specially designed for LECTRICOVER, 
here’s a two-unit metal display rack which 
really puts you in the big-profit electric 
blanket business. 

It occupies a minimum of floor space-~ 


your blankets out into the full 
ustomers, where they can see, 


but it gets 


view of your ¢ 


purchase merchandising with the big wallop 
and the bigger profits! 

Your local distributor has all the facts 
on how you can put this LECTRICOVER 
Electric Blanket display to work for you. 
Check with him today—and get set for the 
big fall-winter volume with this proved 








inspect and buy them. And that’s point-of- profit-builder, 


DISTRIBUTED EXCLUSIVELY THROUGH ELECTRICAL 
HOUSEWARES DISTRIBUTORS 





LECTRICOVERS, INC., 330 Fifth Avenue, New York 1,N. Y. + Wisconsin 7-4100 
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The lamp that helps 
housewives (and you) 
CLEAN UP! 


. guhaeg: CLEANERS, and many other 
types of appliances, take on extra 
sales appeal when they're equipped with 
General Electric large, miniature, and glow 
lamps. These lamps can add convenience, 
safety, or novelty—and at small cost. They 
make your product stand out from the rest, 
help it sell faster and at a better price. 
For help in selecting the best General 


Electric lamp for your product, 





consult your nearest G-E Lamp 
district office. Or write Lamp 
Department, General Electric, 


Nela Park, Cleveland 12, Ohio. LAMPS 











You can put your confidence in — 


GENERAL @@ ELECTRIC 
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RADIO 





PHILCO Redio-Phone Console 
Philco Corp., Philadelphia, Po 


Model: No. 1734 radio-phono with 
FM-AM radio 

Selling Features: 7 tube AM-FM 
radio plus rectifier; 3-speed built-in 
dual aerial system; 12 in. high fidelity 
speaker; and 3-speed deluxe automat 
record changer that plays all sizes; 
Federal American console, mahogany 
with boxwood inlay and brass grille 
Electrical Merchandising, Oct. 1950 





S-W Radio-Phonos 


Stewort-Warner Corp., 
1826 Diversey Pkwy., Chicago 14, ill 


M ode 9154-C and 9150-D radio 
binations 

ecatures No. 9154-( AM 

r racho-phono has 3-speed 


Honduras mahogany cabinet; 
‘ ussis with 5 tubes and | recti 
urge, wide-range PM speaker; 


seTIAl 


\ 150-D AM-FM radio console 
- ced | » that plays all rec- 
is and 1 ed aut atICALLY 
tut rectifie 1 hassis: built-in 
rM a AM acrial H ra na 
4 ‘ \ ant | brass 
' . 154 $169.95; N 
1 > ’ 





ZENITH Radio-Phono Console 


Zenith Radio Corp., 600! West Dickens 
Ave., Chicago, 39, Iii 


4 new Zenit radio- phot 
wnbinations —May flower, 
ever Hill, Tudor and Classic 


selling Features: All models feature 
new Cobra-Matic variable speed 
hanger; Zenith-Armstrong FM and 
Zenith’s Long Distance AM recep- 
tion; Beverly Hills, Tudor and 
Classic have a super-Alnico 1213 
speaker, which is 2} times more sensi- 
tive; Radiorgan tone control designed 
to give a choice of 64 tonal combina- 
tions; built-in antenna systems in- 
clude a Wavemagnet for AM and a 
Light-line antenna for FM; May- 
flower has 7 tubes; other models have 
9 tubes; cach set has an additional 
power rectifier; all have 3-gang tun- 
ing and tuned radio frequency. 

Mayflower has a walnut or cabinet 
with mahogany veneers with English 
Antique door pulls 

Beverly Hills has modern cabinet 
of Gold Coast Ireme’ solids and ve- 
neers with brushed brass door pulls. 

Tudor, 16th Century English ma 
hogany veneers cabinet 

Classic has a Chippendale cabinet 
of swirl mahogany veneers with Dark 
Dover antique finish 
Prices: Mayflower, $199.95 in walnut 
and $229.95 in mahogany. Beverly 
Hills, $299.95; Tudor, $279.95; and 
Classic, $329.95 
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MOTOROLA Clock-Radios 


Motorola, Inc., 4545 Augusta Bivd., 
Chicago 5}, til 


M + serie Rad Lar 1 
ach 
Sellin ” Combinati radi 
and alarn locks; N 5C4 and 5C5 
ave alt Af appiia mitlet whicl 
a “ ed wit household 
appliane " rece ted times: for 
est gree \ abinets. 5C1 and 
5C3, wit t A.C. appliance tlet 
re and wa t ‘ tively 
Pr s: I $29 336.9 








SYLVANIA Radio-Clock 


Sylvania Electric Products, Inc., 
1280 Main St., Buffalo, N. Y 


S ania rad Tune 
4M 
, 4 Stud 
1] ? 
‘ 
‘ ec al 
v a i al alt 
ava A Kany al! 
y € i a +i 
, hop T det 19% 
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First in a Series of DuMont product information messages 


How the Sensituner* helps you 
tune in IV sales 


The DuMont Sensituner 

heart of the famous Ou Mont 
Teleset* 9 
sharpest! tuning over 


and FM bands 


ves highest 
goin 


oll TV 


Tue Du Mont Hanover 
complete lime 
Du Mont television receivers 


one of a of new 


Tue SENSITUNER, above—just one exampic of 


ing over less frequently used portions of the 
the extra television values that make the 


dial, yet provides precise tuning to desired sta- 


ELECTRICAL 


Iu Mont franchise so satisfying. An improve- 
ment on the famous Du Mont Imputuner,” the 
Sensituner has added a fourth tuned circuit 
which gives greatly increased gain and selec- 
tivity. This extra circuit uses every bit of the 
signal and greatly improves the signal-to-noise 
ratio—an important feature particularly valu- 
able in weak signal areas. 

Ihe Sensituner provides continuous tuning, 
not only over the entire TV range but also cov- 
ering all FM broadcast frequencies. [t has a 
speed-up mechanism which allows rapid tun- 


‘y 
4 4 
ut 4 


#L © 


You'll do better with vm ol MOM Television’s most coveted f 


1950, Allen 6. Du Mont Labo 


stories, inc. Television Receiver Division 


MERCHANDISING—OCTOBER, 1950 


East Paterson, N. J 


tions. Like the entire Du Mont Teleset, it rep- 
resents the finest performance obtainable. 


Every Du Mont contains the most advanced 
circuitry, oversize parts, extra tubes, better 
shielding, wider component separation. Every 
Du Mont is subjected to the most rigid quality 
control in the entire television industry. 


That is why DuMont — first in television, 
only in television — means more prestige for 
your store. For these extra television values 
are the hallmarks of Du Mont. 


Mie 


LL Way 


* Tede Mork 


ranchise 


ond the Du Mont Television Network, 515 Madison Avenve, New York 22, N. Y. 
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THIS STANDARD DISPLAY IS A 


COMPLETE CHIME DEPARTMENT 


Get into the profit-making door chime 
business with this attractive disploy 
board. Your customers will see and 
heor the various models ond actually 
sell themselves. Beautiful, traffic-stop 
ping Rittenhouse Disploy Boords are 
complete chime departments in them 
selves. You will have a chime suitoble 
for every type home from cottage to 
mansion 

Each model chime is labeled with a 
separate descriptive fact tag thot 
emphasizes outstanding features. Every 
boord is completely wired, with push 
buttons, transformer, and plug-in cord 
You can get a new display boord 
now for the price of the chimes alone 


© choose fr 


MILLIONS OF PROSPECTS Witt 
mil ‘ f these home 


magarines will see ads Rittenhouse Do 


y will be asking for them. Be sre toh 


CASH IN on the line 
that has everything 


* GOLDEN TONE * VARIETY OF MODELS 
* SMART STYLING * POPULAR PRICES 


More door chimes are sold during the Christ 
nos season than at ony other time of the 
year. Get your shore of the business in your 
community by featuring Rittenhouse the 


ine the public knows best 


SEE OUR NATIONAL ADVERTISING 


Chimes this fall 


ave them nm stock. 


0 {4 TTUUAL DOOR CHIMES 


THE RITTENHOUSE COMPANY 


ine 90 Owen YW. Heneoye Fails. N. FY 
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4-tuber including 
2-gang variable con- 
nent agnet speaker 
dc. superhet ; 


resembles a 


Fd 
G-E Radio-Phono Consoles 


General Electric Co., Electronics Park, 
Syracuse, Y 


ZENITH FM-AM Radios 
Zenith Radio Corp., 600! W. Dickens Ave., 
Chicago 39, ill 


~ er-Meda 


h/M-AM 


SYLVANIA Table Radio 


Sylvania Electric Products, Inc 
1280 Main St., Buffalo, N.Y 
‘ S10H ta al MOTOROLA Radio-Phono Consoles 
ad Ava Motorola, Inc., 4545 Augusta Bivd 
t Chicago 51, till 


ARVIN Radio 
Arvin Industries Inc., Columbus, Ohio 
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COFFEE GRINDER 
ATTACHMENT WINS 
WIDE INTEREST 





Reintroduction of the coftce grinder 
attachment for the Hamilton Beach 
Food Mixer has « wide attent: 


trom the trade, consumers and edi 


t 4) writers “ s Magazines 

M and more pe « are coming 

to know how much more flavorsome 
sh gr nd coffee is, especia 


where coffe isn't 


J ; tor it grows stale one 
horne iprnent edit said The 
p tyt rchase © to attach 
t od mixer at this modera 
j > $7.25 Deny and West 
Zz gt terest a large numbe 
at mers 





Retailers who have the coffee 
rrinder attachment on display with 
Hamilton Beach Food Mixer 

rt considerable consumer interest 
ind worthwhile sales The coftee 


rt ! as well as the other Hamilton 
B ittachments meat grinder 
redder and pea huller-bean 

ind the new low-price power 
featured i nsumMer 
g October Better Homes 

( f ’ ling to the Hamil 

r Tee tis g department 


CALIFORNIA DEALER 
LIKES EXTRA 
PROFIT MARGIN 


I 1S. Meyer, Pasade 


1 appliance 


lealer, recent expressed his appre 
ator { the extra margin of profit 
makes Hamilton Beach Food 
Mixers over that allowed on com 
etitive mixers 
I noticed your advertisement dated 
August 195¢ and would like to 
mment relative to it,’ Mr. Meyer 
rote the factory I have been in 
the appliance business for many 


ears and have always found Hamil 


Beach not only to make excellent 


lucts but always providing a 
e-than-average markup for their 
tail dealers. We dealers are al 
s squawking, and rightful 


nore markup. So this one 


stead of squawking, I want to send 
HURRAH f Hamilton Beach 
I know I speak f many dealers ir 
g ‘Thanks b gger and 

rk 
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EASIEST spetn contror 


MIXGUIDE puts 10 tested speeds r aN 
right under the thumb, right under the ~ 
evye—magnifed for flash reading. No 
stopping to change speeds, simplicity 

itself, and what a cinch to demon- 

strate’ Easiest to use .. . easiest to sell 


yb 
ihe. EASIEST rortasusry 


New, lighter beater unit glides off the 
sand for use atywhere. No triggers, 
canches, or latches Easy off, easy on 

. with owe hand. Here's extra use 
tulness—added reason for purchase 
Easiest to use easiest to sell 






A 


EASIEST overation 


The hand that holds the 
mixer sets the speed. Leaves 
the user's other hand free to 
hold a pan or add ingredi-. 


ents. Only Hamilton Beach 
offers such complete con: y 
venience. Easiest «@ use 


easiest to sell 


SN 





EASIEST swicinc 


Juice, strained free of seeds and 

‘ pulp, flows directly into serving 

¥ glass. Nothing extra to wash 

Rustless extractor lifts out for 

easy cleaning. No strainer to 

scrape or scrub. Easiest to use 
easiest to sell 


ixette 


~4 


EASIEST wo. contror em, 3 


Shifts ever-turning Pyrex bow! 
while beaters revolve. Gives even, 
thorough mixing without stopping 
the motor or touching the beaters 
Watch your customers go for this j 
Hamilton Beach exclusive. Eaniest 

to use easiest to sell 


HAMILTON BEACH 


A PROVED BEST-SELLER! A tast- 
mover wherever it's featured. 
Broadens your mixer market— 
helps you cash in with the 
$17.75 people. Hangs on the 
wall or fits in a drawer. It's 
the only 3-speed portable with 
one-hand operation. Yes, and it 
beats everything any other 
mixer will—regardless of size! 
Ia price, in performance, in 
smart packaging it's a gift- 
item natural. 


‘ 
, 


4} 
— 










=o 





$1775 eeran 


($18.25 Denver ond West ) 
tnctudes gift box, brocket, ond crew, 
tor wall mounting 


HAMILTON BEACH 


Hemilton Beech Co., Div. of Scovill Mig. Co., Racine, Wis 


PYREX MIXING BOWLS 


User can mix, bake, serve, and store foods in 
the sarne bowl. Saves time, saves dishwash- 
ing, and which of your customers doesn't 
love that idea’ Pyrex Ware is also useful 
in many ways other than with the mixer. 
Easiest to use easiest to sell. 


WH) 


Hamilton Beach Food Mixer Pays Top Profit... 38.18%! 
94,032,513 Ads Sell Hamilton Beach Products This Fall! 





The advertisement Mr. Meyer referred Hamilton Beach Food Mixers, Mixettes and have found that the features which make 
to featured the fact that Hamilton Beach | Vacuum Cleaners in October, November out food mixer so easy to use attract a very 
paid 38.18% profit, over 2% more than and December issues, according to recently high degree of readership among both men 


competitive mixers released schedules 


BiG AD CAMPAIGN 
BREAKS IN OCTOBER 


More than 94-million advertisements in 


and women,” said a Hamilton Beach execu- 


Publications to carry the ads include tive. “So we continue to spotlight Mixguide, 


Bow! Control, Easy Portability, One-Hand 
Operation, aloag with the well-established 
Hamilton Beach quality story.” Mixette ads 
will feature compactness and convenience 


The Saturday Evening Post, Ladies Home 
Better Homes @ Gardens, 
wan Weekly, Woman's Day, True Story, 
Modern Brid¢, 
House Beautiful and Successful Farming 


Journal Imer 


Today's Woman, Living, 
of the smaller mixer in smaller kitchens. 


Easiest to use” will be continued as the “Deep-Cleaning” will be the theme of the 


national magazines will sell 





theme for the food mixer advertising, “We vacuum cleaner ads 


leading 


Advertisement 
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Better...by Design! 


The RAPIDAYTON 
JET PUMP LINE! 


The new RAPipayTon Jet Pumps are designed to 
give dependable, trouble-free service. They're avail- 
able now in a bigger range of sizes—all better in 
design and in salability. They all have one basic 
design, and can be adapted for either shallow or deep 
well service simply and easily. Use the coupon to get 
complete details 




















Vertical Jet Pumps— 
RAPIDAYTON has a com- 
plete line for both deep 
and shallow wells. Vertical 
pumps come in sizes from 
4 bh. p. up to and includ 
ing ' h. p. Available 
with any size tank 





Horizontal Jet Pumps 
There's a full range of 










muxlels for either deep or 
shallow well service 
RAPIDAYTON horizontal jet 








pumps range in sizes from 


Va h. p. to th. p. inclusive 






























































Rapidayton ‘Package 
Systems". The new line 


features horizontal jet 
































pumps for both deep and 
shallow wells—with pump 

















mounted on a horizontal 











tank when a package sys 











tem” is required 
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THE DAYTON PUMP & MFG. COMPANY ; 
¢ 
\ 
\ 
( 























Dept. EM, 500 Webster $1., Dayton. Ohic 


Please send me complete details and prices on 
RAMDAYTON Line of Jet Pumps 














the new 

















mame 
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SYLVANIA Portable Radio 


Sylvania Electric Products, inc., 
1280 Main St., Buffalo, N.Y 


Model: No. 430L portable radio 


Sellmg features: 4-tube model opet 


ates on a d or with batteries; 
weighs 54 Ibs. including batteries; 
black simulated Morroco covering ; 


weatherproof, washable, cane-colored 
basket weave plexon grille cloth 


Electrical Merchandising, Oct. 195 




























PHILCO Radio-Phono 
Philco Corp., Philadelphia, Pa 


Mod N 1330 table radio-phono 
Selling Features: AC superhet circuit 
as 4 tubes plus rectifier; new Phik 


er resistor climinates burnout 





wer shortages: built-in loop 


acrial ; dynamic speaker ; 3-speed auto- 
matic record changer; plastic cabinet 
mahogany with gold trim 


is 


trical erchandising, Oct. 1950 





$-W Table Radics 


Stewort-Warner Corp., 
1826 Diversey Pkwy., Chicago 14, Iii 


} 9151-A and 9152-A, B and C 
Seliing Features 9151-A AM-FM 
table radio has 2 built-in antennas; 
wide channel FM tuning; Alnico 5 


PM speaker; 7 tubes, 1 rectifier; 2 





t beige and brown plastic cabinet 
ransiucent imdicator enclosed in 
pia 5 VCAS NAL 
152-A, B and C, are a.c.-d.c. table 
wit Alni 5 PM speaker; 
mu op antenna; 4 tubes plus 1 
rectifier; plastic cabinets A, black; 
B, brown and C, brown and ivory 


Prices: No. 9151-A, $69.96; 9152-A, 
$28.95; 9152-B and C, $29.95 each. 


Merchandising, Oct. 1950 





OCTOBER, 





1950—ELECTRICAL 





G-E Clock Radios 


General Electric Co., Electronics Park, 
Syracuse, N. Y. 


Models: 8 new clock radios with new 
cabinet design and 5 colors, Nos. 510, 
S511, $21, 522, 515, 516, $17, 518 
Selling Features: All have “wake-up 
to-music” timer features; 6 models 
also have automatic radio turn-off 
switch and “electronic servant” fea- 
ture—an outlet at back of cabinet for 
plugging in appliances which can be 
operated automatically at predeter- 
mined time; all models have 4 tubes 
1 rectifier; and a G-E self-starting and 
self-reguiating clock; large Dyna 
power speaker and built-in antenna. 
Prices: Nos. 510 and 511, $29.95; Nos 
515, 16, 17 and 18, $34.95; Nos. 521 
and 22, $49.95 

Electrical Merchandising, Oct. 1950 










G-E Table Rados 


General Electric Co., Electronics Park, 
Syrocuse, N. 

Models: 7 AM table radios and an 
AM-FM model—Nos. 400, 401, 402, 
404, 405, 410 and 411 AM; No, 408 
\M-FM 

Selling Features: Dial-beam tuning 
featured in leader models—400, 401 
and 4ll—a traveling beam of light 
spotlights stat merals as dial in- 
dicator is turned; plastic cabinets in 
brown (400), Persian red (411) and 


ivory (401) 
cabinet of striped 







No. 410, a wood 
mahogany veneers with contemporary 
styling; this model and 2 others (404 
and 405) in mahogany and ivory plas- 
tic incorporate tuned 3-gang circuits. 

No. 402 in mahogany plastic. Nos. 
400, 401, 411 and 402 have 4 tubes and 
1 tube-type rectifier 

Nos. 404, 405 and 410 have 5 tubes 
and one tube-type rectifier 
Prices: Models 400, 401 and 411, 
$19.95; No. 402, $24.95; No. 404 and 


405, $29.95; No. 410, $39.95: No. 408, 





trical Merchandising, Oct. 1950 
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Arvin! 
V7 Velvet Voice Radio 


You can Aear the difference! 


ARVIN MODEL 450.1 — The outstanding 5-tube val- 
ue of all time! Eye-catching beauty, ear-thrilling 
Velvet Voice tone! AC DC superhet, 5 tubes includ 
ing rectifier, Alnico speaker. Underwriters’ listed 


9995 


MODEL 451-17 — Saine chassis, with edge-lighted lu- 
cite dial, lucite knobs, finish-o-gold ap 
pointments, in Willow Green, Ivory, Eb- $97?" 
ony, or Sandalwood, ilustrated ‘ 












ooo ea Ree Pape my 










¥ This Christmas... feature the 


most Beautiful and Complete Radio Line 


Seven great national magazines are telling mil- these beautiful Arvin Radios into your own news 
lions of readers about the high styling, the breath paper advertising— into your windows — into your 
taking beauty and prime performance of Arvin store displays! Cash in on the universal Christmas- 
Velvet Voice Radio this fall. And in every ad, shopping desire for top quality at a big-value 
Arvin value is stressed again and again. price! Use Arvin’s powerful displays and free mats 


Make the. most of this terrific selling help! Get to clinch attention—and build sales and profits! 







A COMPLETE LINE OF 37 SETS FROM $13.95 TO $179.95 






















ARVIN MODEL 481-TFM..Queen of all table 
model FM AM receivers, brilliantly styled, with 
8 tubes including rectifier. Straight AC circuit, 
4-gang variable condenser. FM tunes easily as 
AM. Heavy duty magnetic speaker. Built-in AM 
loop antenna, FM antenna 


*A92. 


MODEL 480-TEM — In choice of 4 colors: $5495 
Rosewood, Willow Green, Sandalwood, 
Ivory 


Write, wire, or phone for distributor's name 


ARVIN INDUSTRIES, Inc. 
All prices subject to Columbus, Indiana 
change without notiwe) Formerly Noblat-Sparks Induatries, ine.) 
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10 tte tine 
thie 


BIG MARK UP for extra profit—-puts more cash 


prot pu 


of “f 


Gor 


44 
. 


~ e-, 


in your pocket 
COMPLETE LINE of table appliance ruality 
built for long, dependable service 


PRICED TO SELL the big mass market wit! 


; 





— 


fast turnover 
ENTIRELY NEW and up-to-the-minute in le 


packed wit! tiles appeal 


ond Regvior 
“hr? 


Get set for your most profitable season with a com 
plete stock of Dominion Table Appliances. 


AYVANARME THRECIH Ww RfPUTARLE RisuroRs 


’ THE NA Mm 


Dominion 


Corn Popper 


ELECTRIC CORPORATION 


Mansfield, Ohio 


cores so eel ~ <-> 
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AMPRO Tape Recorder 


Ampro Corp., 2835 N. Western Ave, 
Chicago 18, lil 


— z 
43 magnet recorde 





we: No 
yelling Features: Records 2 full hrs 
1 7-in, dual track tape; tone control 
playback and an instant stop switch; 
tor playback and an instant stop 
switch; weights 17 Ibs.: 5 x 7 in 
speaker; high fidelity ; 
clude foot control; earphone; micro 
/ 


phone and 


accessories it- 


speaker extension wads ; 
matching transformer vynilite slip 
over and auxthary speaker ; motor re 
wind reverses a 7 in. tape in 4 min; 
nanual rewind can be used to accu 
rately spot sequences on tape; con 
sumes 0 watts when motor ts r 
power output 2 watts; tape spe 


ies per second 


Price: $109.50 


trical Merchandising, Oct 19M) 





WEBSTER-CHICAGO Wire Recorder 


Webster-Chicago Corp., 5610 W. Bloom 
ingdale Ave., Chicago 39, Ii! 


Portable recorder No. 288 
, Features Newly d ed 
msole response” sound systen 
proved amplifer circuit; mort 
position has been added 
hsten to actual recording 
1s being made; six spools 


} ol 4 
now be carried in the case. Re rd-() 
Magic automatic controls; superse 
tive microphone ; burgundy leat 

wered carrying case; weig! 
Replaces model 180 
Price: $149.50 
ctrical Merchandising, Oct. 1950 


BERLANT Tape Recorder 
Berlant Associates, 9215 Venice Bivd., 
Los Angeles, 34, Calif 
we: Berlant Concertone n 
tape recorder, No. 401 


mg features: Instant 


Lie 
t [x A f ling 
Separat Ca tor g ICN y 
eT i i x Wal 
at ‘ R t dy 
i 4 Be rd 
‘ 4 A Anecou t 
; 15-is ear 
‘ i t aly « 
a andard 7 r NA y 
kly | t 
rta 
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Cudemalte Git Kithijé *unys 


can be obtained under these famous trade names... 


Gas ranges, percentage-wise and dollar-wise, 
produce for you the best return per $1000 


invested in any major appliance stocks. 


Get out your own books—compare your gas 
range mark-ups with other major appliances. 
Consider gas ranges’ greater acceptance and 
quicker turn-over. Look at gas ranges’ lower 
sales and service expense. Check stock obso- 
lescence, trade-ins and all the other profit 
factors. Then you will see that putting gas 
ranges first in your appliance displays and 
first in your sales effort makes dollars and 


sense in any kind of a market. 


HOW TO GET 
THE MOST OUT 
OF ‘1, 


000 


And here's another profit factor your books 
will show you—automatic gas ranges built 
to “CP” standards pay you as much as 30% 
more net return per unit sale. 





Automatic gas ranges built to “CP” stand- 
ards are the top profit models of the 
top profit lines. “CP” is the nationally recog- 
nized buying guide to automatic, clean, cool, 
fast, carefree cooking — the symbol your 


customers will look for on your sales floor. 


Never before has it been so important to 
make top profits on every appliance you sell, 
Ask your gas range manufacturer to give you 
the facts on the gas range profit story. 


“CP” is the top buying guide and the top profit builder 
in the major appliance field today and every day. 


AB GLENWOOD ORIOLE 
ACORN GRAND PERFECTION 
BLUE-BONNET HARDWICK ROPER 
CALORIC INGLIS-TAPPAN SPARK 
CLARE MAGIC CHEF TAPPAN 
CROWN MAYTAG DUTCH OVEN UNIVERSAL 


DETROIT JEWEL 
ESTATE OCCIDENTAL 
GAFFERS & SATTLER 


MOFFAT-ROPER 


ODIN BEAUTYRANGE 


GARLAND O'KEEFE & MERRITT 
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For all types of gases, in cities, towns and on farms. 


WEDGEWOOD 
WESTERN HOLLY 








Gas APPLIANCE MANUFACTURERS ASSOCIATION, INC. * 60 £. 42nd St., New York 17,N.Y. 















































puoston” WHO HAS THE 
HOTTEST DEAL 
OF THE DECADE? 


v6 













+ 


ta 


NOW RCAVICTOR 


HIS 
TO SELL 


THE BONUS DEAL gives your customers top 
value for their money—gives you extra oppor- 
tunities to sell records and instruments. Bonus 
Book given with each 45]J brings customer 
back to your store every month for five months 
to select his bonus “45” record for that month. 
It gives you five extra chances to sell the same 
customer. 













BOTH FOR 


ad WA 


OCTOBER, 


WIS MASTER'S VOICE 
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You 
HAVE! 


GIVE'S YOU... | 


PLUS THIS i tes td Os 
TO SELLIT! oo Jens 


Now RCA Victor adds to its line-up | 



















of top advertising power the extra 
smash of the radio show that’s bee — 
come part of America’s language—the 
famous, the one-and-only “$64 Ques- 
tion” (Take It Or Leave It). A top 
deal and a top show—equal top profits 

for YOU! 


WV 


GET IN ON /’7. 
THE BONANZA! 


Ask NOW for Special Tie-in 
Merchandising Material to Link 
Your Store With the Power of \ 


AND—ON TV—“Kukla, Fran & Ollie’ Mon. and Fri., NBC-TV Stations 
Plus special LIFE Magazine campaign and local newspaper support 
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NEW POSITIONS 


Whirlpool Corp. 





Westinghouse Electric Corp. 


BIGGEST 


FRANKLIN T. GRIMES 


FRED 3. McCARTHY 
lr. Grimes | 


I 
manager 


ankli as t 

ton 

washers. He was formerly 
Distributing Mil 


Star Wholesalers 


sales pron 


ales promotion manager for the tele 


W esting 


radio dis wl 
Cort ey forn ate 

uM and Lone 

| } 

| 


been 


sion and 1 
lectri 
ad ais 
\ : 


th Phileo Cx . am 
rti wi t " 


Tele King Corp. 
Edwin We 


Bendix Home Appliances, Inc. 


O. A. Sutton Corp. 





ma: 


W. A. MecDONOUGH 


FRED KATHS 


ed Kaths has been n 


©. A. Sutton Corp 
1947 


advertising 


Sutton since 


Sutton M 


Domestic Sewing Machine 
Bendix Radio 
M art " 


‘ 
} 


Manufacturer salesman or dealer, you Il profit 
ny sales calls FARM Jou RNAI 
! tla ‘ \ ( 


by knowing hei 
/ them made Wrrte us for 


makes ul ‘ 
j ritory (State 


al, de 
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Shopyper-Hoypers lps Designed by 
Handyhot 


for Fast Turnover tn Your Store! 


Handyhot 
are great traffic builders. They offer 


every housewife the means of saving 
time and work during the course of her 


Handyfreeze 
One Quart Elochic Jco Cream FREEZER 


Handyhot 


day's activity. Handyhot appliances 
are “wanted” items in every home, 
by every customer you sell. Count 
on their “Buy Appeal” with your trade. 
These superbly designed products are 
the ultimate in convenience and utility 
at popular prices. Stock them, display 
them and watch them make fall and 
winter sales for you. See Your Handy- 
hot Distributor today! 


Cot. Ne 


} 18% 


A tetally NEW kitchen oppliance Beautiful — with 
* white plestic tub end chrome moter housing. Con 
enient — mokes ice cream whenever needed, easily, elec- 
ally. using ice cubes from standard retrigerater. (Stondord 

4 at ond 6 qt. models olso ovoilable.) 





ais 


rs Set it! Forget it! Shuts off eutemotically when clothes 

ere woshed. Mus loundering time-qvide fer veriews 
fabrics — stoinions steel tuh 7 gol. capacity holds three 
pounds of dry clothes 


Handyhot 


De Luxe JUICIT 


(Approved by Sunkist) 


Handyhot 
Elochéc CORNPOPPER 


Handyhot 
talomutic PERCOLATOR 


Mode! 
1904 


i 
C3 


7 pt fel now pt ty percol hes 
full 8 cup capacity changes ovtemeticolly trom 

gh to low heat when brewing is finished. Keeps coffee 
constontly at proper serving temperature. Aluminum finish 
with contrasting black plastic handle AC only — 600 Wetts. 


Cat. Ne 
2701 


sys 


Porcelain reamer—special stainiess steel strainer oscil- 
a otes at high speed — strains ond extrocts all the fresh 
© quickly and easily. Convesient on-off switch —AC only 


oe Pops comm in cooking coils without stirring. Me oils 
needed when removable agitetor is used Hos many 
other home uses: os utensil to heat soups, vegetables or to 
moke candy, ond os deep fot fryer. Full heat resistant gloss 
cover allows wotchi while cooking. Pepper bow! is of 
heovy gauge, polis oluminum Block plastic handles on 
popper bow! Separate Stove with easy grip handles permits 
use os table stove tor coffee-moker or small pots ond pons 
Removeble cord set, AC-DC—400 Watts —115-Voits 





Sees e@ ef ne aeseee ae « 


Handyhot 


C heal ly bby alter ALICE) 


WORLD'S LARGEST MANUFACTURER OF PORTABLE WASHERS 
Chicago Electri Manufacturing Company 


icago 38, Illinois 
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ONLY 


€VERHOT 


WAS THE 


Compottiol 


Beautiful gray plastic exterior 
with on-and-off switch and large 





temperature selector dial. All 
component parts mounted on 
Bach dial 


position is automatically illum: 


shockproof metal 


nated. Adjustments can be mace 
sound of touch i 


by sight 
the dare 


Cot. 922-72" x 86" Dvel contro! 
full size blanket) Warmth of each 
hell ef blenket may be regulated 
seperately if desired Retell price 
$49.95 

Cet. 921-72" « 86 
blenket. Single Comfertre! Rete! 
price $42 95 


Full site 


Cat. 923-66" x B46" Twin site 
blanket. Single Comfertroe!l Retail 
price $39 95 


All models available in Desert Rose 


Jupiter Blue, Berkshire Green 











f ELECTRIC BLANKETS 





AUTOMATIC 






With exclusive new Therm-o-loom 
---@n entirely new blanket textile, 
luxuriously soft...a joy to launder 


Something new —something beautiful to 


add fresh eye appeal keen customer 
acceptance to the always popular Everhot 


electric blankets! 


Here's a package to stop trafic when used 
for window or counter displays. A package 
that shows the product to advantage 

will help you to quick, profitable sales 
Has sharp gift appeal handles well 
for delivery It's all ready to help you 


blanket 


records! For early delivery on Everhot 


break previous fall electric 
electric blanket line see your Everhot 
distributor, or write or wire us. The 
Swartzbaugh Manufacturing Company, 
Toledo 6, Ohio 


~~ Swartzbaugh 


ro.tetsooao 








NEW POSITIONS 








Thor Corp. 





DANIEL J. BALES 


Janie }. Bales as lee arr 
ale nag Pheor k divis 
He ed | n 1949 as assistant 
ale nanage { the d He ad 

ev et active Ul iz area 
ite and trie 





J WILLIAM COSTELLO 


ce um ( ‘ as by Arnie 
ale notwr anag i Capehart 
‘ ( He was pre $ 
‘ 4 i ‘yy he) , 
; ‘ 
and 
' ‘ ' 
| ( 
\\ H : < " 
ix 
j 
}’ ( 


A. 0. Smith Corp. 


Murray Corp. of America 


OCTOBER, 
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Timken-Detroit Axle Co. 





T A. CRAWFORD 


i \ Crawford general manag 
¢ Timken Silent Automatic division, 


as been elected a vice-president of the 


limken- Detroit Axle Co He as 
Deer with the firm since 192¢ eg) 
ning as a retail oil € i a 
He 4 een g " nage ‘ e 
1044 

Five t nage C 
i Ke Silent Automa ave 
been amed ihey are I is M 
Clure | norther liana R T 
Macka westert New York H J 
\ aug weste Pe ania 
Meine Ss the I ina and 
Kentuck i FE. S. LeMoine, eastern 


GEORGE M. DOUMA 


Easy Washing Machine Corp. 
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Greatest Profit Opportunity of the Year! 
SENSATIONAL NEW 












CX-33 CHASSIS 
~~ 


Easy 
Accessibility 
Simplifies 
Servicing! se 





\ 


= 


10 | % } , 
costs! » DN Oe. 
| | { 4 3 Al 6th 
igh | 7 ie 


OUTSTANDING FEATURES! 


High voltage supply unit ~ located for easy servicing and 
complete safety. Fuse protected 










Ths , % 


Picture centering system — for casy adjustment. 
Hinged safety door -- for easy servicing 
Locking device for centering control—prevents tampering. 


Horizontal hold, linearity and drive controls — positive 
and fast-acung 


The new CX-33 chassis is super-powered ... revo- 
lutionary! This 23-tube chassis features incom- 


Polatenna phasing switch — convenient adjustment for 


parable long-distance reception—extends the = 
ps reception. 


operating range of the transmitter—opens up new 
markets for you. Gives interference-free opera- 


Standerd tuner — engineered to Capehart specifications. 


Centro! knob—casily removed for access to oscillator ad- 
justments. 


Service control panel with removable plate — for casy 
front-end adjustment. 


Picture tube ond safety glass — removable from front 


without removing chassis basy to clean easy to service, 


tion, increased sensitivity on all 12 channels, and 
positive control of all functions. Sound is auto- 


S © ON O&O Ween = 


matically synchronized with picture. 


Y wee 








tet CAPEHART-FARNSWORTH CORPORATION, Fort Wayne 1, Indiana 
om 


An Associate of International Telephone and Telegraph Corporation 
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a FURN act! 


59 95) 
over $ 

mo FOR 
seal 


The SUPERFLAME “Gift Superfan" pro- 
motion is completely planned for you. No 
red tape ' No complicated details ! You, too, 
can set new sales and profit records with 
SUPERFLAME! 


— a 
QUEEN STOVE WORKS, INC., Dept. £10 
ALBERT LEA, MINN. 

to kn 3! 


NEW POSITIONS 





Voss Bros. Mfg. Co. 


EUGENE BLUMENSCHEIN FT. PETERSON 


Mig. ¢ 


Norge Div. 
Borg-Warner Corp. 


Stromberg-Carlson Co. 


American Central Div., 
Avco Mfg. Corp. 


T R MATHEWS 


Rutenber Electric Co. 


G F. KEETON 


International Harvester Co. 
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The housewives who read Family Circle magazine are the same 


SOLD BY 12 LEADING GROCERY CHAINS 


CHAIN STORES CIRCULATION 
GUARANTEE look at the list of chains on the left. If one of these chains has a 
al 5 30,000 : a .s 
ee o .. 900,000 store in your sales center then you know that Family Circle 
Bohack 28) 50,000 ; 
cy mpc oaaee reaches your best prospects—the housewives who live and shop 
First National 1010 240,000 . t | | i 
Geum teehee one 05,000 in your neighborhood, 
Jewel 155 55,000 
Kroger 2130 500,000 
Red Ow! 702 55,000 ; ¢ 
Safeway * 2106 285,000 of housewife readers than any other leading women’s service 
Weingarten 25 25,000 
Winn & Lovett 170 60,000 
edifton Califorara Mowntam Midue ext New VYort 


ribwest, Wasbingion Rubmond. Canadian circulation mot Circle carries more articles on appliances and home equipment 


fold a3 4 wml 


housewives who shop in your neighborhood! Proof? Take a 
) g 


Month after month, Family Circle reaches a higher percentage 


magazine! And that's why Family Circle is one of the best maga- 
zines for advertising home equipment. Another reason: Family 














than any other leading women’s service magazine. 


FAMILY CIRCLE DISPLAY CARDS 


identify your products with the 


So, if you want more housewives in your neighborhood to shop 


inhaling sdldnad sbialtinéliie Sas in your store—ask your manufacturers for advertising support 


housewife shoppers! in Family Circle. 


CASH-AND-CARRY CIRCULATION | | ERS 


ELECTRICAL MERCHANDISING—OCTOBER, 1950 PAGE 169 


WF 
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White Sewing Machine Corp. 


S. P. McCHESNEY, J® 


Samuel P. McChesney, Ir. was re 
cently appointed advertising director 
for White Sewing Machine Corp. He 
wa formerly with the {merican 


@ SAFE FOR YOUR CUSTOMERS " 


Would you sacrifice safety in your home for instant—but danger- 
ous radiant-type heat? Then why sell danger to your customers? 


Sylvania Electric Products, Inc. 
They, too, want safe heat 


the type provided by Electresteem- 
the original steel electric steam radiators. No exposed wires, 
elements or flame that might cause painful burns. No gas to 


cause worry of possible monoxide asphyxiation 


True, one Electresteem won't heat a ball room—just as one 
fan won't cool a ball room. But an Electresteem produces more 
safe heat for less money than any heater on the market 


@ SAFE FOR SALES AND TURNOVER 


Dramatic ads in LIFE, LADIES’ HOME JOURNAL and LOOK 
this year . . . 40,000,000 will read about—want to buy. You'll 
sell your Electresteems early. Order now! 


&lectre§ steem 


PORTABLE ELECTRIC STEAM RADIATORS 


ales engineer 

ni division of Syl 
’roducts, Inc 

andising manager. Ulm 

staff of the elex 


1945 as a sales engineer. Prior 


has been 


tronics divi 


been associated with the 





“EASY TO SELL 
ONE OF THESE ““SEXTUPLETS’’ 


for any room that’s HARD to heat 
Homes * Motels *® Hotels 
Offices e Cabins * Hospitals 
Shops * Apartments * Watchman's 
Theater Ticket Booths Shanties 


4 Doctors’ Examination Rooms 

















new! & 
‘51 At 


renders Deluse 
10 te 24 HOUR 10 te 24 4 


VAPORUIERS $5.95 VAPORIZERS $6. 95 





AM HEAT 


ae || fips 


6 BABY BOTTLE ALL PLUG MEANS 


STERMIZERS $7.95 


BABY CHEF, 8 


M. SANDWICK 
BOTTLE WARMERS $! 99 


EXTRA PROFITS 


FOR YOU! 
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DISPLAYS and 
40% DISCOUNT 


are yours without placing 
a trainload order!..... 


ens 


H 
x 
z 
4 
4 
A 


Meet Arvin Annie, Star Salesman 


Arvin Annie is the new identifying symbol including a big colorful window streamer 
for Arvin Electric Housewares. Cute as a is free and prepaid to registered Arvin, 
button and fresh as paint, she gets attention dealers. If you haven't received yours, mail 
wherever she goes. Annie is being introduced the coupon below, and put your Arvin 
to millions of housewives in a smashing Annie display in your ahedwen and on your 
color page in the October issue of Ladies counters now. Ideatify your store with the 
Home Journal powerful Journal advertisement and get 
The Arvin Annie display of seven pieces extra volume, extra sales and extra profits 


Electric Houseweores Division 
ARVIN INDUSTRIES, Inc., Columbus, indiane 


Gentlemen: I'm an authorized Arvin dealer selling the following Arvin products 


omplete Arvin Annie display for my windows and counters 


Arvin Annie 
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Westinghouse 


Now that Westinghouse has taken the wraps 
Blanket, 


W estinghouse dealers can offer a complete 


off a brand-new Electric only 


selection of all 3 types of electric bed cover- 


ings. You can offer this selection, Mr. Dealer, 


Why only 


that is all it takes to offer customers: 


with only items! 


1. A Choice of All Types 


of electric bed coverings 
2. A Choice of Colors 

n Blankets and Comforters 
3. A Choice of Use 

m double or twin beds 


4. A Choice of Controls 


either single or dual Blanket Control 


(Bionket Controls are packed separately to give 


you this flexibility without d 


oubling y 


bur inventory 





YOU STOCK ONLY 7 ITEMS 
to sample and display the complete line! 


WESTINGHOUSE ELECTRIC CORPORATION 
Mansfield, Ohio 


Appliance Division 


Plants in 25 cities Offices everywhere 


7? Because 

















4A pROFIT-REASONS 


WHY IT PAYS TO STOCK AND SELL 
WESTINGHOUSE ELECTRIC BED COVERINGS 


* 


* 
. 
* 


The only complete line: Electric Blankets, 
Electric Comforters, Electric Sheets 


Minimum inventory—only 7 items 


Selling features not found 
other line 


in any 


A line with a price range for every 
purse 


CALL YOUR LOCAL WESTINGHOUSE DISTRIBUTOR 
NOW! STOCK UP IN TIME FOR THE BIG 


yo 


SELLING SEASON AHEAD! 


Teel) me: )- SURE..IF ITS 
Pctingdhouse 
Westi ngh 


HBpe avec stiSife 


ewe | eee lee ee 
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Emerson Radio & 
Phonograph Corp. 








Youngstown Kitchens 





Seven new regio 


ave een appol 
fy 
m of Mull 
sarnett, | 


rgamzavon 





ite 






gst Kit ens 
Mig W 


T a Ilvanced 











Starrett Television Corp. 
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ELECTRICAL 


What does he mean—“‘One of us’’? 


You know what he means. Joe spells his name right. 
His religion is right. His folks come from the right 
part of the world. 


Yes, maybe Joe is O. K. 


But the fellow who says “He’s one of us” —that fel- 
low isn’t O. K. He’s intolerant. Blind, unreasoning 
prejudice makes him think he’s better than some- 


body else. 


In your employ there may be some prejua.ced folks 


like this. They may work for you... but they don’t 


work together with others for you. Not very well they 


don’t. And you ought to do something to show them 


Post these 
messages in 
a pudix 
place! 
Copies are 











OU en page ae eee eaten eth 
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how wrong they are. You ought to do it for America’s 
sake... for your own sake. 

‘The Advertising Council is asking you to join hands 
with it in promoting fair play to all regardless of 


race, religion or national origin. 


Display one of these posters in your office or your 


factory. Let men and women of good will know that 
there are other men and women of good will who 
believe as they do. 

Help make yours a more friendly community in which 
more personal and direct methods may flourish and 
take root. 


It will serve you while it serves America, 


write to 
THE ADVERTISING COUNCIL, INC. * 25 W. 45TH ST, MEW YORK 19, W.Y. 


4 non-profit orgaenizetion representing ofl pheses of odver+ 
teing, dedicoted to the vse of advertising in public service. 


sfecept or reject people on their individual worth. 
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Service with a System 
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moany handled 9.623 
492 were broug 
$131 required 


the 
pe alize 
expert on re 
natic washers, 
alone, a man who de 
li appli 
These 
appliance 
ave tine 
if they were to be 
a strange 
d out 
plied 
reputat on tor 
build 
The V ) rned together 
Urne , t ince the supe 
next Where 
here 1S Sur I ing taken picked 
SENSATIONAL WRINGER. re of. Th part handled 
Laundry Queen's great new Full-View. Full n t ive s bef of 
visibility Light Switch Control 


One-piece 
aluminum cover 


leliver 


less importa 


the greater efhcien 
Making Ports Pay Their Way " o : hip 
is been solved of $1 


ot 
th 


e bus 


oO people 
I 





INVERTIBLE AGITATOR. 
Laundry Queen's exclusive Duo-Dis« 


Loaded 
with sales appeal that customers can see 


TRIPLE GUARANTEE. 


Exclusive with Laundry Queen. A 


fast and sure 
sale closer’ 


re iin 


- ————e 


t . ¢ ; 
e . 1c 
When 
the customer 


effect that the 


NEWTON, IOWA 


received and is operat- 


nm page 176) 
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REMODELLING © lg 
WITH LIGHTING NE 


What can you do to modernize an old- 
fashioned, high-ceilinged house? 
Plenty, says Sylvania Electric Products, 


Inc., which produced these ideas to 


prove it LIGHTING FEATURE of Syivania’s TV-Sitting Room is the 13-inch deep cove on the for wall which 
contains two rows of standard 40-wott fluorescent tubes which furnish 10 footcandies of light 
just enough to watch the built-in television set in comfort 


’ 
HIT | 
7 Bae 


» 


~~ 


SNACK BAR was bui! 


de useful 


row how second floor alcove could 


focces * pte CONCEALED LIGHTING is port of the 


. ic concealed t ur Radia side of dressing table are closet 


. a decoration in the master bedroom. Glass panels on either 
doors Fluorescent strips behind frosted glass 


») three sides of 
the doors give 25 footcandies of light 








the bathroom: old fashioned tub has 


BOYS’ BEDROOM looks too nect to be real, but small fluorescents above each wall niche make toys 
i with glass fiber moteriol behind which are easy to find, and add a decorative effect. Student desks at each end of the beds use incandescent 
tubes. Towelrocks are lighted table lamps with 200-wott bulbs 
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Rumors 
or facts? 


You get the FACTS 
when you call GraybaR 


The appliance field today is buzzing with ques 
tions about shortages doubts about what the 
situation will be next month or next quarter. And 
so there are lots of rumors 

Don't go by the rumors. Get the available facts 
by calling the Graybar office nearest you. As a 
distributor of well-known lites of all kinds of ap 
pliances, throughout the nation, Graybar is con 
stantly in touch with their 


manufacturers—thus 


Appliance Department 
GRAYBAR ELECTRIC COMPANY, INC. 
in over 100 principal cities 
Executive Offices: Groybor Building, New York 17 


has the best possible knowledge of the appliance 
situation today, and the outlook for tomorrow. 

Graybar values your good will and won't risk it 
by giving you false or “scare” information. We 
want to help you. So we take the long-range view 
of your business—just as you yourself must do in 
order to prosper. 

That's why you're sure of getting the facts when 
you call Graybar. $095 


OCTOBER, 
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NEW SUBSCRIPTION ORDER CARD 


Enter my new subscription for ELECTRICAL MERCHANDISING . . 
for 3 years for $4. I'll send money on receipt of your bill £ Vi 


Position f dbf THE MODERN 
: 4 
/ CAWANISESNN 


‘2 


zu S ve Fe — 
COMPANY NAME BE — SELECTS 
Our business is ' | | . 
Above rates ere for U. S. and U. S. possessions ONLY. C0 A | OF-Equippe 
CANADA: %4 | year 0) 2 yearn $8) 3 years (payebie in Conedien or U.S. funds) 


LATIN AMERICA: $5 [) | year $8) 2 veers $10 C3 years 
OTHER COUNTRIES: $15 [) | year $25 (2 years $30 () 3 veers. 





PLEASE PRINT 





NEW SUBSCRIPTION ORDER CARD 


Enter my new subscription for ELECTRICAL MERCHANDISING 
for 3 years for $4. I'll send money on receipt of your bill 





Position 


re sched- by Roper because it means precision 


PLEASE PRINT 


OMPANY NAMI lanhattan cooking at a touch of the finger tips . 





= rated by assures time-saving and economy too, 
Our business is ! 


any—be since the exclusive Wilcolator “Uniflow” 
Above rates ore for U. S$. and U. S$. possessions ONLY. ’ 
CANADA: $4 (1) | yeor... $6) 2 years... $8 () 3 years (payable in Canadien or U.S. funds) ag among 


LATIN AMERICA: $5 [) | year $8) 2 years $10 (-) 3 yeers 
OTHER COUNTRIES: $15 [) | year $25 () 2 years $30 () 3 years 10-50¢ 


valve permits exceptionally fast preheat, 
Tomoting maintains cooking temperatures so pre- 
better living, will be 582 ultra-modern cisely that gas consumption is minimized. 
Roper Gas Ranges —- enabling every In addition, Wilcolator is so easy to serv- 
homemaker to enjoy fast, clean, thrifty, ice that costly service calls are eliminated. 


perfect cooking. When selecting the ranges you handle, 


And playing its part on every Roper profit by giving thought to these things 


. and to the example of Manhattan 
unit—maintaining oven cooking temper- 


SS lhe a FTP a House. For you, too, will find that utmost 
a es exac as *sired- Lh el ”~ : 

lator Oven Heat Control satisfaction in cooking equipment is best 
ato e ej A rh. 

assured by a Wilcolator-equipped range 


For WILCOLATOR has been specified line. 


SOME WELL KNOWN 
GAS RANGES USING WILCOLATOR 
FOR PRECISION CONTROL 


ROPER GAS RANGE 
MODEL 50-7306 


Avtocrot Gerliond Real Host 
Coleman Grand Roper 
Copper-Clad gag Royal Rose 
Guan Kalamazoo Toppan 

Detroit Jewe! Mayteg Universal 
Enterprise McClory Welbilt 
Estate Norge Western Holly 
Florence Prizes Wincroft 


























SWIPED IT OFF THE OLD LADY'S ELECTRIC 
ve T’S MUCH BETTER THAN MY OLD 
DASH 


‘Tt 
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Rumors 
or facts? 


You get the FACTS 


when you call 


The appliance field today is buzzing with ques 
tions about shortages . doubts about what the 
situation will be next month or next quarter. And 
so there are lots of rumors 

Don't go by the rumors. Get the available facts 
by calling the Graybar office nearest you. As a 
distributor of well-known lisies of all kinds of ap 
pliances, throughout the nation, Graybar is con- 
stantly in touch with their manufacturers—thus 


Applance Department 


GRAYBAR ELECTRIC COMPANY, INC. 
In over 100 principal cities 


Executive Offices: Groyber Building, New York 17 


GraybaR 


has the best possible knowledge of the appliance 
situation today, and the outlook for tomorrow. 

Graybar values your good will and won't risk it 
by giving you false or “scare” information. We 
want to help you. So we take the long-range view 
of your business—just as you yourself must do in 
order to prosper. 

That's why you're sure of getting the facts when 
you call Graybar. 5095 
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Keeping the Men Busy 
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») make every minute 
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Retail Textbook 


TECHNIQUES OF RETAIL 
MERCHANDISING. By John 
W. Wingate and Elmer O. 
Schaller. Prentice-Hall, Inc., 
New York. $6.65. 


What It's About 


' THE MODERN 
= MANHATTAN 
r SELECTS 


= 


No less than 582 families are sched- 
uled to lodge in dramatic, new Manhattan 
House——built, owned and operated by 
New York Life Insurance Company—be 
fore the end of 1950. Outstanding among 
the appliances they'll find for promoting 
better living, will be 582 ultra-modern 
Roper Gas Ranges — enabling every 
homemaker to enjoy fast, clean, thrifty, 


per} ec t co king. 


And playing its part on every Roper 
unit—maintaining oven cooking temper- 
atures exactly as desired—will be Wilco- 


lator Oven Heat Control. 


For WILCOLATOR has been spec ified 


ROPER GAS RANGE 
MODEL 50-7306 








Wilcolator-equipped 
ROPER 


AA rx = | 


by Roper because it means precision 
cooking at a touch of the finger tips... 
assures time-saving and economy too, 
since the exclusive Wilcolator “Uniflow” 
valve permits exceptionally fast preheat, 
maintains cooking temperatures 80 pre- 
cisely that gas consumption is minimized. 
In addition, Wilcolator is so easy lo serv- 
ice that costly service calls are eliminated. 
When selecting the ranges you handle, 
profit by giving thought to these things 
. and to the example of Manhattan 
House. For you, too, will find that utmost 
satisfaction in cooking equipment is best 
assured by a Wilcolator-equipped range 


line. 


SOME WELL KNOWN 
GAS RANGES USING WILCOLATOR 
FOR PRECISION CONTROL 


Avtocrat 
Colemon 
Copper-Cled 
Crown 
Detroit Jewel 
Enterprise 
Estate 


Florence 


Gerland 
Grand 
Hardwick 
Hert 
Koalamaroe 
Maytag 
McClary 
Norge 
Prizer 








Real Host 
Roper 
Royal Rose 
Teppon 
Universal 
Welbilt 
Western Holly 
Wincroft 


Wilcolator 


CcCOMPAN Y 








it 
HA PR 
Dy tl et 





SWIPED IT OFF THE OLD LADY'S ELECTRIC 
TOVE—IT’S MUCH BETTER THAN MY OLD 
DASH 
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Morton Equipment has reached an 
All-Time High in consumer demand 





Added proof of high consumer in- 


rerest in Morton cabinet sinks, 


‘ ved wall cabinet with s/id Pantryettes, base cabinets and spe 
, ai dd und “‘inside-oursice cialues lies in the tact that many 

‘ er demand for thousands of women have returned 
Morton ki en equipment has coupons from our 1950 national 
reached e highest volume in magazine advertisements. These 


prospects represent the finest pos 


sible sales-and-profit leads 


SELL COMPLETE SERVICE CENTERS 


Whenever you sell a Morton cabinet sink, 


a retrigerator or a range, sell Pantryettes 
, , ' 
and Morton base cabinets to make a con 
} ’ 


plete Service Center. This adds but a few 


agoulars to your customers § a} piance pay 





ments yet it Means added sak 


r yor For full detai S, aSK your 





MORTON 
MANUFACTURING CO. 


5125 West Lake Street 
Chicege 44, Il! 
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It Ain’t the Heat .. . 
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blowing outward from its top. At is Oo g 0 t to the opera 
tervals, the water container is emp ! a McFarlane 
before the ustomer eves and a ire t The t ectiot 
trial offer card passed out to the or ‘ that t “ tainer 
lookers i Ol lls aoih thik meetin 
The dehumidifier ts wn le 
salesman,” the dealer declares pro es ex 
wided it gets a fais iredcoes 5 f 
it in t é ‘ 
operation, you y iv 
thing it I g 
work , 
| ‘ ‘ 
Selling Points Are Many . 
Selling points for the dehumidifier 
¢ numerous and s la r gt i é tt 
the McFarlane ‘ t itely 
The first these is the perso thre t l I 
comfort angle,” \ McFarlane to fit 
Phere nothing wor tryit é 
* lay : 
, e elo z P ‘ and 
ng , ! nditior Flat Guarantee 
g ‘ f t : 
people don't like a ! ; 
preter not t ta i 
: eats : irge e. t Mc] es flatly 
unit because t + litt t " : , , , 
7, ’ \ 
justing then ve t t 
1 in a sp 
humidifier wi ake a 
= ou) ¢ 
room, playrox yr wor f : 
able ul dry, « 
1 ew t 
\ t 2 
therw ' 
s very low it y ' 
" . 
tl n ! i 
é \ t t ‘ 
mun lifier i ¢ ; 
~t an 1 \ in an : + 4! 
. } ) } that « are 
very iittie t iV ig ( 
of a house | . 
A third g t d 
tie ] ? t 
is the fact that t f . ‘ — : 
' " 
: AS i 
I i ~ 
' ect ft t t of 
t naterial tact 1 1 , 
. ; f the McFar ’ f 
very ittle attent . a tr 1 t ' ' , 
It ind ni W n NV t ¢ t la 
user it 1s erated l retrigera ‘ 
7 : oe 10 a pipe iob. a 
th prin e wit > & € Tt « s ; ’ ' 
= ng and restorat Dm on Vv labDi¢ 
cool ‘ ¥ room te erature A ‘ ’ 
100 k 1 the ¢ for ne the 
i y mov pa ‘aws § : ; i 
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v I 
Othe ur t . t of t 
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any art yf the fitt 9 ‘ ‘ ly , W 
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+o hen w ihe at al . eal ‘ pint ere and stud 
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price, to operational featur and to much water it would draw from the 
s, but such objections can a given period under certain 
. > io } } rr . ndition ¢} 
easily be met by t lealer w as ) ons and were thus able to dis 





studied this appliance and knows its cuss it intelligently and confidently be- 
true value.” f we began to sell it.” End 
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Scheduled Meetings 


ROCKY MOUNTAIN 
ELECTRICAL LEAGUE 
Fall Convention 
Broodmoor Hotel, Colorado Springs 
October 8.11 

































INTL ASSN. OF 
ELECTRICAL LEAGUES 
15th Annual Conference 
Copley Plare Hote!, Boston 
October 11-14 


NAT'L ELECTRICAL 
CONTRACTORS ASSN 
Annual Convention 
Biltmore Hotel, Los Angeles 
October 17.21 


NAT'L FARM 
ELECTRIFICATION CONFERENCE 
Melbourne Hotel, St. Lowis 
October 13-20 


SOUTHEASTERN ELECTRIC 


EXCHANGE 
Sale Cc 
Biltmore Hotel, Atlenta, Ga 
Octob 7 


NAT'L ELECTRICAL MERS 
ASSN 

Chalfont fon Hall 

Atlontic C 

November | 


APPLIANCE PARTS JOBBERS 
ASSN 


Execut £ , ting 
Detroit L D t 
November 16-18 


WEST COAST REFRIGERATION 
AIR CONDITIONING 
EDUCATIONAL EXHIBIT & 


CONFERENCE 
Municipal Aidit ” 
Long Beach, C 


November |7.19 


ELECTRICAL & HOME 
APPLIANCE SHOW 
Bureau of Radio & Electrical 
Appliances 
Balboo Park, Son Diego, Calif 
November 24 29 














IAEL Completes Plans 
For Boston Convention 


] gin 
tinue Sa day morning 
) 
gram i 

\ H idet f th 
AETI ) exter ezer, McGraw 
Hill Pu g ( W. V. Merri 
hue ( tr Co Arno 
] Walter Thompson Co 
Kenr 1 Backma Boston Better 
B iness B J i \err 

gara-M iw Pow { I 
N. Har x 
ta I k i 4 i 
atitnt D . . ; 










J]. Swackhamer, General Electri 

A business session at which divi 
sional hairmen and officers for 
1951 will be elected will be held 
4 
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HOUSEHOLD HITS HOME 


20,503, to be exact. That's how many lines 
Household bas added over 1949—capping the 
gain with the fattest September issue on record! 

There can be only one reason: more and more 
advertisers are finding that HOUSEHOLD HITS 
HOME! It gives them the Profit Combination of 
home families plus bome editorial—in the free- 


with the Protit Combination” 





spending bome communities of 25,000 and under, 
About those home families: the latest survey 
shows that 769% of Household families own their 
own homes. Match that if you can! 
Certainly you can’t match Household’s attrac- 
tive rate per page per thousand—$2.40, black 
and white; $3.20, four colors. 


Ze HOUSEHOLD seofet? combicalton 


HOME FAMILIES 44s HOME EDITORIAL 
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CONCENTRATED IN THE HOME TOWNS OF AMERICA! 
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BURGESS 
takes the (iF) out 
of Gift Profits 
with 2 VEW 


HOLIDAY (TEMS! 





Sales 
.. Boxed for Gift Appeall 


It's beautiful and practical! It 
will be America’s favorite 
socket flashlight —your favorite 
- seller! The FINELITE is 
fully automatic. Clip-action 
switch doubles as pocket clip 
and switch. Flick clip ivft 

FINELITE ison! Flick it right 

FINELITE is off! Heavy chrome 
slate on brass for lifetime beauty 
Pa kage deal includes holiday 
box, FINELITE and 2 neu 


Burgess plastic-sealed No. 7cells. 


Deluxe 2 Cell Flashlight, 
Gift Boxed with Batteries! 


It's the wew Burgess RANGI 

FINDER SPOTLIGHI thumb 
focuses for instant spot at any 
range. Throws a brilliant 1500 
foot beam. Designed for utility 

styled for beauty —the RANGI 

FINDER SPOTLIGHT is heavy 
ily chrome-plated over seam 
less brass. Lock-off switch has 
flasher position, Plastic bulk 
head protects lamp and switch 
—ring hanger on end cap tor 
Packaged 


extra convenience 


BURGESS 
FINELITE 
POCKET FLASHLIGHT 


Ma Retail 


Dealer package consists of one 
dozen gift boxed FINELITES 
and cells with counter display 
card 


Rangefinder 
GIFT SET 


reroit $50 


Complete 


in striking candy ee gift 
boxes. Push this holiday dou- 
ble header and you're PUSH- 


ING PROFITS! 


Order now from your Burgess Distributor — don't delay 


BURCESS BATTERIES 





oR 


Pitfalls in Conditional Sale 


can deprive you of the right to repossess unpaid-for 
merchandise—and misunderstanding the law respecting 
them may get you into the same difficulty 


“One F.O. 5M, Z-1163 $644 00 
“Allowance for used Refr 194.00 


$450.00" 


equipment was installed in the 
store at Little Falls, Minn 

he contract filed with the 
ls for that county. On the re- 
yr was a plate with the name 
"and “F.O. 5 M. Z-1163.” 
nths later this buyer wa 
inkruptcy. The bankruptcy trustee 
mtended that this decsription of the 
perty was insufficient as a notice to 


rd | 


parties of the seller’s title and 

rship of the refrigerator 

> law in Minnesota and generally 
yut the country requires that 
ription of property in a condi- 
le contract must be in sufficient 
» enable third parties to iden 


t 


bankruptcy urt upheld the 
ion of the trustee that this de- 

1 was an insufficient notice of 

r’s title and affirmed the order 

The United States Court of 
kowever, reversed this de- 

m and awarded the dealer posses 
f the equipment. The comment 
that court emphasizes the risk in 
] 


by a dealer ing properly 


1mm this man 


Contract Must Describe the Item 


ipparent that this controver 


lave arisen had the sales 
ired this equipt rder it 
word “refrigerator” or the 
refrigerator unit” betwee 
5 M” and “Z-1163’ 
ription would have r 
5 M Refrigerator,’ 
5 M Refs gerat 





EDITOR'S NOTE 
This is the fifth in o series of articles—dealing with the legol side of appliance 
ond radio- TV merchandising. Others have been: Have You Got a Case? December 
1948: Is It Legal? October, 1949; Cam You Sell it to the Judge? March, 1950; 
Look Out for those Advertised Prices, August, 1950 
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Agreements 


By 
ALBERT WOODRUFF GRAY 


Attorney ot Low 


Repossession Must Be Peaceful 


ELECTRICAL 
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WEST BEND does it again 


WEST BEND 


... portable oven that 
bakes and roasts 
with exciting new 
savings in fuel 


COMPACT, LIGHT WEIGHT ELECTRIC UNIT 
(COMPLETE WITH ACCESSORIES) CAN BE 


USED ANYWHERE 


OMPLETE with 
CORD, INCLUDES, 
Excise Tas 


eA OCR SH ee ten om —— en 
ZS Sa e 
comptere with YQ Ct \ 
ACCESSORIES tars thee, as en’ 


Talk about an up-to-the-hour appli- 


ance! West Bend's new Electric 
Ovenette is a self-contained baking 
and roasting unit. It serves as a sec- 
ond oven and extra heating unit for 
a busy kitchen range. Requires only 
700 watts—about one-third as much 
as an ordinary large size top-of- 
range unit. Double-coiled heating 


West BEND Lenina CE 


1950 


element is thermostatically con- 
trolled to give correct temperature. 
Aluminum cover has easy-to-read 
heat indicator. Base is steel, comes 
complete with cord. Accessories in- 
clude cake pan, 7 muffin cups, roast- 
ing pan and pie pan. Electric base is 
ideal for griddle cookery (see illus- 
tration at right). Write for details. 


THERE 1S AN AC OUTLET 


Bakes 


PIES 

CAKES 
ROLLS 
BISCUITS 
TORTES 
CUSTARDS 
PUDDINGS 
PASTRIES 
CASSEROLES 
POTATOES 


/ 
N 5 | ON 
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Advertisement j 


CRAFTERS “DYNAMIC TUNER” IS TV'S STRONGEST SALES POIN1 


















nary { if Hallicrafters held tests proved t st with more reased direct sales far beyond the 
| and dealers are firn man $2,000,000 invested in perfecting tia ptimistic predictions. Halli- 
r j ‘ heard the the Dynamic Tuner, the $64 question ratte ge advertising program 
f go headquarters that the con remained: how saleable is such a lirects it ijor efforts towards sell 
i new “dy! . . nplex mechanism to the general e te t with = Dynam 
> 


gen 








hallicrafters 


First de td ue 
 a« 





A 
Dramatic 


New 






Combination! 














The 860 


16" Rectangular Black 





Tube with the $2,000,000 


Dynamic Tuner, Radio, 





3-Speed Record Changer. 


Sic , 


PRECISION TY... at the Price of Ordinary Sets! 
The spectacular performance achieved with 
Hallicrafters new Dynamic Tuner now enables 
you to offer television at its finest. Unsurpassed 
by any other set, at any price, it’s television’s 


CLEAREST picture! Let your own eyes be the judge. 


hallicrafters. 


Fimst Precision TV! 
tle 
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| Three Utilities Expand 


| G-E Raises Prices To Meet 


WORLD’S LEADING MANUFACTURER OF PRECISION RADIO & TELEVISION © CHICAGO 24, ILLINOIS 
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VERNON E. DUNN 


Vernon E. Dunn, President 
Of Appliance Mfg. Co., Dies 









Vernon E. D 7, president of 
the Appliance Mfg. Co., Alliance 
Ohio, died August 19 at Cleveland 
Cl H tal after a rt illness 
He had enter t pital July 15 


Appliance Sales Activities 


ted 





epara 





Higher Manufacturing Costs 
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Copy These Ideas For 
Small Appliance Display 


One of the greatest influences on appliance store design since the 
war has been the arrangement created by Westinghouse Electric Corp 
in its Furniture Mart exhibit. It was frankly designed to give dealers 
ideas, and its influence may be seen in Foley Brothers department store 
in Houston, Robertson’s in South Bend, and in many other firms 


Now Westinghouse has some arrangements designed to show off 
electric housewares. The photographs illustrate the store architect's 
ideas of displays that will do the best selling job. 


DEMONSTRATION UNIT. This work area has on under the counter refrigera 
tor to store foods, space for demonstrating equipment and plenty of high 
wattage convenience outlets. {It has products arranged on three level; and 
has room for good display in selling, as well as display for food products 


FOOD MIXERS and accessories selling center. The idea consists of a basic 
display with food mixers placed on narrow curved fixtures. One mixer is dis- 
played in a recessed area with a colorful beckground which gives a Tiffany 
effect. Numerous electric outlets should be a part of this display 


ELECTRIC IRON selling center con be a mass display of every brand sold in 
the store There ore two elevations with lights thrown on the lower level. A 
miniature ironing board swings out beyond the display. It provides space where 
@ prospect can get the feel of the iron ond sell herself 


CHROME TABLE wore. An arrangement like this 
gives glamor to coffee-makers, toasters, grills and 
waffle bakers. The counter is narrow, only slightly 
wider than the product. A card shows brand, model 


ELECTRIC ROASTER oven selling center. The prob 
lem is to provide space for both table and cabinet 
models. it is possible to builc this display in a smaller 


ELECTRIC BED COVERINGS ore spread out where 
they can be seen by prospects. This makes them easy 
to touch, easy to want, easy to buy and easy to sell 


and price 


ELECTRICAL MERCHANDISING 


ocToeere 


size, but its virtue lies in the foct that it provides 
space to display all brands honclled by the store 


1e50 


If one is plugged in and operating, the customer has 
a chonce to see with his own hand whot it is like 











“The Show Goes On!” 


* 








WHY 


TAPPANn 


WILL ADVERTISE 
MORE 
THIS FALL 









That's right. Even though 
Tappan is delivering more 






ranges this year than ever 





before in Tappan history, 





not all the families who 






wanta Tappan this fall will 





be able to get one. Merchan- 





dise will be in short supply. 





But Tappan merchandising 





won't be. 


Why? 


long-range value of advertising, to its dealers and 


Because Tappan knows the tremendous 





to itself. For the past decade Tappan has been the 


most consistent advertiser in the field. Even when 
others “dropped out’ during World War I, Tappan 
kept on. And this fall Tappan is going on with its 
business “insurance” with 18 advertisements in lead- 
ing magazines ~— the biggest program in its long, 


successful history 


This is what helped make the Tappan dealership 
so valuable and so profitable. We count on keeping 
up the good work. You'll make your stake in the 
range stronger by doing the same. We've learned it 
before, let's remember it now: “It pays to advertise.” 


Be sure to tie in with 
Tappan National Display Week 
September 30—October 9 


The Tappan Stove Company 
MANSFIELD, OHIO 









AR Ak NE aa a Manufacturers Sales 


COFFEE MAKERS (Metal and 
Glass) 


(NEMA Member Seles, Not industry) 


July 1950 63,013 
July 1949 21,026 
7 Mos. 1950 496,511 
7 Mos. 1949 252,226 
% Change versus 1949 

July 1950 + 199.69 

7 Mos. 1950 96.85 
DRYERS, CLOTHES 

(Members, American Home Laundry 

Assn.) 

July 1950 23,588 
July 1949 2,775 
7 Mos. 1950 151,427 
7 Mos. 1949 40,912 
% Change versus 1949 

July 1950 + 750.02 
7 Mos. 1950 +270.13 


FREEZERS, HOME AND FARM, 
(NEMA Member Sales, Not Industry) 


July 1950 16,699 
July 1949 30,988 
7 Mos. 1950 332,055 
7 Mos. 1949 178,952 
Se Change versus 1949 

July 1950 +147.51% 
7 Mos. 1950 85.56% 


HEATERS, CONVECTOR AND 
RADIANT 


(NEMA Member Sales, Not Industry) 


July 1950 45,823 
july 1949 30,862 
7 Mos. 1950 115,530 
7 Mos. 1949 68,340 
% Change versus 1949 

July 1950 + 48.48°, 
7 Mos. 1950 +69.05% 
HOTPLATES 

(NEMA Member Sales, Not Industry) 
july 1950 23,379 
July 1949 22,677 
? Mos. 1950 232,364 
? Mos. 1949 150,343 
% Change versus 1949 

July 1950 3.10 

7 Mos. 1950 + 54.56 
IRONS 

(NEMA Member Sales, Not Industry) 
july 1950 423,170 
July 1949 328 316 
7 Mos. 1950 2,767,301 


7 Mos. 1949 
%& Change versus 1949 


1,966,200 


uly 1950 28.89 
1 Mos. 1950 40.74 
IRONERS 


(Industry estimate by American Home 
Laundry Mfrs. Assn.) 


July 1950 25,100 
ily 1949 17,700 
? Mos. 195¢ 196.900 
? Mos 1949 156.900 

% Change versus 1949 

July 1950 41 81 

7 Mos. 195 25 49 

RANGES 

(NEMA Member Sales, Not Industry) 
Jul 1950 130,505 
july 1949 63.949 
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Appliances and Radios 


7 Mos. 1950 929,727 
7 Mos. 1949 533,162 
%& Change versus 1949 

july 1950 +-106.34% 
7 Mos. 1950 + 74.38%; 
REFRIGERATORS 

(NEMA Member Seles, Not Industry) 
July 1950 507,029 
July 1949 327,429 
7 Mos. 1950 3,569,318 
7 Mos. 1949 2 442,963 
% Change versus 1949 

July © 1950 + 54.85% 
7 Mos. 1950 + 46.11 
ROASTERS 

(NEMA Member Sales, Not Industry) 
July 1950 36,972 
July 1949 11,480 
7 Mos. 1950 187,646 
7 Mos. 1949 140,431 
% Change versus 1949: 

July 1950 +299.06% 
7 Mos. 1950 33.62% 
TOASTERS 

(NEMA Member Sales, Not Industry) 
July 1950 253,831 
July 1949 142,200 
7 Mos. 1950 1,592,797 
7 Mos. 1949 1,639,820 
% Change versus 1949: 

July 1950 +78.50° 
7 Mos. 1950 2.87° 


VACUUM CLEANERS 


(Industry estimate by Vacuum Cleaner 
Mfrs. Assn.) 


July 1950 279,967 
July 1949 161,920 
7 Mos. 1950 1,975,145 
7 Mos. 1949 1,625,020 
% Change versus 1949 

July 1950 +72.90°% 
7 Mos. 1950 +21.55% 


WAFFLE IRONS 
(NEMA Member Sales, Not Industry) 


July 1950 12,212 
July 1949 21,000 
7 Mos. 1950 124,063 
7 Mos. 1949 279,722 
% Change versus 1949: 

july 1950 41.85° 
7 Mos. 1950 55.65% 


WASHING MACHINES, STAND- 
ARD (Electric and Gas Engine) 


(Industry estimate by American Home 
Laundry Mfrs. Assn.) 


July 1950 282,261 
July 1949 200,900 
7 Mos. 1950 2,287,535 
7 Mos. 1949 1,496,100 
S% Change versus 1949: 

July 1950 +40.50' 
7 Mos. 1950 +52.90 


WATER HEATERS, STORAGE 
(NEMA Member Sales, Not Industry) 


July 1950 64,060 
July 1949 40,432 
7 Mos. 1950 431,376 
? Mos. 1949 287,291 
% Change versus 1949 

July 1950 + 58.44% 
7 Mos. 1950 + 50.15% 
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Appliances in the Magazines 


"Take It Easy Lady,” by Charlotte 
Conway—meore labor saving devices 


WOMEN’S SERVICE GROUP 


Women's Home Componion 


ne A Automatic Washer,” by 


stra (ictoher ¢ m Past " 


House & Gerden 


yuestions and answers to be con Household Short Cuts”~-time and 
fered before selecting an automati labor savers include cleaners, deepfat 
fryer, automatic washer, reirigerator 

and flat iron 


Good Housekeeping 


ake Anot k At Your Vacwan American Home 
4 ; 1} 
mW. Renee Once Over Rightly,” by Jane McNa 
« , 3 mara—September American Home 
—_ ‘ = P vow a large kitchen was remodelled 
: ; caren efficiency and step-saving 
: The Oven Story w Edith Ramsay 
- a review t teatures mtainec im the 
‘ latest range vens 
\ Little Care \ Lot of Wear,” by 
Flizabeth Fuller ure and cleaning ot 
sewares prolongs their life 
McCall's 
Ma \ ‘ Family Circle 
tele Kirtland t Lighten Your Laundry Loads by 
' 1 t ’ Jessen Bakker-—September Fame! y 
ircle—a streamlined, compact af 
rangement for good laundry manage 
Ladies Home Journal ent 
. ‘tn CC she Rainy Days Are Freezing Days 
Alf 1 i Mrs. McKelvey bakes for freezer on 
€ rainy days 
Why Not Mend by Machine?” by 
Sue Sutton, and “How's the Light iz 
Household Your Life a lighting short 


. ‘ Svn 


FARM GROUP 


Farm Journal 






How to Make Good Use of Those 
Sunset Dead’ Kitchen Corners,” by Rosalie 
M : n Home Lighting Riglin—September Farm Journal—8 
\ unset-——latest lighting pr ideas tor making corner storage easy 
l to react 
Today's Woman Successful Farming 
House and Appliances “New Light from Old Lamps,” by 
et 1a Woman Nat McKelvey—September Successful 
. rcnased ad wrming—how to electrify old lamps 
. and =drye their Two New Ways To Wire,” by Stan 
s* . ley Schuler—advantages of under 
at Bala Bud ground cables and low-voltage switches 
{2a k Car far wiring 
ived $] the 
! ight a 


Country Gentleman 


4 ‘ 

’ Wiring with Foresight,” by Marga 
t Schnug October { niry Gentle 
in vy to plan adequate wiring 

provision for equipment that may 


HOME SERVICE GROUP jo notes years Sates 
apundeace aie teuseen HOME ECONOMICS GROUP 














! I \ Tink 
‘ W ictober ter What's New in Home Economics 
! I B 
: Electric ranges are featured in the 
evi . . , ’ 
' 4 September issue of What's New with 
; | t n1 ar 950 Electric 
4 x ‘ ‘ 
, anges On Review “The Electric 
: ~ xe r Home : sce 
j , ' Ange nds t Proper Care 
i al ner . ‘ ’ 
} ar s I reeiain I narrmei In 
aux : t speed 
es i t Ranges” ; irtace 
_ ‘ 7” 
P . i f ¢ tlectric 
| ak Save You Work : : He 
ther articies clu \u 
aver k en if - , 
- a mn i Flectr we hy 
4: apt ar es 
Frances nin, and “Wt Make a 
z i \ tra ig ; 
‘Sr le gerator Col 
i ar 
House Beautiful Forecast 
Pace-Setting Kitcl Dishwasher In Her Future,” by Lucy 
Raatenties J , as sofin 
ay [ eptember forecasi-—-a review 
sti ful les a f hwasher types and features 
a contemporary kitchen Operation Dishwasher,” by Marjorie 
a traditional kitchen, all with Gilbert-—factors necessary for success 
amy ace for eating area anda place ful and efficient use of the automatic 
aut at gurnds lishwasher 
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Yi \UR big-profit appliance sales are right at your finger-tips when 
you use DODGE REPORTS, You get sales-making facts that show 
you the active prospects for appliances among 


new apartment buildings, banks, hospitals, 
schools, churches, theatres, homes, factories 


in fact, every type of new construction where electrica] appli- 
ances will be bought. 


You are told WHERE to go... WHO to see... WHAT to talk 
about to get this business! And you can have this information for 
any area you specify, any type of construction, or any stage of 
the construction work. 


THUS, with DODGE REPORTS, you can be first in the right 
place —at the right time; you know who is involved in each 
project (name of owner, architect, engineer, contractor) where 
and when to contact proper individuals for presentation of your 
proposition, 


DODGE REPORTS save you time, save you “leg work.” They 
enable you to go straight to your active prospects with a sales 
talk based upon known facts — at the proper moment for effec- 
tive results. 


Let us show you, without obligation, how DODGE REPORTS can 
help you grasp the big-profit appliance sales in the new con- 
struction market. 


[--——— MAIL THIS COUPON -~--- 


i] yes | wont to know about the profitable 
Appliance Sales in new construction. Without cost 
or obligation, show me how | can use DODGE 
REPORTS in my bus . ( do busi East of the 
Rockies only.) 


Straight Line 





Nome 
Firm 


F.W. DODGE 


1 
1 
! 
| 
! 
I 
i 
1 
i 
Address 1 
t 
| 
i 
I 
! 
i 
I 


F. W. DODGE CORPORATION 
eb. Construction News Division 
Profitable Business 119 West 40th Street, New York 18, N.Y. 
§ (tm-10-50) 





CORPORATION 
J 
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r-— 
iHivetroted is the A-? Com 
fort Control top Model 240- 
ED fer space heoters with 


one of twe burners 


TEN MILLION READERS of 

Netienal Magerines are 

learning the adventages of 

A-P Dependable Controls 
end AUTOMATIC COMFORT 


a ] CONTROL. Illustrated ben- 
egu ates ners that Bhat wate ~ these 
Space 


important A-P advantages 
ere evoilable free. Write us 
or esk your distributer o- 
manulacturer 





Heaters 








THERMOSTHTTCALLY 


You, as a dealer, know the sales-making advantages of 
Thermostat Controlled Heat. Always found on only the 
most expensive heating systems, it is now available for 
all your Space Heater customers, too 

Fell them about it. Display the A-P Automatic Com- 
fore Control Set. Explain its benefits to your floor sales- 
men. You will perform a beneficial service to your space 
heater customers —at high prohe to you Remember, this 
easily installed Comfort Control Set works on ALL A-P 
Controlled Oil Heaters you have sold since 1939, as well 
as on those you are selling now. This means an EXTRA 


sale and prohet on all your past heater sales, and an 


INCREASED profit on new heater sales 


AUTOMATIC PRODUCS- COMPANY 


2400 Nerth Thirty-Second Street, Milwaukee 45, Wisconsin 


DEPENDABLE 
OiL 


WINNERS in soles presentation contest at Schick notion 
their prizes from Kenneth C. Gifford, center. Schici 


mes Butler of Seattle: J. Riley Henry of Hartford 


Schick Backs New Shaver 
With Record Ad Campaign 


ne 


Motorola Sponsoring Record 
National Promotion Drive 
Motorola I 


wh ww 


Sees More Interest 
In Certified Lamps 


4 








As Ye Sew— 
Ye Shall Pay 


chain of 
- . 


- « 
ir quarter 
uur hour of 


udependently 
stallation will 
perated ma 


Sewing Ma 


rd, formerly 


is the 


Standard Equipment on Vaporizing Oil Burning 
Heaters, Furnaces, Floor Furnaces, Water Heaters 
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Baltimore Retailer Wins Stromberg-Carlson, Schick, 
Du Mont Promotion Prize Rockwell Win Ad Honors 


| . 








at wide Afee manuiacturers Ay 
: television sets have won speci 
Du Mont te . ‘ gnitior r ttstandingly su 
a . Mil nN ’ Sky ssful wspaper advertising cam 
‘ { Ma gn 1949. Rockwell Mig. Co 
at S ee and Stromberg-Car 
S12 500 w awar bey son ( are a me 50 advertisers it 
< V iblished 
F g | i { Newspat Adve 
A z w 
Du M ® 2 Ampaig ra fo 
st bega of sd ng all 194 
i ! 42 an irkets ] 
ent SI88.308 news 
| i: t ape ace e| iting percent 
‘ t lia we The result: a 
I a a 4 t 10 ite n January 
I ‘ t “ » 6 argin of sale 
| c i ship 13 ent rctwee 
sas pa e dedicat ginning and the end of tl 
amipaig 
bd Aig 
Me l i t 4 : at 
: Long z . i 
md « ad ula 
} S | kfield . ant at 
\ ‘ . ng 
I Rockwell's impaigt s lime 
Delta N tools had a double 
1V t reate volun sales 
a ‘ . through retail outlets and t utd 
Mobilization Committee ¢ identity of these outlets as Delta 
F r d B RT A NSIA alers in advance of the Christmas 
— y M - season. Asa result of the campaign 
: t ul electr iliza sales to dealers ran 15 percent ahead 
iblished f the same period in 1948 and 75 
t K Televis 000 books were given out in re 
\ t ab ffer 
\ 
{ 
¢ as i of 
ad a t 


Webster Chicago Advises 
Salesmen to “Keep Selling” 


. ‘ t ta tuatior t 
~ y 1 ‘ 
t M 4 x £ xen » 
: flor ’ ttend 
" rf tt a 
{1 ‘ — ; be 
4 TA \ al 
; meeting e Aug 
P 
If " to sla 
ts a egard t 
4 er i ir-t i 
t 
i i x A rut w 
i 
i ! i it ce 
- ‘ H e-pre 
R il e 10 
t 
at utor 
re we 
‘ i sume 
: _ edu will ve » he 
ked rtailed, we must use 
Just Turn The Knob : 
f se gy techy 1¢ t keep the 
irket as lively as it has been up 
yw.” Hartford ntinued 
The three-day meet ng included 
lorums on new promotion § tech 
niques issuance of new promotion 
kits and preview f products now 
yeing developed 


More Experienced Salesmen 
Earning Less, Study Shows 


Average earnings of experienced 
salesmen are down slightly and the 
group considered as “experienced” 
NEW TELESET is demonstrated by is considerably larger, a recently 
William H. Kelley, general soles man- ymmpleted survey by the Dartnell 
wer of Motorola, Inc., at the firm's Corp., Chicago, reveals. It is the 
Philadelphia show in the Hotel Wor rd 





















1 such survey made by the firm 


wick August 8-10. Looking on are since the end of the war. 
eft to right, Edward L. Pincus, genera Fart ings of new men continue to 
noger of Motorola-Philadelphic rise, but the group involved is 
Motorola distributor, and Charles smaller and the higher rates are 
Klein, eostern regional manager for generally paid on a more selective 
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LOSCa can clinch extra 


Xmas lIroner Sales for you 





5 24" & 34” top, 
253A" high. Sent locking, 


tubvlor le 


Sell the complete gift package—lIroner, 
lroner Chair and Ironer Tabie 


‘ This Christmas, make automatic ironer sales 
} extra attractive, extra profiuble. With every 
ironer, offer the COSCO Package— Posture 
ai Back Ironer Chair and Folding Ironer Table. 
Both are tailored for convenience and comfort 
Hl with all makes of automatic ironers. Chair, 
\ 4) with famous COSCO posture back, adjusts two 
a ways. Backrest adjusts up and down, and it tilts 

to follow and support the back in any position. 


rhe COSCO Folding Ironer Table is stable and sturdy in 


use, has ample room for any portable —_ two-way fit fer every beck 


=f Ce Cay 
of-the-way storage. Remember — it's Adjusts op end dows 
the COSCO Ironer Package for bigger ae ! 


ironer. And when ironing is done, it 
folds to a thickness of only 2” for out- 


sales and profits this Christmas! Order e' ra paer e 
4 » oy 
the chairs and tables you'll need now. Tilts te fellow the back 


Feature the entire 
COSCO line--backed by 
21,827,681 “Give COSCO” 
Sales Messages 


In all the national magazines shown here, COSCO advertising 

will be working for you. Give it a lift—push the entire COSCO 

line for all it’s worth, And that's plenty! This year millions will 

say their Merry Christmas the COSCO way. 

HAMILTON MANUFACTURING CORPORATION + COLUMBUS, IND. 
Household Stools, 

f t/4 Ly f 1/4 Chairs and 

Utility Tables 
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DISTRIBUTOR NEWS 





Raybro Electric Opens 
690-17 Toaster with Trey New Orlando Branch 


ApS 


Thompson Rodio Purchases 
Columbus (Ohio) Building 


Antes | 
| Braid Electric, Nashville, 


io ao ‘ 


Moves Into New Building 
¥ ID Comb nation Sandwich 
new Grill and Waffle tron National-Rose Co. Opens 


TOASTER sensation... : New Appliance Building 


Comins Named to Sales Post 
By Krich-Radisco, Newark 


Bickford Bros. Reorangizes; Admiral Distributing 
To Distribute for Motorola Takes Over Building 





Backward Glance 


Automatic Pop-Up Toaster 


and Packaged to Sell 


SWAPPING NOTES 
“ eA 
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Open New Houston Graybar Building 








} MRS. BARBARA GRAY KING, great grand doughter of Groybor founder 
‘ t b sf wo mbined hostess ar yuest of t openir * tir 

w U trict heodan With Mr k ‘ tont ct mon 
Fant w } the ' t redit m ger 
t pe A WwW. Sf , + ew 
‘ a } te ’ 

42 
i anager for 
at 1 lian and 
sions 

anges John Chadwell 
San Diego representative 
Graybar Electric Co. Announces Pree Oe eae o— ete 

P - orge di 


Two New Jersey Appointments 


lias Bell Assigned To New Post 
| ' gton, H ure, With Gough Industries 


Petrino Named General Manager 
Of Ardisco Television, Inc 


Roycraft Co. Discusses 
Policy With Dealers 


ul | M scmtch eamneal 


Forster Distributing Group 
Tours Hamilton Factory 


Five Meyberg Men Named 
To New Posts with Firm 


Allen Joins Edwards-Harris Co. 
- a8 " > As Local Sales Representative 
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What's so important 
about the @aaW Temi sm 


Wherever this small Flag Label appears on flexible cords used on 
electrical equipment, it signifies approval by Underwriters’ 
Laboratories, Inc. 

It tells the buyer instantly that the manufacturer has taken extra 
precautions to insure maximum safety in his product by equipping it 
with power supply cords which have been submitted to test and 
inspection . . 


Whether you are a distributor or dealer you will find the Flag Label 
simplifies and speeds up selling both of individual cord sets and 
equipment furnished with inspected cords. It is 
an extra assurance of both quality and safety— 
two things electrical buyers are demanding more 


insistently this year than ever before. UNDERWRITERe: 
SAFE ELECTRICAL CORD COMMITTEE 


155 East 44th Street, New York 17, N.Y 





+ Wu A 
ae oe ? 2. 
Od 2 | a 
——— 
3 >| 29 
—— 
BY fea) i 
£ 
; 
~~ : 
i 
“ Y yy y : ‘ 
3 
: 
Make sure the products you sell are equipped & 
with safe electrical cords bearing the Flag Lobel : 
g 
f 
x 
; 
: 


i 
3 
; 

* Pop-qu ality, outstanding beauty, distinctive features, com- 

plete line, nationally advertised, cor ipetitively priced. Leads 

in value. See your distributor or write us for full information, ? 





SHIRLEY GORPORATION,+ INDIANAPOLIS 2, 































. hot only the cords themselves, but the plugs as well. 


ia 
j 


























INDIANA 
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FIRST 110-volt family-size clothes 


dryer on the market 


ONLY automatic dryer that licks 


lint and moisture problem 


ALONE in the budget-price range 


TAYLOR SUMMER BREEZE DRYER 
$139-95 


if S Ate) Mae) ile) 7 Nile), | 


A ANCE m4 


Os . 
MALIA RIO 
with the 52 gallon 


TABLE TOP 
Columbia 


ELECTRIC WATER HEATERS 


Greater capacity, yet it fits into the mod 
ern compact kitchen design. Width is 26” 
height 36 One piece utility 
top and backsplasher 
exclusive tough, heat and acid resisting 
CRYSTAL-COTE 


> 


depth 25” 


s finished in our 


chip-proof white 


ll 

= 
ve work PATENTED SNAP ACTION SUBMERGED 
THERMOSTATS, IMMERSION-TYPE REMOVABLE HEATING 
ELEMENTS. Both are easily ¢ without the need 
of draining the tank 





NATIONAL STEEL CONSTRUCTION CO. 


300 Myrtle Sireet 
Seattie Waeshingtes 


301 Water Street 
Legenspert iediena 


1801 Pasagene Avenue 
Les Angeles. Californie 


DISTRIBUTOR NEWS 





Blumberg New President 
Of Home Products Sales 


Blurr rs ’ 


Hi 


Curran Named to TV-Radio Post 
by Electronic Supply Corp 


lar 
ha appoir 


Tele King Picks Shafran 
To Manage N. J. Sales 


Moore Equipment Moves 
To New Dayton Office 


Marshall, Peron Organize 
L. A. Firm, Sign Conrac 


Southern Appliances Buys 
New Building in Charlotte 


Vondran Named Branch 
Sales Manager by WESCO 
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Enjoy the ADDED Beauty 
of Your Lighted Tree 
in MOTION. st. 


KASSON ELECTRIC 
CHRISTMAS TREE TURNER 














Adjustebdie 
te most 
Tree Sizes! 


Revotves 
3 Times 
@ Minute 


This unuseal novelty is just whet yeu need 
for thritling holidey windows—-oend ideci 
for Christmes duspleys throughout the store 
too. The “Kasson” is o handsome, sturdy 
unit with @ dependable, setf-sterting A.C 
motor; lasts for yeors' 


_ be 

" 

Modern Merchandise Displays 
Need LIGHTED MOTION! 


New Model 712 

ROTO-SHO wo 

Electric Turnta Rot ‘Sh 
ble revolves 3 O oO 
RPM while per 

mitting novel Chectane HynwmgLES 
self - contained 
lighting effects 
or operction of 
electricol 

veces Capacity 
200 ibs 18" di 


ameter 
Will revolutionize your win 


Write tor complete turntable catalog and price 

lest Remember, motion displays means more 

business 

GENERAL DIE AND STAMPING CO 
itegrity Since 1919 


Dept. 65, 267 Mott $t. New York 12, N.Y 


N 











AIR-FLO swronanc 


CEILING SHUTTER 


VIEW OPEN ~~ Less One 


FOR ATTIC FANS 


Built so they can be installed practically 
flush with the ceiling. AIR-FLO Ceiling 
shutters present a refined, finished ap- 
pearance. Their natural aluminum color 
blends with any decoration. eliminating 
need for painting and no grille or winter 
cover is required. Furnished in 5 differ. 
ent widths, single pane! up to 73" long. 
No operating mechanism shows. Built-in 
tusible link. Meets fire underwriters’ re- 
quirements, Write for illustrated catalog 
43A of the complete AIR-FLO line. 























AIR CONDITIONING 
PRODUCT CO. 


2340 West Lafayette Bivd. 
Detroit 16, Michigan 
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CONCO 


Ghiwther 


ae A f ry 
-WiAALK 


For You 


The Sensational, New 


i. 


CONCO 


PORT ABLE 


ELECTRIC RADIATOR | : 


RETAILS 


egularly at 


$22.95 


4500 6TU 






Provides quick, 
abundant heat where 
and when wanted 


OUTSTANDING FEATURES 
SANE fire's te 


Fully enclosed heating element. Even 
ot full heat unit will not cause a 
serious burn if touched. 

Begins hecting as soon 


FAST as plugged in. Consumes 


1320 watts, A. C. or D. C., emitting 

4500 BTU’s per hour, the equivalent 

of 1834 sq. ft. of steam radiation. 
Weighs only 28% 


LIGHT pounds. Easily port- 


able, nicely balanced. Compact, size 
23” x 7” x 19”. Smartly styled. 


ECONOMICAL 


Costs approximately 2 cents per hour 
to operate (average rates). es on 
regular fuel in spring, fall, through 
winter. 


101 HOME USES 


®@ IDEAL in nursery, 
bath, on porch, in base- 
mem, bedrooms, laun- 
dry, playroom, cottages, 
workshop. RIGHT 
Convement carrying 
handle folds over to 
double as handy drying 
rack 


WRITE 






i] ~+ 
wlll 


for cumplete informayon os 


this owtsrsoding ofw product 


CONCO ENGINEERING WORKS 


Division of HH. D. Contey & Compeny 


Mendote no's 





AFFILIATES 
CONCO MATERIALS HANDLING DIVISION 
rones -— Hoists 
CONCO BUILDING PRODUCTS, INC. 
rich — Tile — Stone 
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FINANCIAL BRIEFS 





Arvin Industries, Inc. 





Ar fustries, Inc. carned a net 
t of $936,387 for the quarter end 
¢ July 2 his is equivalent to $1.05 
are mpared with 51 cents 
< are A vear 
Sparks-Withington Co. 
Sparks-W ithingtot and subsidi 
aries | 1 net profit of $459,083 for 
th x § after a $67 
938 from devaluation 
th This was ¢ 
to 35 cer yer share and « 
V i f t ot $2 7m | year 


Trav-Ler Radio Corp. 








N rav-Ler Radio Cor 
vea 
i s --2 
ss 
Coleman Co., Inc 
lid ] e <« 
Tr ne cis @ 
M0 ag 
“ ‘ 
t 
Stewart-Warner Corp. 
c Se Vary ‘ 
" Wat 
+t . . ai <<; 
649 » 20.7 mm e first 
al 194° Ne arried 
e.r e ~ $1 QR4 
Q2 e114 ar $5 par 
vaiu ‘ 1s 
t 1 lact 
Philco Corp. 
ales f hil ( the rat 
' 50 $147,012 
th 1 ne n eh 47? (uN 
W“ tivale rred 
d le to S38 as 
1 ire npare ales ¢ 
$] 7000 and net f 1 908 
000 t first 1949 
Silex Co. 
I lex C and idliar 
ed a profit of $47.93 for the f 
six mont! yf 1950 before adding div 
dends received or deducting taxes 
Thi mpares with a loss of $147,529 
for the first six months last year 
Packard-Bell Co. 
Rased on the results of the first t 
nths, sales for Packard-Bel scal 
year ending September *) have beer 
est ated at ve $13,000.000 and 
' at re than $1,100,000 before 
axes i yar with sales of 
$5,436 and Sts of $183.430 
ast y At ne split of the 
r tal st is approved 
er 
Emerson Radio & 
Phonograph Co. 
Emer a I nograp 
al rmsidia dacom 
lated net pr a e 3-week 
eriod ended August 3 of $3,559,827 
qual $2 2 per ir tive ] 759 
10 s tar +) . ‘ 


OCTOBER, 





1950 








NOW! NEW! 


WALL-INSERT 
RADIANT 
HEETAIRES 


egegeseeagant 
] ee ad 


ediocies on MB es gees | 


= ee RI HE ETHOS 





41). HERTAIERS ave tested and 
listed wader feexamination 
wniice by UNDERWRITERS 
LAIWORATORIES, ING 


with BUILT-IN THERMOSTATS 1000 to 1250 Watts 
* AUTOMATIC * ECONOMICAL 


Now and maintain any desired temperature 
berween 40° I! and 85° F . . . correct, 
healthful cominuous hot infra-red rays 




















Automatic Thermostatic Control 
has been added w this famous Wall 
Insert HEETAIRE, Famous for produc 


ing metant mfra-p vs Ww 
K ed rays which direct quickly! Ard because the built-in 
hot radiant heat throughout the room 

thermostat sutomatically tarns the 
Aucomatically-—Economically Just set . 1 off led 
the thermostatic control dial at the HEETAIRE 00 and off as needed, it is 


temperature you want——-the Wall-Insert economical not using unneeded elec 


HEETAIRE will automatically produce trical current! 

MODELS WATTS VOLTS ELEMENTS BTU/HR, 
241 T 1000 120 } 3412 
246T 1250 120 2 4265 

DEALERS: Write ws for your free “GUIDE WHOLESALERS Write ws for the HEE! 
FO QUICK HEATING and the mame of 4IRE salev-and profit story and the wam: 


our nearest HEETTAIRE wholesaler 0} our representative in your territory 


LASALLE 


PRODUCTS. INE 
BUFFALO 3, N.Y 


MARKEL 


ELECTRIC PRODUCTS. INC 
145 SENECA ST. e 


Slingabouts... 

cbhsolutely essential to my 
business”.. says John V: Prokopy 
Prox Home Appliances, Danbury, Conn: 








“We could not get along without Slingabouts . 
they pay for themselves over and over again. 


We 
sincerely recommend them for everyone handling ap- 


pliances.”” That's what Slingabout protection means 
to this New England appliance dealer, 

For your appliances, Slingabouts mean . . . protection, 
with husky canvas jackets, thick padding, soft flannel 
lining . . . handling ease, with a sturdy sling to aid 
moving in trucks, narrow spaces. Slingabouts slip on 
and off fast, fit major appliance makes. 


Ask about Wrapabout's for TV sets. 


ee re a ee ree ee ee ee ee ee re ee ee ee ee ee ee ee ee Se ee ee ee ee 











WEBS MANUFACTURING CO., 2918 N. 4th St., Phila. 33, Pa. 
Send Slingabout prices for model # | 
mohe Relrigeraters 

Meme Radio 
Check [Range 
Address | 
City Sete (please specify) ! 
| 
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Dittereat 


Different 
Dittereat 
Ditferent 


Yea, the 


3202 £. 





Dilterent. because intake grill may be mounted above cooking range even on 


. because ordinary 6” stove pipe will serve for making connection 


. because tt ls weatherproo! 


anywhere in new or old houses. keeps kitchens cool and odorless, bethrooms 
and recreation rooms tresh and barements dry 
Advertised tm Better Homes and Gardens A test seller Inquire tocay: 


COE COLOCCLERS TAP ELERS wree COmmEeCt ORs 
’ to | 99098 


CONTRACTORS’ CHOICE FOR OVER 26 YEARS 


Just strip wires and erew on IDEAL “Wire-Nuts"— 
that’s oll! Makes wire commections twice os eeey-——ten 
themes faster!-—when running circuits, hanging fixtures, 
ete. Sele for « Wetime precisan buslt ire- Nuts” 
can't pull loose of shake loose Bakelite lifetime shell 
keepe sharp wire ends covered Be safe, be sure and 
cut coste—ineist om only genuine IDEAL “Wire-Nuts” 
Millions in wee. For all wires from 2 No. 18 up to 
5 No. 10 


Seld throwgh America's Leading Distributors 


-: te oe =p a GD GD GP GD Gp as 6 oe oe ee 


IDEAL INDUSTRIES, Inc. 





1037 Perk Ave. 

Sycamore, illinois 

SOND ME FREE SAMPLES IDEAL WIRE-NUTS~” 
mame 

COMPANY 

anoetss 


cry TOmt stare 


THE Kitchen-Aire EXHAUST FAN 
Is DIFFERENT... ! 


| 





becouse It ls FIRESAFE. grease laden air is NOT drawn over motor; 
inaide wall; 


between intake grill and exhaust fan 


because ti is QUIET. operating mechanism is mounted OUTSIDE 
the wall, 


back draft damper protects ogainat 
heat loss. operating mechanism is housed in corrosion-tree aluminum. 


Kitchen-cire is different. It te electrically operated. can be installed 


Underwriters Approved. 


STEWART MANUFACTURING COMPANY 
Washington Street ladi pol led 
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PAGE 192 


John Meck Industries, Inc 


Temperature Equipment Co.., | 
cago : : : setr 
Me 


Starrett Television Co 


Adolph Fruchter & Sons, Philadelphia, Pa 

Mid-States Appliance Distributors, Chi 
cago, tll 

Billy Rose Distributors, Boston, Moss 


Whirlpool Corp 


Hennigh’s, Inc, Wichita, Kans., 


D. M. Whitehead Mfg. Corp 
E. Clark Co., 


James Stamford, 


tri 


Conn 


D. M iM 


¥ 


Thor Corp 


cw t tor e bee 


David Kaufmann's Sons, Inc 
Md 

George Spencer, Inc, Minneapolis, Mian 

Thor Factory Branch Sales Office, Wash 
ington, D C 

Reliance Distributors, Inc 


Baltimore 


Syrocuse, N. Y 


Duo-Therm Division 
Motor Wheel Corp 


los 

Koemper and Barrett Dealers Supply, Inc 
San Francisco, Calif 

United Dstributors, Inc, New Orleans 
le 


Boyd Distributing Co, Denver, Colo 


RCA Victor Distributing Corp, Buffalo 
N Y 
Deepfreeze Division 
Motor Products Corp 
Boyd Co., Denver, 


Mountain States Distributors, Salt 
Lake City, Utah i 


Atwater Television Co 


Arvedon Electric 


Boston, Mass 


Supply Co 


Tray-ler Radio Corp 


Anchor Distributing C Pitts 
burgh, Pa 
Emerson Radio & 
Phonograph Corp 
Emerson Radio of Ohio, Inc., 
Cleveland i : t 
OCTOBER 1950 


ELECTRICAL 


International Harvester Co 


RCA-Victor Distributing Corp, Buffalo, 
N_Y 
State 
Mich 


Distributing Co, Grand Rapids, 


Murray Corp. of America i 


General Wesco Distributing Co 
field, Mo 

Thomson-Diggs Co 

Adams Supply Co 


Spring 


Secramento, Calif 
Atlonta, Ga 


White Products Corp 


White Products Corp. { 
ele tr at was water eate 

Maloney Distributing Co., Omaha, Nebr 

Derrytield Electric Supply Co., Inc. Man 
chester, N. 

Wholesale Electrical Supply Co., Inc, An 
derson, S.C 

Schulhof Co. Chicago, Ill 

Max Gerber, inc, Chicago, Ill 

Lakeside Plumbing & Heating, Chicago, 
i 


Tri-State Supply Co., Freeport, il 


Du Mont Laboratories, Inc 
Smith-Morley Co., Selt Lake City, Utah j 


Modern Applwace & Supply Co, Inc., 
New Orleans 


Tatel Electric and Supply C South ! 
Nashville, Tenn ' 
Orkil, Inc., East Hortford, Conn 
American Wholesalers, Inc, Washington 
D.C 
Florence Stove Co 
Louis O. Bowman, Inc., Rich- 
’ 


mond, Va 


Admiral Corp. 





Ma 
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Visible Results 
Quickly 


WHEN YOU DEMONSTRATE 
Viking 





AIR CONDITIONING CORP. 


5601 Walworth, Cleveland 2, O. 


Send me facts cbovt the nger mergin for 


Zone tote 


ELECTRICAL 





MERCHANDISING- 


DISTRIBUTORS 
APPOINTED 





Coolerator Co 
I ’ 


Peaslee-G 
nted 


dianapow bran th 
aulbert Corp. has been ap 
exclusive distributor in In 
liana for Coolerator elect: 


1 es 


lronrite Inc 
Boyd Corp as bee " 
mutor tor lromrite if 
tland, Me. reg 


Tele King Corp 
Electric Supply Corp. of Chicago 


appomted = ( 


tors tor lele King ( 


Majestic Radio & Television Inc 


Desser Distributing Co. Balti 
more, Md., has been named a dis 
t tor of Majestic television an 


receivers 


Wilcox-Gay Corp. 


Desser Distributing Co., Balti 
more, Md ) ‘ a » distril 


Hallicrafters (Co. 
Christian-Sheidler Co 
Ohio, has be d 


t Ha 


Toledo 


listributor 


Blackstone Corp. 


Thomson Diggs Co., San Fran- 
cisco, Cal/f., h yecome a distrib 


Blackstor } 


Capehart-Farnsworth Corp. 


mstriputors ave 


William Mee Co, Oklahoma City, Okla 
Commercial Electric Co., Toledo, Ohio 


Arvin Industries, Inc. 


wit been named by 
Arvin 
Everitt Corp., Jacksonville, Fla 

Stratton & Terstegge Co. Louisville, Ky 


Fowler Mfg. Co. 


w distributors of Fowler 
} 


’ } ner 
eaters ave bee in ; ed 


Clarke Distributing Co., Charlotte, N. C 
East Tennessee Wholesalers, Knoxville 
Tenn 

Cleveland Wholesalers, Cleveland, Ohio 


Apex Electrical Mfg. Co 


Robertson Supply Co. Orlando, Fla 

McDonald Electric Co, Miomi, Fla 

LeValley McLeod, Inc., Elmira, N. Y 

Empire State Wholesalers, inc, Cohoes 
N.Y 

Monroe Electrical Products, inc, Roches 
ter, N.Y 
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The Dorby " BROILER 


THE OUTSTANDING BROILER VALUE ON THE MARKET TODAY! 
































TAKE ADVANTAGE 
OF THE NEW HOME 
TABLE BROILER MARKET 


@ Only the DORBY 
infra-red BROILER 
brings your customers 
all these outstanding 
values and advantages 





LONG LIFE—CLEANLINESS & GLEAMING BEAUTY—using porcelain on 
steel and bright polished aluminum! 

LARGEST BROILING SURFACE—-9” x 1244" (112% sq. 9.) for the most 
delicious and uniform broiling! 

SPECIAL COILED intro-red ELEMENTS—LARGEST—MOST EVEN—124 
inches long and oversize for superfast heating-—long life! 

HIGHEST HEAT OUTPUT—UL APPROVED—for either AC or DC circuits— 
1600 watts—110-120 volts—eliminating smoke and odor! 

UNIQUE MODERN DESIGN—heat ond speed adjustments--easy to clean— 
tip-proot broiler pan—tood clearly visible—complete air circulation! 


DORBY COMPANY, Mdse. Murt, 
Chicego 54, i! 


ea 


RETAIL LIST 


F.E.T. Inc! 


© A tew Territertes Open tor Manulacturers Representatives 


| 
| Tease eopd me al] the facts on the DOREY tafra ted 
BROILER 
$ 95 i om a Jobier 1) Dea my letterhead is attached 
e | Nome 
a | Compony 
; | , 
East of Rockies ‘Bie 
| Coty fone Stale 
L 





CRAWLS 


On Roller Bearings 
Up and Down Steps... Over Obstructions... 


ea Rk? Cece 
A ASE PES ak Ew 


COMPLETE LINE 
FOR THE TRADE 


100% AMERICAN MADE 
UNDERWRITERS APPROVED 


Rolts Smoothly Over Fiat Surfaces 


praia RN I 


HAND TRUCKS 


@ Patented Roller 
Bearing Crawler 
Tread 


BUY FROM YOUR 
JOBBER AND ASK 
FOR “POLLY” 






© Sturdy Construc- 
tien -- Aluminum, 
Steel or Weed 

© Safety Straps 

@ Patented Strap 
Tightner 








The Famous 
Crawler Tread 


eS) 


A Movable Bett 
Over Bat! Bearings! 

















Mode! $-2-5-T 














onan [ites 
~heyre Cet! 


We Cater to the Wholesaler 


___ | LEO POLLOCK CO. 


' firs. 
stores 4 ome HnN OF NEW YORK 13 





Never have you or your men experienced 
such complete utility with comfort as that 
offered by the Escort hand truck. No lifting 

no fatigue. Carries a full load safely up 
and down steps, over obstructions. This 
truck simply crawls over on roller bearings. 



































Write for Catalog. 
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LEAGUE 
ACTIVITIES 


gall 





with Another Delaware Group Cancels 
PENTRON “FIRST!” \ieemnannmenatig 
ayy ~ : 
DUAL SPEED 
TAPE RECORDER 


Albany Dealer Group Stages 


Home Refrigeration Show 


Two Model Homes Feature 
Chattanooga Exposition 


167 so 


COMPLETE 


RECORDING, PLAYBACK! 


FAST FORWARD, 
rT REWIND sPeEDS 


ntren Offers Ve 


North Central Association 
Chooses Four New Officers 


Peel Preef Operation 


* 


Act Now! Be First to Offer 
Your Customers Dual Speed 


THE PENTRON CORPORATION 
' a> hi cege 


MOVIE ACTRESS 
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ALWAYS PR 
All 


OFITABLE 
WAYS SUPERIOR 


GITS UNBREAKABLE 


Ethy! Cellulose) 


FLASHLIGHTS 


Tested and proved under all conditions 
SAFE—Non-conductive, lightwenght case pro 
tects all electrical work 
STRONG—Amazing impoct 
breakable ethy! ceilulose case 
WEATHERPROOF — Will not rust or corrode 
Case tight fitting—working parts solid brass 
POWERFUL—-Intense prefocussed light beam 
from nickel-ploted brass, lecquered, perfect 
porabolic reflectors 
THREE-WAY SWITCH 
and ‘Signaling’ 


strength. Ua- 


Reliable “On-Off” 


Control! 


Ne 


ORDER FROM 
YOUR JOBBER 
—or DIRECT 


GITS 
Molding C orporation 


= ates turers of the famous Git nives, Savings 
' james Protect. 0. Shietds 


4656 West Huron St . Chicane 44, iinels 
Canad Diet Myer Bald. Ltad.. 68 York St Te 


to readers of 
ELECTRICAL 
MERCHANDISING: 


You can benefit 
from this 


money - making 


Offer! 


' 
Fill in coupon below 


and find out how WAHL 


de ee ee ee | 
WAHL Clipper Corporation 8 
Dept. Em? 
Storting Iflineis 


? 
: 
; 


Kindly forward full details without obi 
gation 


RF 
73 
: 


OR ns 


geaeeuneaoeoreoe]”= 
: 


eo 


OCTOBER 1950 








GOOD DELIVERY ON 
Quality 
CORD SETS 


A large stock is mointained to supply 


your needs. Quolity, quantity ond 
service are yours for the asking 


Cord Sets for: 


@ Television 

® Clocks 

®@ Radios 

®@ Refrigerators 

®@ Electrical Appliances 
®@ Portable Tools 


“Columbie's” Cord Assemblies ore made of 
the finest Underwriters Approved cord and 
plugs 
We stock U/L appliance hookup 
wire from 22 to 16 Go.—10 colors 
available 


COLUMBIA WIRE & SUPPLY CO. 
2850 Irving Park Road 
Chicago 18, Illinois 
National Distributors and Warehouse for 


Anoconda Densheath Television and Radio 
Wire and Cables 

















Please send sample 
end complete free information 


Fort Wayne 3, 


terests me 
mediately 
Calf-Teria Sales, inc., 


ADDRESS 


k tank opes 


makes mo 


ELECTRIC 
antee—fast seller 
dealer probts 


Keeps any size sto 


ble 


STOCK 


ELecrTric 
WATERER 


Makes pose 
dealer's prot 
DROP SHIPMENT FOR JOBBERS 
CALF-TERIA SALES, INC., Dept. Z, FT. WAYNE, IND. 


ELECTRIC 
DEHORNER 


tive dealer prost 


Quick turnove 


HIGH PROFIT, FAST SELLING, FARM SPECIALTIES 
Dealers order a few—WIRE for more—these items really SELL! 


ELECTRICAL MERCHANDISING 











| 
| 
| 















DEALER 
SALES HELPS 


Ip Cc od Way 
ced (/{ 
Pipeos tel ving 


By far the most popular power 
kits — literally hundreds of 
mands of SopeedWay Tool Kits 

ve been sold this year. With 
SpeedWay’'s advanced designs 
eater power lor size, more preces 





r kit, and low prices backed up 
Speed Way's advertising in The 
Colliers, Better Homes & 
Gardens, American Legion, For 


eign Service, Popular Mechanics 
pular Science, Mechanix Illus 

i Smence & Mechanics Pop 

r Homecraft, et over 30 pub 
sina SpeedWay Kits 


g to se lhke hot cakes.” 





hem in your windows, dis 
nters, there 


ber mit to the num 


%” Drill 
KIT < . Y a 


} accessories 






eeaeri| 
Zz’ 


RADIO DISPLAY offered their deo! 


% $ by Emerson Radio & Phonograph 
. rp. A serie f shelves display and 


° : No. jemonstrate nine rad and phor 





“ADD-O-BANK”, 


vestingnhouse 


ts new nm meter bank will take 
ke firme ond quarters and reg 
ters the amount saved. Dealers sup 


ed with four-page brochure describ 





Sensational 
New No. 150, 






MINIATURE WORKING MODELS of 





the Youngstown Kitchess automoti 
washer Young dy is holding 
f wer, Jt lishwasher 
i w ny plastic dishes 
iP Mfg. Co. window dist 


185! Se. S2nd Avenwe, Cicere 58, ii 
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/\ 43.9 all aur home: have Ore 0 wrote wondibealt yd! 















GET MORE OF THIS BUSINESS by selling 
FATCCO Automatic VENTILATORS 


For Kitchens. Bathroom 


Piayrooms, Loundrie: 


Models 1020-102) 
Ceil-N-Wall” Ventilator 
For ceilings and i 






@ Cash in on this tremendous market with 
FASC © ventilators 
angle—quality, performance and price. De 
signed in collaboration with America’s leading 
home builders, FASCO ventilators are quickly 
and easily installed in all types of construction 


outstanding from every 


They move more air for less money. (There 
are 15,000 FASCO ventilators in Levitt houses 


+. PEPARE RRC RET 


alone!) Models tor outside walls, or tor ceilings 
und inside walls. Order now for your share of 
these steadily increasing profits 


WRITE, WIRE or PHONE for complete infor 


mation. FASCO Iodustries, lnc., 15 Unton St., 
Rochester 2, N. Y. (Phone HAmilton 1800.) 


Itt 644-846 (8° 
1044-1046 (10") 
For outside walls 









ROCHESTER 2, NEW YORK 








weirs HOG... 
iT’s news een 


IT'S WORTH STOPPING TO SEE! 


Maybe Industry doesn't maintain 

show windows on Fifth Avenue or State 
Street or Wilshire Boulevard like 
America’s great department stores. 

But your industry has a mighty effective 
show window ...and this is it. 

this magazine. In these advertising 

pages alert manufacturers show their 

wares. Here you will find 
up-to-the-minute news about products and 
services designed to help you do 

your job better, quicker, and cheaper. 

To be well-informed about the latest 
developments in your business, your industry... 
and to stay well-informed... 
read all the ads too. 





' 


| 


FASCO \ndustries, Inc. 


ee te ie YD 
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APPLIANCE DEALER SALES HELPS 
TESTERS 


Thermo-electric 
Direct Reading 


The most versatile Testing 
Equipment on the market 
Assures accuracy, time 
ALL-TEST Mode! 455 Deluse Fiat end cost sevings 
tron Tester, (pictured) will test oll 


types of flet wons. With the add This equipment is not to be confused 
or ' @ special thermocouple with be-metal of thermometer testers 
he same tester may be used for ELEMATIC. imstruments are preci 
testing waffle bakers, toasters and sion-built electric pyrometer type 
sandwich grilles, This strument 

The modern and dependable answer 
sequipped with 2 tes lights and 

for making heat tests on electric 
, wwitel The white light is for aking 
irons, waffle bakers, toasters, sand 
hecking the , and “off of 

wich grilles, et This specially de 
the thermostat « facts in the 

signed equipment is now in the serv 
heat test, and the neon light is for 1MiF . 


xe of manufacturers, dealers and 
heck » the make snd 


service shops. It is cutting the corners 
breot of the ontacts without I . 5 


im te lg rec { 5 hen 
the appliance heating, for the ) testing requirements for them 


cold test DEALERS See your distributor and 
" a get complete detail r write us DEMONSTRATION KIT show eoning ability 
© are prepared to make 
ntains transperent plastic end cap, a peck of 
mediate deliverie DISTRIBUTORS — Certain territories : , , eo 


rt the 





ire Open at present — write for further 


information 





ELEMATIC EQUIPMENT CORP. 
1150 W. Marquette Rd. 
Chicago 21, til. 











“BEST” 





Another 
SAY LEADING Guardian 


MANUFACTURERS First 
for Installing 


AUTOMATIC 
WASHERS 


1800 Series 


| Valve. Brass or Chr 
t or right hand hos 

- T. male ar 

outlet and iniet ! 





Injet hese con 
nection male tor % standard hose 
upling 








"Names on request 


MAIL COUPON NOW 


Vatwe Diets 


MW tohiga 


PRODUCTS CORP 
VALVE DIVISION SHOW ‘EM—AND SELL ‘EM”, Arvir 


OCTOBER 19S0—ELECTRICAL 





NEW LITERATURE 





Edison Electric Institute 





GIFT FOLDER on the Familton Beach 


General Electric Co Food Mixer recently offered dealers 
The noturo r photograph on the 
ver snow 3 mother ond doughter 


miring the mixer inside pages tell 
tr ry t Homilton Beach odvan 
tage 
4X Silent 
i ‘ Ir 
1 14 i 
1 “ 
Mullins Mfg. Corp g ‘ t na 
\ al vering 
ga } l naces 
i t as als 
2 , - 


Irving B. Shurack, Inc. 


Irving , Shurack, Inc., 1133 
Broadway, New York City has an 
ounced a new four page catalogue 


Ider in three Hors descrtbing the 


Silent Sioux Oil Burner Corp ile 








How to test, repair, and service 
all home electrical appliances 











THEORY 
CONSTRUCTIONS 
TROUBLE- 


SHOOTING 
REMEDIES 


Electrica! 


Appliance 
serviciAB 


« evowtt 


enue? 


Shows how to service and repair 
electrical appliances such as: 


© heaters 

®@ broslers and roasters 
wattlebokers 

tans and blowers 


washing machines 


water pumps, lawn 
mowers, and floor 
woxers 


food mixers 


irons and ironers 
* toasters 


SURFACE TYPE 
Black Heat Elements 


HER is a complete and practical handbook for all who want 

to cash in on the continually growing and profitable field of 
electrical appliance servicing. lt contains all the necessary elec- 
trical and mechanical fundamentals, along with clear instruc 
tions and over 700 illustrations sectional, exploded, operational, 
and servicing views of equipment--picturing details of electrical 
appliance construction, operation, and servicing. Explains the 
WHY as well as the HOW of cleetrical devices . . . gives the 
principles, methods, and advanced technical know-how you need 
to solve everyday problems . includes suggestions on how to 
set up and operate a servicing business of your own 


ELECTRICAL APPLIANCE 
SERVICING 


By William H. Crouse 

Formerly Director of Field Edecation. Delew- Remy Diviciom, General Motors Corp 

854 pages, 727 illustrotions, $7.50 
This on-the-job manual begins with basic principles that will help you better 
understand hew electrical and mechenical machinery eperstes. Then, it proceeds 
through heme wiring «yrteme, te resistance heating appliances, seoter-driven 
appliances, end vefrigeration and air conditioning appliances 
construction, operation, and servicing of each 


SEE THIS BOOK 10 DAYS FREE 


Cc ee ee ee ee ee ee ee ee ee ee ee ee ee 

Metiraw-Hill Book Co., Inc., 

330 W.. tnd St., New York 16 

Sood me Crowe's ELECTRICAL APPLIANCE SERV 
re i in i 


covering 


* sewing machines | 





* ranges ICING for 10 days caamination on approve 
jays i eit $7.90, plus fier comta for delivery, ar 
© vocuum cleaners J return book postpalt. (We pay for delivery if you remit 
th this coupon same return pivilewe 


© clothes dryers i 
© garbage disposers i Name 


© water heoters J Address 
. 
cottee mokers 8 cus ae a | 
® clocks i 
Compeny 
© dishwashers 
Posiiien EM.10.50 
. 
oir conditioners l This afer applies ie U, 8. only 


a 


© etc., etc. 


ee se se ee el lL 


MOVE EM... 





NODERT 


Automatic Electric 





Westinghouse Electric Corp 


\ 
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Kap at \ t 
" " 
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he} ( kle 
u ra and 
ral ome 
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stilit ar , 
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ling the ult . 
Illustrated ’ 
\ R~4e4 B 2099 
vu 
\f at 
ge 
r>} sy 
ley ‘ 
Ider ilu 
. are ig 
i it ! ‘ t 
WITH AN EYE TOWARD FALL, the re el 
receiver sle livision, Allen B. Du anet 
kin i a 
95 ‘ “ 
vv « ; 
4 i 1 ected 
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Water Heaters 








Easily, Quickly, Safely 


with 


ROLL-OR-KARI 
DUAL TRUCKS 


Handling stoves, refrigerators, freez- 
ers and other heavy, awkward loads 
is a cinch with Roll-Or-Kari Dual 
Trucks. Adjustable to any size load, 
Roll-Or-Kari Trucks with the pat- 
ented Step-On-Lift and Web Lock 
and Tightener are easy to attach 
and easy to roll. Foot lever on each 
truck raises truck to rolling position. 
Folding handles. Capacity 1,000 Ibs. 
Shipping weight 40 Ibs. 

Be thrifty in ‘Fifty — Roll-or-Kar 
Dual Trucks are your insurance 


MODERN WATER EQUIPMENT CO., ! against time losses and breakage 
; Dept. EM-1, West Chicago, Itt + losses. Write today for full informo- 
: Send detaits prices on po Softeners tion. Dept. B. 
' 

' 
byes '  ROLT-OR-KARI CO. 
g Adéress ' MANUFACTURERS : 
+ City State | ZUMBROTA ° MINN. 
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SUPPLEMENT 
P, roducts ° Services 


@ APPLIANCES 
@ EQUIPMENT 
@ PARTS 


@ TOOLS 


UMNDISPLAYED RATE: 
$1.80 « line on insertion. Mintmum $46.06 
Firet line emall black face type.) Frae- 
tiena!l lime counts ae line, 16% t 
i tull « noe payment ie made for 4 
Consecutive insertions 


@ SPECIALTIES 


@ MATERIALS 
FOR MORE SALES — FOR MORE PROFITS 


@ ACCESSORIES 
@ INSTRUCTION 
@ REPAIRS 


DISPLAYED RATE 

36 per inch per insert t “eatract 

rate on request An advertising 

tech te measured vertically %* on 

ene column. There are 4 columns 
48 inches to & page.) 

















WRITE FOR CATALOGUE 


Ligh test cones stairway 
EMDLESS BELT MOVER mone 
fectured' Adjustebie ter 
height; « two of tow wheel 
dollie for oft appliance mov 
mo Mokes U turns on stot 
weyt Patented leverage strep 
tightener for rural delivery 
with straight steirwoys, se 
teres, we hove Ge cucellent 
mover with lerge pneumetic 
wheels Your money beck 
Querantee 


KEEN MFG. CO. 505 DOGWOOD, HARLINGEN, TEXAS 


° 462 page 
FREE Ceteles of FREE 
Washing Machine 4 be may | Cleaner Parts 
mony Ly by ones oS your supplies 
"Quality. me gg Low Prices 
MIDWEST APPLIANCE PARTS £2. 
Chreage 4 





[WARD 


WAC WINE (i) 


P, 


a a) 


WASHING 


Manufacturers 





36 Bonite A odmont 43. Galit 











EXTRA $ FOR 
REFRIGERATION DEALERS 


Frigidaire, Crosley, Kelvinator, Norge, 
Sealed Unite Rebuilt Precision Parts 
Used One year uncenditiena! warranty 
We turmeh crates. Write of Wire tor 
Shipping instructions and special deciers 
pree 


Retrigeration Unit Rebuild Co. 


Department W 
138 Sewth Eighth Street Combridge, Ofte 





LOVELL WRINGER ROLLS 
Fectory Machined Rolls Seve Time 
WASHER AND IRONER PARTS 
(ROMER PADS AND COVERS 
ALL SIZES FOR ALL MAKES 


OHIO WASHER COMPANY 
1223 Guperior Ave. Clevetand \4. 











EASE AND SAFETY IN MOVING 
REFRIGERATOR CARRYING sTRArs 
with Hand Gr $5 pair 
LARGE “APhiiance DOLLY TRUCKS 
elze 09" « 20" with 4 Swivel Castere—for moving 
Refrigerators, Gas Ranges. Freasers, ete 
$11.50 each,-with Padded Ende $14.75 each 
Write “? Pr see ‘ 


ELKAY PRODUCTS CO Dep't. 8 
323 West téth St New York 11, N.Y 


HEATING ELEMENTS 


Apotiance Parts jobbers, write for iiet of stock 

EXACT FIT and wattage for several stand. 
ard makes of Gatirens, Unite made to specifica- 
thee or from samples 


MH. & HM. ELECTRIC MFG. CO. 
1424 Ale. Ave Bessemer Ala. 














HAND TRUCKS for Safe & Easy 
handling of 


RANGES REFRIGERATORS 


OfEF FREEZE AND aim 1} —. 
CONDITIONING UNITS, r {| 
RADIO G TELEVISION *%y Uj 
sues 





SELF-LIFTING PIANO TRUCK CO. 
Prem sr ONO 


This 
MERCHANDISING 
SUPPLEMENT 

Section 


is an adjunct to other advertising 
in this issue with these additional 
announcements of products and 
services of special interest in the 
sale and servicing of electrical ap- 
pliances and in other merchandis- 
ing opportunities. 


ELECTRICAL 
MERCHANDISING 














=== +S 


SPeAREOLI GH T 


OPPORTUNITIES: SELLING 


YROeELAye® 5.9) «@ ine 
T 


wr a] a3 ware 


et al Tarr LYM I@eT WANTED ao 
Geplared advertising rete le ame half of above 


rete, pareble in advance. 


minimum @ 
— want 6 Tort, 


CLASSIFIED 


a one ‘eddithonal .— 


@irance for coher 


EMPLOYMENT 


por } Nyy are of publicaticn New 
Ran Franctseo (fires amin! 


DISCOUNT 4 10@ tf full payment lo mace in 
ullre lee toes. 


ADVERTISING 


MERCHANDISE 


DISPLAYED: INDIVIDUAL SPACES win 
border rules for prominent 


display of adver 
| aommenta 


The advertising rate is $10.25 per inch for all 
edvertiaing appearing on other than @ contract 
basta, Contract rates quoted o6 request. 


Bow) de eee de 


BUSINESS 


AN ADVERTISING INCH is measured %* 
vertically on a columa—4 columm:-—48 inches 
» & page. Copy for new advertisements re 

















REGIONAL SALES 
MANAGER 


idevt end best keowe mene 
focturers i the heating appliance field 


One the 
hee € geod epering fer @ top-notch soles 
represeantetive Must heve 
@bility 18 @ddition te pr 
fxperience i# 


edainistretive 
yren record @. seles 
estabinfing end 

ond rete: ex 


prod we 

ergenising beth wholerele 
punts « ensentio 
Give tell particulars including record of 


earnings, character references, territories 


served recommendetions of past employers 
mal history Pretogreph 


atormation held 


Ond complete pers 
dered a 
tre! 


eontiden 


nw . 


Parts and Equipment Truck 


1047 .Chevretet ise" we 

eed coedilion Low mileage Aveiiabie ott) & 

etheet parte bine Pietere seet of feaucet 

With Parte Hiee--4) ee eitheet 5 , 

HURON MOTOR SALES. INC 

209 W. Muren St. Ann Arter, Michigan 
° 


Rene 23168 


ab bellt te Very 





DISTRIBUTORS WANTED 


Exclusive and protected territories for 
SHRED.ALL. the new and improved gar 
bage disposal. Shorter 7" drop simplifies 
and reduces costs of installat on > 
GE motor Large roter is only moving 
part 

Distributors can compete successfully 
with SHRED.ALL against any disposal on 
the market. Product and price are both 
right Write, wire or phone immediately 
° see Wf your territory ie available 


SHRED-ALL 
W. T. Hedlund Co. 


4477 Weat Pico Bivd. Los Angeles, Calif 


WANTED, 


MANUFACTURER'S 
REPRESENTATIVES 


to sell electric garbage disposers to whole 
Good commission and protected 
Top notch product We can 


salers 

territorres 

deliver 
Write or wie 


Fred L. Roberts Enterprises 
708 West P.co Boulevard 


Los Angeles 19, California 

















MANUFACTURER'S AGENT WANTED 


We have protected territeries oper fer direct faectery 
fepresentation te men with fetlewing in the electric 


vetoped ard patented tutetar steetric 
elements and complete heating enite af 
itive prices. Write in detail te 
*. Wie - M a sing 
“ ‘ New Y ‘ ss N ’ 





MANUFACTURERS 
REPRESENTATIVE 


A successful sales representetive now doimg o 
tor a mayor lime in Missourt 
Konses—Texsas-——Lowsene and Oklichoma de 
res to expend his ectivifes mm these oreos 
Now regularly contacting wateen top distriby 
tors, here is om oppertunrty for o menutocturer 
of @ high quelity mayor clectricel appliance 
who wants maximum soles Excellent conmtects 
Gtsure immediate markets Representation cen 
begin of once for on applience of an oilied 
noture 


volume Dutiness 


RATT 48 
Mt 
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SELLING OPPORTUNITIES WANTED 


ACTURER’'S A 


ande of m ™ 
his le the business 


MERCHANDISING 





























FY wecde 


YOU WON’T WANT 
TO MISS... 


Everybody loves a parade but 
here's one that’s particularly 
interesting to YOU because 

it’s packed with “pocket-book” 
appeal. It's a never-ending 
parade of products and services 
designed to help you do your 
job better, quicker and cheaper. 
You're in the “reviewing stand” 
for this parade because it comes 
to you in the advertising pages 
of every issue of this magazine. 
Alert manufacturers use these 
advertising pages to get 

the news about their products 
and services to you .. 

quickly and effectively. 

To be well-informed 

about the latest developments; 
in your industry... 

and to stay well-informed..., 
read all the ads too. 


McGRAW-HILL 
PUBLICATIONS 





























Admiral Corp 91 
Advertising Council, Inc., The 173 
Air Conditioning Products Co 190 


Allionce Mig. Co 35 
Altorfer Bros. Co & 9 
Amonca Refrigerotion inc 3 
Americon Central Div, Avco Mfg 
Corp 43 
American Screw 92 
Americon Telepone & Telegraph 
Ceo 9 
Ampro Corp 42 
Anchor Radio Corp 7 


Apex Electrical Mig. Co, The 
Inside Front Cover 
23 


Appliance Mfg. Co 


Arvin Industries, Inc 50, 159, 171 
Automatic Products Co 186 
Automatic Washer Co 174 
Belmont Radio Corp 45 
Ben-Hur Mfg. Co 22 
Blackstone Corp 127 
Bicke & Johnson 92 
Burgess Battery Co 180 
Calf-Teria Sales inc 194 
Calgon inc 18 
Camcar 7 
Capehort-Farnsworth Corp 167 
Car-Ree-All Products, Inc 104 
Central Screw 92 
Chevrolet Motor Div. General 
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Chicago Electric Mfg. Co 165 
Chicago Tribune 94, 95 
Clements Mtg. Co 16 
Columbia Wire & Supply Co 194 
Commercial Credit Corp 3) 
Conco Engineering Works Div 

H. D. Conkey & Co 191 
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Country Gentleman 44 
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Deepfreeze Div., Motor Products 
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B 155 
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Emerson Electric Mfg. Co., The 14 
Eureka Div, Eureka Williams Corp 


38, 39 
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Farm Journal, inc 164 
Fasco Industries, Inc 195 
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HOW TO PUT 

PRESSURE INTO 
YOUR Nye 

SALES TALK | 

























...and make 
your customers 


love it! 


$0-0-O GENTLE! Adjustable pressure screw 


’ : rovides correct pressure for cottons, linens 
Here's some tested selling ammunition that'll help te sil. 
and woolens 


you make washer sales faster and easier. It's the ce 
story of “pressure cleansing an exclusive Lovell —_ 0 - . 

wringer feature that gets clothes (1) cleaner and oe . 
drier. Check over these sales points and let them CCIE: rp en LOVELL'S SINGLE LEAF SPRING insures equal 
balanced pressure from one end of the rolls to 


' 
go to work for you next time a customer walks in the other. Thin outer edges of garments are 


thoroughly pressure -<« leansed and dried, 


ae 





ee, 
Fs 

SHOW YOUR CUSTOMERS how Lovells and a thin handkerchief at the other. Due convinemg proof that thick and thin foids 

balanced pressure works Run a folded to balanced pressure, Lovells balloon alike get equeezed clean of the grimy soap 

heavy towel between the rolls at one end rolls firmly grip the handkerchief It's and water that makes clothes gray 





| 

| 
al 

i . AND DON’T FORGET THESE OTHER BIG LOVELL FEATURES iy PRESSURE 
a ee poe cake age ae Lag pence ave CLEANSING 


1 gentle push on the frame is all it GETS THE WASH DOWE QUICKER! Clothes go through 


takes to shift the wringer to the next position a Lowell fast And while the first load i« being 


PRESSURE CLEANSING AT [ITS BEST! Lowell wringer. rinsed, the second load can be washing m the tub WRINGER 
! t force out dirt that otherwise might remain DOES 90% OF THE HEAVY LIFTING! The conveyor 
he fabri action of Lovell wringerse climinates nearly all the 


WON'T JAM ZIPPERS OR STAIN WASH! Lovell! roll+ heavy lifting 














WRINGER TYPE WASHERS ARE TOUR BREAD AND SUTTER—THE BEST ARE LOVELL-EQUIP PED 














“I have seen it work’ 


“When | was first told about the Kelvinator ‘5-Star’ emblem I respect their time. | also find that by uncovering needs I 
idea... | wondered! | was doing ‘all right’ in my selling job. complete sales faster--and make sure of satisfied customers. 
I didn’t see how a little pin could help a great deal. And, by knowing my products, | don’t lose sales because of 
“But after completing Kelvinator’s VIS sales clinies—and unanswered customer questions! 
earning the right to wear this emblem in my lapel—well, Pve This little emblem—and the concept of service it represents 
had some pleasant surprises. have made my work much more profitable for me. To me 
“In accepting the emblem, | made some pledges. | pledged and to my customers—it is the mark of the professional sales- 
that | would greet my customers courteously ... that [ would man—a man who knows his job, and who knows that the only 
respect their time. | pledged that | would know my products sure way to success is safeguarding the interests of customers! 
thoroughly ... that | would try to determine my customer “Yes, [have seen my emblem work. And so, | am sure, has 
real needs .. . and then sell them only those products which every other salesman who wears it.” 
would meet those needs. . ° 
Now, that may look like just ABC stuff—but how we all Making things “work” at the point-of-sale is the sole objec- 
forget to apply it! And what a difference a real honoring of these tive of Kelvinator’s popular V ocation-in-Sales Program. It's 
pledges means to anyone selling! more evidence of the retail-minded thinking that makes the 
“LT have discovered anew how courtesy pays off in customer Kelvinator franchise the most valuable franchise in the appli- 


friendliness. | find, too, that my customers respect me when ance industry! 


NEW ON TV! See “Star of the Family”, Kelvinator’s sparkling variety show 


GET MoO with Morton Downey on the CBS-TV network. See your local paper. 


ns ait oonieuiliteiies 


«+- THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 
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